
























































SAY IT WITH PICTURES! 


It’s the ONLY Kind of TALK the Box-Office 
Understands-AND M-G-M HAS THE PICTURES! 























“ANNIE GET YOUR GUN” “THE REFORMER AND THE REDHEAD” 
Soon! The Technicolor Giant! The Comedy High of 1950! 
“THE YELLOW CAB MAN” “THE ASPHALT JUNGLE” 
First Openings Terrific! Coast Preview Sensational! 
“THE OUTRIDERS” “THE HAPPY YEARS” 
a Technicolor Spectacle! Wild and Wonderful Days! (Tech.) 
= “STARS IN MY CROWN” “DEVIL’S DOORWAY” 
Great Family Film! Action All the Way! 
“BLACK HAND” “THREE LITTLE WORDS” 
Sock Thriller! Just Previewed! Technicolor Musical Wow! 
“NANCY GOES TO RIO” “SUMMER STOCK” 
om, Technicolor Musical Joy! Stars! Music! Technicolor! 
“THE NEXT VOICE YOU HEAR” “CRISIS” 
Unique! Wonderful! Watch It Grow! Tops in Thrills! 
“PLEASE BELIEVE ME” “THE SKIPPER SURPRISED HIS WIFE” 
Romance. and Fun! An Audience Riot of Everyone’s Life! 
“DUCHESS OF IDAHO” “THE TOAST OF NEW ORLEANS” 
Big Technicolor Musical! Romantic Technicolor Musical! 
“THE BIG HANGOVER” “A LIFE OF HER OWN” 
Romance of Today’s Youth! Star-bright Delight! 
“FATHER OF THE BRIDE” “THE MINIVER STORY” 
Best Seller Now A Screen Gem! At Last! The Sequel! 





(Don’t Relax Until We Axe The Movie Tax!) 
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“KEEP IT THEATRE!” 


OMES now Mr. George Schutz, editor of Better Thea- 
C tres, waving in hand a release from the Society of 
Motion Picture Engineers closing on the high note of 
a demand that attentions be paid to perpetuate the position 
of the motion picture theatre as a major entertainment agency 
by programs and methods of presentation peculiar to the 
theatre. Which seems to remind him that that is what he has 
been writing and speaking about for a long time—the process 
of having the theatre do what it only can do so well. 

"Just now,'' says Mr. Schutz, "there might be somewhat 
more concern about doing in the theatre what television can't 
do, than worry about getting television into the theatre to be 
built up as a competitor. 

"There's picture size, for instance. While the television 
makers are struggling with screen size in theatre projects, and 
while they are fighting for inches on the home set screens, it 
would be especially effective to show the people what really 
big, life-like pictures the motion picture screen can present. 
There is plenty of opportunity for improvement there. The 
modern film stock and developments in the projection arc 
lamp give capacity that is rarely realized upon today. Why not 
make television look even smaller, more inadequate? 

"There are also many refinements of production technique 
which can give a flow and suavity to the motion picture film 
record impossible of achievement by television in the present 
state of the art. Consider in this connection that rough-handed 
way in which so many television closeups are snatched up and 
detached from their place in the background and context. 
The motion picture need not be committed to any such struc- 
tural crudity. 

"The theatre has behind it the tradition of service in ele- 
gance and luxury of appointments built up through its long 
and prosperous experience and coming to full flower in the 
great mass patronage of the motion picture. The motion pic- 
ture presents the people with more luxury of environment, in 
beauty, in textures of contact, air-conditioning and disciplines 
of service than have ever been created to such extent and 
abundance before in the history of the world. We still have 
that plant, it is functioning. But it can do with a lot of refurbish- 
ment of its glories, a lot of accent in its selling. The screen 
theatre holds this as a great advantage over any competitive 
entertainment in the world—and it is not awake to the ad- 
vantage that is right here at hand. 

"It may be that one day television will be good enough, 
offer enough, to slide in and share this vast rich facility of 
the screen. That time is not yet, but it is time for the screen 
to be importantly more aware of its advantages in hand and 
available immediately. The theatre can be kept the only place 
where a really dramatic performance can be enjoyed." 

He seems to want to keep Theatre in the theatre. 


a Hi a 
@ When Variety Clubs International assemble in convention 


at the Hotel Roosevelt in spring-swept New Orleans, April 26- 
29, there will be an abundance of achievements to remember 








MARTIN QUIGLEY, JR., Editor 
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“BUYER’S RATING” 
A NEW SERVICE 


ITH this issue The Herald steps forth with 

a prideful bit of adventure in a new service— 

The Film Buyer's Rating. In this we present the 
prejudgments of the operators and film buyers of inde- 
pendent circuits across the land, on the basis of screen- 
ings and in advance of play dates. This device aims to 
make available to exhibitor readers the best judgment 
of the best independent judges anticipating the reaction 
of the customers who come to the box office seeking to 
buy entertainment. The beginning of this service is made 
now with the expectation that it will grow with increasing 
attention of the showmen of the order of those who have 
made the beginning so interesting possible. The depart- 
ment will appear periodically among the statistical pres- 
entations of The Herald. Watch for it in the index. 








from the last year and more to project for the next. A survey 
of Variety today compared with that so very humble beginning 
in 1928 gives the generous showmen of the industry a picture 
of impressive achievement. 


PLANS AND PLANS AND PLANS 


NTERTAINING evidence of the revived and reviving 
vigour of the impulses of showmanship in these days of 
travail and recovery comes up over the map like. dande- 

lions in spring. There is for instance right at hand that. an- 
nouncement from Los Angeles of a kick-off in August of a 
campaign calculated to jar the customers out of their apathy 
with an array of parades, newspaper, radio and billboard cam- 
paigns on a cost sharing basis between exhibition interests. 
This is a labour of the Southern California Theatre Owners 
Association. 


@ Once again the amusement world is in debt to Mr. Paul 
E. Glase for his annual brochure entitled “Lest We Forget." 
It records the passing of notable persons of stage and screen 
for the year past. It has been issued for thirteen years. It is 
not commercially distributed and reaches only members of the 
profession and the libraries of such institutions as Harvard, 
Princeton, the New York Public Library and the like. It is a 
part of the public relations service of Fabian's Embassy, in 
Reading, Pa., which is under the management of Mr. Glase. 
An excursion through its recordings is an adventure. Do you, 
for example, remember the famed exhibitor, Sam Trigger, who 
died, aged 95, last December? THe started in 1907. 


—Terry Ramsaye 




















SHOWMEN RESPOND TO CALL 


One of the aftermaths of 20th Century- 
Fox's Showmanship Meetings is a re-ex- 
amination of their thinking by exhibitors. 
Many communications received by "Let- 


ters" reveal this. What follows is a 
sampling. 
Percentage 


To THE EDITOR: 

I wish to urge the distributors to make it 
possible for exhibitors to become showmen 
by eliminating their obnoxious compulsory 
percentage policies. I know that the dis- 
tributors would be much better off if they 
sold their pictures for money, instead of 
on percentage. 

It is the percentage bugaboo, which is a 
sort of straitjacket on the exhibitor, which 
keeps a large percentage of exhibitors from 
exploiting the top pictures. The exhibitor 
in small towns and suburban situations feels 
not only that he will not benefit by exploit- 
ing top pictures if they are on percentage, 
but also that the film companies use that 
exploitation picture as a yardstick of what 
they should charge for their secondary pic- 
tures. The exhibitor knows that, conse- 
quently, he does not use every effort in ex- 
ploiting the big pictures. The result is that 
the big pictures come into cities and are 
gone and the public is not aware that such 
a picture has been played. That is the 
reason why the public at large feels that 
pictures are no longer any good. 

At our forthcoming convention we will of 
course urge every exhibitor to get on the 
bandwagon and again become a showman. 
I wish to repeat that this industry need not 
worry. If the leaders of this industry will 
get together at meetings such as 20th Cen- 
tury-Fox initiated, this industry will con- 
tinue to stay on top and continue to prosper. 
—BENJAMIN N. BERGER, President, 
North Central Allied Independent Theatre 

wners, Inc., Minneapolis, Minn. 


Indictment 
To THE EpitTor: 

It is indeed a sad indictment of exhibitors’ 
lethargic thinking on a national level when 
we read that the meeting was first suggested 
to a national exhibitor group but failed of 
acceptance. We as exhibitors should feel 
somewhat ashamed to find it necessary to 
be prodded out of our complacency by a 
producer. Exhibitors and all other produc- 


ers should be grateful to 20th Century-Fox 
for having taken the lead in re-inspiring 
and re-invigorating us to do our damnedest 
in bringing back to our box offices the many 
theatre-goers whom we have lost due to 
defaults on our part. 

This is not the place but it is the time for 
all of us to re-examine in our minds some of 
the trade practices which we know are in- 
jurious to our respective interests —DAN- 
IEL J, LEWIS, Wisper and Wetsman The- 
atres, Detroit, Mich. 


Enthused 


To THE EDITOR: 

If every exhibitor will get off his seat 
and go out and work, we, as a unit of exhibi- 
tors, can reestablish interest in show busi- 
ness. Never before have I been so enthused 
about the future of our business—LEO T. 
JONES, New Star Theatre, Upper San- 
dusky, O. 


Stimulant 
To THE EpDITor: 

The meeting was a great stimulant. If 
nothing else, it made us all cognizant of the 
tremendous responsibility we all share 
toward continuing the line of march in a 
great business, and above all, that with prop- 
er leadership and equal cooperation and hard 
work and effort on all sides there is no 
team that is going to get sick or get licked. 
—WALTER READE, JR., Walter Reade 
Theatres, New York, N. Y. 


Outstanding 
To THE EpITor: 

Without a question it was the most out- 
standing meeting I have ever attended. It 
was free of slander and slams and those 
uppercut punches that are so often thrown 
where both exhibitors and _ distributors 
gather in one assembly.—J. B. SCHUYLER, 
Delft Theatres, Inc., Marquette, Mich. 








Readers of “Letters” are ad- 
vised that this is the time to act 
on repeal of the Federal admis- 
sion tax. Communicate immedi- 
ately with your representatives 
in Congress and urge them to 
take action. 











Tonic 
To THE EDITOR: 

Plans are being made to “jet plane” into 
reality the actuality that “Movies Are Bet- 
ter Than Ever.” 

The good old-fashioned spring tonic of 
sulphur and molasses, which is given to 
children at this time of year, has been given 
to our managers in the form of reviving the 
“grass roots of showmanship” in all phases 
of our business. 

The meeting was the greatest of all show- 
manship ideas and has enthused all show- 
men to the greatest of realizations that “1950 
Business Will Be Good for Those Who 
Make It Good.”—WALTER F. J. HIG- 
GINS, Associated Prudential Theatres, Inc., 
New York, N.Y. 


Forward 
To THE EDITOR: 

Twentieth Century-Fox should be given 
an Academy Award for taking the lead in 
the most forward step taken in this industry 
in years. If we go back to show business, 
business will be good.—J. T. McGREEVEY, 
Harris Amusement Companies, Pittsburgh, 
Pa. 


Impetus 
To THE EDITOR: 

The industry is worried about present and 
future business. This psychologically result- 
ed in genuine acceptance by all shades of 
opinion for an all-out campaign of show- 
manship. 

I predict unusually good business for our 
industry in the near future, as a result of the 
impetus 20th Century-Fox has stimulated in 
showmanship.—MITCHELL WOLFSON, 
Wometco Theatres, Miami, Fla. 


Battle 
To THE EDITOR: 

Twentieth Century-Fox pointed the way. 
It is now up to the exhibitor to join in this 
battle of survival of the fittest —-W. G. Mc- 
KINNEY, Public Relations Counsellor, In- 
dependent Theatre Owners Southern Calif., 
and Ariz., Los Angeles, Calif. 


Re-Kindled 


To THE EpITor: 

The meeting re-kindled the enthusiasm of 
us theatre men who had become too prone 
to take business as it came rather than to go 
after it. 

Fortunately, the slogan “Movies Are Bet- 

(Continued on opposite page) 
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THE NEWS 


GLEN ALLvINE, formerly with the New 
York office of the Motion Picture Associ- 
ation of America and more recently with 
the New York State Department of Com- 
merce, has resigned from the latter posi- 
tion to produce films for television. 





Sam Horowitz has rejoined the sales staff 
of the Selznick Releasing Organization as 
special sales representative for the mid- 
west. Mr. Horowitz, who was formerly 
with SRO in that territory, will make his 
headquarters in Chicago. 

SAMUEL PINANSKI, president of the The- 
atre Owners of America, was in Wash- 
ington Wednesday for conferences with 
Joun W. Swyper, Secretary of the 
Treasury, and other committee chairmen 
to initiate plans for a new bond drive to 
be launched May 15 and spearheaded by 
the motion picture industry. 


EMANUEL YOUNGERMAN, with Eagle Lion’s 
sales staff in Buffalo and Pittsburgh, has 
been appointed supervisor of all domestic 
sales of overseas product for the company. 
He will make his headquarters in New 
York. 

Hupson Epwarps, connected with Lucas 
Theatres for the past 15 years, has been 
transferred to the Atlanta office of the 
Georgia Theatre Company. 


THEODORE GRANCE, president of the Pitts- 
burgh, Pa., Outdoor Theatre Owners, has 
been named to the board of directors of the 
National Association of Drive-In Thea- 
tres, Philadelphia. Mr. Grance operates 
a group of five drive-in and two indoor 
theatres and has four other drive-in thea- 
tres under construction in western Penn- 
sylvania. 


MANNIE Brown, manager of Film Classics’ 
Omaha-Des Moines area exchange, has 
been transferred to head the Buffalo 
branch, replacing MATTHEW SULLIVAN, 
resigned. MuRRAY GREENBAUM has been 
promoted to manager of the Omaha-Des 
Moines exchange, where he has been a 
salesman. 


Murray SILVERSTONE, president of Twenti- 
eth Century-Fox International, and Mrs. 
Silverstone, arrived in New York from 
England Monday on the Queen Elizabeth. 


BERNARD J. GATES, Monogram International 
Latin America supervisor, is visiting 
a : 

Chile following a tour of Peru. 


Vice-President; Theo J. 


LETTERS 


(Continued from opposite page) 

ter Than Ever” can be backed up with the 
current releases; otherwise it would be just 
an idle claim in the sentence. There is no 
question but what this extra effort on the 
part of all showmen will reverse the down- 
ward trend at the box office and that before 
the season is out you wil see our business 
better than ever —E. C. RHODEN, Presi- 
dent, Fox Midwest Amusement Corp., Kan- 
sas City, Mo. 


Confident 
To THE EDITOR: 

It gives me great pleasure to tell you and 
the HERALp that, in my opinion, the meeting 
was the finest thing which has happened to 
me in many years. I feel confident that 
everyone in that meeting will take the fullest 
advantage of all the thoughts which were 
developed there and it should go a long way 
toward stimulating some excitement and in- 
terest in our present screen attractions.— 
ROBERT J. O'DONNELL, Vice-Presi- 
dent and General Manager, Interstate Cir- 
suit, Inc., Dallas, Tex. 





Mutuality 
To THE EDITOR: 

Too long have the producers, distributors 
and exhibitors dealt at arm’s length with 
each other. The problems of one are the 
problems of the other and by mutual dis- 
cussions they can be better solved. 

The need for aggressiveness and show- 
manship was never more important, and I 
am confident those who attended the meeting 
returned with an enthusiasm that will make 
itself felt in the days to come-—MORTON 
G. THALHIMER, president, Neighbor- 
hood Theatre, Inc., Richmond, Va. 


Inspirational 
To THE EDITOR: 

The meeting was highly inspirational and 
a tribute to 20th Century-Fox because they 
were willing to look beyond the problem of 
selling their own pictures and discuss the 
better selling of all pictures—THEO. 
FLEISCHER, Interstate Theatre Corp., 
Boston, Mass. 


Work 

To THE EpiTor: 

‘IT am all for these meetings, for I know 
that this industry will survive if we all wake 
up and get down to work and tell the folks 
at home that “Movies Are Better Than 
Ever.,—M. H. CHAKERES, Chakeres 
Theatres, Inc., Springfield, O. 
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ARTHUR SACHSON, . cen- 
ter, former Goldwyn and 
Warner sales representa- 
tive, will represent Roxbury 
Productions, headed by 
Albert S. Rogell, left, and 
Jack M. Warner, right. Mr. 
Sachson has opened New 
York offices. 


SPEAKER, right. One of a 
list of many at the National 
Board of Review annual 
meeting in New York last 
week was Joseph Lerner, 
vice-president of the New 
York producing company, 
Laurel Productions. Some 
300 were in attendance. 


IT'S THIRTY-FIVE YEARS for 
the Universal City studio, 
left. At ceremonies dedicat- 
ing a plaque on stage 20, 
where the first picture was 


shot March 15, 1915, director 
Edward Sedgwick poses with 
Universal-International con- 
tract players Marta Toren 
and Howard Duff. Mr. Sedg- 
wick was at the studio the 
day it opened, way back 
three and a half decades ago. 


by The Herald 


GEORGE SIDNEY, director 
for MGM of "Annie Get 
Your Gun", is in New York to 
see the legitimate shows, 
which, he believes, present an 
“almost perfect" blueprint 
for visualizing screen stories. 
Purchase of stage shows need 
not be costly nor is it neces- 
sary to buy widely publicized 
hits, he said; it is a question 
of screen suitability. 


by The Herald 
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EXPLOITING ''The Yellow 
Cab Man''—MGM's cross 
country touring unit, as it 
visited the Cleveland 
Indians in practice at 
Tucson, Ariz. Above are 
Earl Riggs, driver; Lou 
Boudreau, Indians’ mana- 
ger; Bridget Carr, MGM 
starlet; and pitcher Bob 
Feller. The cab will cover 
12,000 miles before it 
returns to Culver City. 


MAPS AND A SCRIPT are the 
topics in the New York office 
of Arthur Loew, Loew's Inter- 
national president, and the 
principals are Fred Zinneman 
and Mr. Loew, right. Mr. 
Zinneman embarked for Italy 
to direct "Teresa" which Mr. 
Loew will produce for Loew's 
International. 








MISS DRIVE-IN THEATRE 
of 1950, Miss Sheila Jack- 
son, receives a bouquet 
from Louis F. Jellinek, 
acting president of the 
Illinois Metropolitan Drive- 
In Association. The drive- 
in season in the Chicago 
area began March 24. 
Some of the houses are 
the Starlite, Hammond, 
Twin Open Air, Sky Hi, 
Harlem and North 
Avenue, Outdoor, and 
the Drive-In. 








by The Herald 


DESTINATION EUROPE, 
right. Samuel Goldwyn, Jr., left, 
and Blaine Littell as they left 
New York last week. Mr. Gold- 
wyn will produce "No Time 
Like the Present'’ for Samuel 
Goldwyn Productions. The 
two will gather and write story 
material in the U. S. zones of 
Germany and Austria. 
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TWO'S A CROWD when Hugh Marlowe and beauteous star Gene Tierney 
meet in ''Night and the City,'’ an underworld drama filmed in London, 
co-starring Richard Widmark. Set for June release, the picture is 

adapted from the novel by Gerald Kersh. 


TYRONE POWER and Susan Hayward, 
below, team up in "Rawhide," a mov- 
ing tale of the pioneer west. With 
Dean Jagger and Hugh Marlowe top- 
ping a strong supporting cast, the 
picture will be nationally released later 
this year. 


JAMES STEWART, above, 
rehearses an action sequence 
for Director Delmer Daves 
in "Broken Arrow," Techni- 
color epic depicting early 
tribal wars. Featuring Debra 
Paget and Jeff Chandler, 
the film will be released 

in June. 


BEWHISKERED Keenan 
Wynn, right, plays possum 
in “Love That Brute,"’ 20th 
Century-Fox's hilarious story 
of the prohibition era. 
Starring Paul Douglas and 
Jean Peters, the comedy 
aided by the antics of Cesar 
Romero, is a July treat for 
movie-goers. 


MONTGOMERY CLIFT, below, examines the 
rubble-laden streets of Berlin with Cornell 
Borchers in ''The Big Lift,"’ 20th Century-Fox's 
airlift story. Co-starring Paul Douglas, the film 
will have a May premiere in New York. 


(Advertisement) 
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SPRING. SHOWMANSHIP 





BUSTING OUT ALL OVER 


Nationwide Move Gaining 
Momentum; Concerted 
Action Taken in West 


Like spring fever, the movement toward 
revitalized showmanship this week continued 
to invade every nook and cranny of the mo- 
tion picture industry. Provoked and en- 
couraged, to a great extent, by Twentieth 
Century-Fox’s Chicago and regional meet- 
ings in more than 30 key cities, exhibition 
and distribution now put itself to the task 
of increasing box office grosses by a 
splurge of showmanship strategy. This 
strategy took various forms. 


Parade to Highlight 
Los Angeles Campaign 


In Los Angeles, exhibitors joined in 
planning a co-ordinated public relations 
and exploitation drive to begin in August 
and continue through the autumn. This 
campaign will start with an _ all-industry 
parade, with studios and other film compa- 
nies invited to contribute floats and other 
material that will dramatize the “Movies 
Are Better Than Ever” theme. 

In addition, participation in a newspaper, 
radio and billboard campaign will be sought 
with independent, circuit and affiliated ex- 
hibitors on a cost-sharing basis. The gen- 
eral plan was submitted by Cecil Vinnicof 
after a week of conferences with theatre 
publicity and advertising men. The project 
was approved unanimously by 300 attending 
a meeting of the Southern California The- 
atre Owners’ Association. 

In Chicago, meanwhile, Jack Kirsch, Al- 
lied of Illinois president, proposed a city- 
wide campaign along similar lines. A com- 
mittee has been studying this idea for the 
past few months, and the results of these 
studies were to be discussed at a special 
meeting Thursday of theatre and advertis- 
ing executives. The campaign would be 
institutional in character, not plugging any 
specific company or film. The theme would 
be “Go to Your Favorite Theatre .. . and 
Relax,” with ideas proposed at the 20th-Fox 
meetings incorporated into the drive. 


East Plans to Employ All 
Public Relations Media 


The Eastern seaboard was also in the 
news this week with the announcement of a 
campaign to start Easter Sunday, April 9, 
in Boston. At a joint meeting held Tues- 
day at the 20th-Fox office in Boston, pub- 
licity men representing all the theatre in- 
terests in the area completed plans for the 
campaign. It was decided to use all media 
of information to forward the “Movies Are 
Better Than Ever’ theme—newspapers, ra- 
dio, television and billboards on subways 
and street cars. 
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WHAT THEY SAY: 


Letters from .exhibitors commenting on 
the Twentieth Century-Fox showmanship 
campaign, this week continued to arrive at 
the Herald office. Here are some of the 
writers and what they said: 


DON C. DOUGLAS, Robb & Rowley 
circuit, Dallas, Texas: "This contribution by 
20th-Fox is one of the finest, most mag- 
nanimous gestures | have ever heard of in 
my 30 years in this business. We are hav- 
ing our managers’ convention April |3-14 
and this splendid program will be laid be- 
fore the delegates". 


ROBERT L. LIPPERT, Hollywood, Calif.: 
This producer-exhibitor said he would pay 
the complete cost of institutional ads, be- 
cause 20th-Fox "has done enough". Pro- 
ducers should not make "nervous A'' films, 
but should produce less, and make all films 
"top A" products. "Il am going to make 
less pictures, but | am going to double 
my efforts’ to make better films. 


M. S. FINE, Associated Theatres, Cleve- 
land, O.: ''We have gone into a full scale 
new operation" in promoting the showman- 
ship drive. "I think . . . (this) . . . will have 
a tremendous effect on our business’’. 








On Tuesday, theatre owners and man- 
agers from Washington, Idaho, and as far 
away as Alaska, were to gather in Seattle 
to attend a meeting called by 20th-Fox. 
From Chicago came a suggestion by Bruce 
Trinz of the Clark theatre for a public par- 
ticipation plan in picking annual film 
awards. It was also announced in Chicago 
that the Balaban and Katz, Great States and 
Ohio-Indiana circuits would participate in a 
“John Balaban 1950 Showmanship Drive” 
which will start April 2 and last into July. 
The final plans were to be announced late 
this week at a meeting which Leonard Gold- 
enson, president of United Paramount The- 
atres; Mr. Balaban, and other company 
officials, were to address. 

The meeting in Boston this week, which 
followed the 20th-Fox sponsored regional 
meeting last Tuesday, was called by Harry 
Browning of New England Theatres, and 
Phil Engel of 20th-Fox. Those invited were 
“Red” King, RKO circuit; Arnold van Leer, 
Paramount; Paul Levi, American Theatres ; 
Al Margolian, B. & Q. Theatres; Ken 
Preckett, MGM; James Sullivan, Loew’s 
Boston circuit; Ralph Banghart, RKO; 
Joseph Mansfield, Eagle Lion; Jack Saef, 
New England Theatres; and Art Moju of 
Warner Bros. 

Mr. Trinz’s plan calls for the giving of a 
ballot to each patron. Every theatre would 
be a polling place and ballots could also be 


printed in newspapers and honored when ac- 
companied by a ticket stub. 

“This plan would not only generate inter- 
est in the movies, but also would enable each 
theatre to build up a large mailing list— 
something every theatre should have,” Mr. 
Trinz said, adding that “public participa- 
tion in the selection of the players for the 
all-star game has been a tremendous stimu- 
lant to baseball box office. I submit that a 
program of the type outlined above would do 
the same for the motion picture industry.” 


National Theatres’ Chief 
Initiates Exhibitor Drive 


In Kansas City, Mo., Charles Skouras, 
president of National Theatres, with Fay 
Reeder and Seymour Pizer of the circuit’s 
publicity department, held a two-day confer- 
ence this week with heads of divisions. The 
meeting was held on Monday and Tuesday 
at the Fox Midwest offices, the main sub- 
ject being the application of the showman- 
ship program to the recently-announced 
Charles Skouras Drive of National Theatres. 

The John Balaban Drive is spearheaded 
by Walter Immerman, general manager. 
The slogan is “Serve... . Save... . Sell 
With Showmanship.” Theme of the cam- 
paign is railroading, with the slogan “Full 
Speed Ahead With the Chief” being used. 


MPAA Board Sustains 
Rejection of "Bicycle" 


The board of directors of the Motion Pic- 
ture Association of America this week up- 
held Production Code Administrator Joseph 
I. Breen in his decision not to issue a seal 
of approval to the Italian-made picture, ““The 
Bicycle Thief” in its present form. 

The board voted for the issuance of a seal 
on condition that two specific scenes, deemed 
offensive to good taste, are eliminated. The 
Production Code Administration had re- 
quested elimination of these sequences to 
bring the picture into conformity with its 
Code. 

The board took action after viewing the 
picture and after hearing Mr. Breen and 
Joseph Burstyn, distributor of the film. Mr. 
Burstyn may re-submit a revised version at 
any time, it was announced. 


Century Theatres Planning 
To Open New Theatre 


Century Theatres will open the newest 
addition to its 33-house circuit April 8, when 
the Shore theatre will open its doors to the 
public at Huntington, N. Y. The first fea- 
ture will be Twentieth Century-Fox’s 
“Cheaper by the Dozen.” The theatre plans 
to run first run neighborhood releases. Dick 
Tretler will be the manager. 








HOW THE PRODUCT 
INDEPENDENT FILM! 


The men who know the product 
and its box office potential best, 
here evaluate the current pic- 
tures from all companies for the 
benefit of exhibitor readers of 
The Herald across the nation. 

It is typically another 


MOTION PICTURE HERALD 
SERVICE 

Beginning on these pages this 
week and continuing at intervals 
as and before new product comes 
close to release date, there will be 
recorded the composite opinion of 
the more than 500 independent 
circuit managers and film buyers 
who have been asked by The 
Herald to send in their votes. 





mo TT ellen 


FILM BUYER'S RATING 


Herewith the film buyers of the nation’s leading independent circuits contribute their 
evaluations of current product for the benefit of the Heratp’s exhibitor-readers every- 
where. The experts look at the product, and score it, below. Titles are arranged in alpha- 


betical order, for convenience. 


ee eee eee 
a icir rs bad Ro anctetwihe yy Oes chnwkenss 


Baron of Arizona (Lippert) ............ 
Santonio (WB) ................ 
Battleground (MGM) 
Big Hangover, The (MGM). 

Big Lift, The (20th-Fox) ....... 
Black Hand (MGM)... .. 
| eee 
Buccaneer Girl (U-I) 
Captain Carey, U.S.A. (Para.).... 
Chain Lightning (W. B.) ............ 
Champagne for Caesar (U. A.). .. 
Cheaper by the Dozen (20th-Fox) 
Cinderalla (RKO Radio)...... 


Comanche Territory (U-I)...................... 


Conspirator (MGM) ..... 

Dear Wife (Para.) ...... 

Eagle and the Hawk (Para.)........... 
East Side, West Side (MGM)...... 


Father Was a Bachelor (Col.).............. 


Francis (U-I) 


inapecter Gonwel, Tha (WS)........................- 


Jolson Sings Again (Col.) ........ 


ce er eer re 
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LOOKS TO Increase of 


Loew’s Net 


BUYERS Forecast 


Loew’s earnings for the first 28 weeks 
of the current fiscal year are expected to ex- 
ceed the results for the same period last 
EX VG GD FR AV PR_ year, when earnings were equivalent to 80 

cents a share, J. Robert Rubin, vice-presi- 


i 1 800; 0; 005 Ree ee 


eS ee ee re — — — — 2 = gent of Loew’s, Inc., told a meeting of stock- 
RE ne ne ae ee ee re — | — 1 Jt — holders last Thursday in New York. 
hate The meeting reelected all directors of the 
aie Ma and Pa Kettle Go to Town (U-I)... 0.00... ee, — ! t t — 1! company and the directors reelected Nicho- 
ha- Malaya (MGM) 1 — «| | — — [as M. Schenck, president, and all other 
DAE OA Chee TARE) Out PEER ARE ee ae compan aliens. 
Man on the Eiffel Tower (RKO Radio).................. — — I|!— 1 | Reviewing the company’s financial posi- 
tion, Mr. Rubin said that during the past 
Montana (W.B.) FG Ae) eS ee ee, 6 CU ee WSR ce Wile tee wane Ol ee. Ose a = — 2 — —— 26 years of operation the company’s book 
Mother Didn't Tell Me (20th-Fox)........0......0....... — ! 2 3 | — value had increased to $138,782,000 or 
i $26.99 per share at August 31 last from 
P I Ds pcs la aes cre naan — ! 2 — — — $29,242,000 or $7.35 per share, giving ef- 
4 My Foolish Heart (RKO Rc tee ee a fae a fect to the intervening stock dividend and 
R : split-up. In the period there has been paid 
Nancy Goes to Rio (MGM)........................... — 4 2 — | — to stockholders cash dividends upward of 
ae $132,500,000. By conservative estimate, he 
NI AI oi ok hs idee ws ak ks Sain enw ae ess a ED! me oe Clie extn wm thee 25 
oa No Man of Her Own (Para.)................0......... — | | | — — years $231,800,000 after taxes. 
_— Turning to the foreign market he said 
No Sad Songs For Me (Col.).......................... — — ! t — 1 that while foreign trade had suffered from 
5 Outlaw, The (RKO Radio)............................ — — — — — 2 devaluation of various currencies “we are 
r hopeful that the increase in the price of 
_ nS a ae, be 1 — 5 2 — —€ tickets and enhanced popularity of the Amer- 
Peld ton Ful Peed... , ee ae = ican product will eventually improve the in- 
= sel abliieal heise eee ' - take sufficiently to overcome the effect of 
Pareeet Sie PES... ek Ev ccc ne. — I! t 3 3 + J devaluation.” 
| 9 TI i 1 fi 
‘he meeting approved a new contract for 
ae Please Believe Me (MGM) 5 PRI Re Re nah RR Ya — | | 2—-— Louis B. Mayer, production chief, providing 
I de oe easy 40's a. RPM a «A — — |! 2 2 — for total compensation up to a maximum of 
_— $300,000 per year. A new contract for Mr. 
Reformer and the Redhead (MGM) PPeScatcarte ed Lido) Os Exe a: ssl — | 3 i— — Rubin limiting his compensation to $200,000 
aes Riding High (Para.) 4 | ae ae annually was also approved. 

Tn aa Ie aie idea cad Wied tia Two resolutions proposed by the minority 
and sends of lwo Jima (Rep) ...................0. 0000005. 4 I! — It — — stockholders were defeated. These asked 
— Shadow on the Wall (MGM)... «5... owen. ——-— |t— o~ ene — a oe 

per year for pensions under Loew’s retire- 
| a a a a | ment plan, and for the board to consider 
Sinaing i reduction of salaries of officers and execu- 
-_ fo eee ere — 2 — — — = tives when earnings on dividends drop. 
Stage Fright (W. B.)............. PEE eee ae a ee ee Officers reelected with Mr. Schenck were: 
we Mr. Mayer, first vice-president; Charles C. 
Sundowners, The (E-L) Se OR ge Morne?” Sn eee ny tee nae pean 9 | | — — Moskowitz, vice-president and treasurer; vice- 
Pa presidents J. Robert Rubin, William F. Rodg- 
Third Man, The (S. R. 0.) Be) toe a Pole i OU ae ee ei Tied Le = | 2 | 2 — —_ ers, E. J. Mannix, Howard Dietz, Joseph R. 
| Vogel, Benjamin Thau, Marvin H. Schenck 
Three Came Home (20th-Fox)...............0... 2.00000. 1 3 2 — — — and J. J. Cohn; Leopold Friedman, vice-presi- 
dent and secretary; Louis K. Sidney, vice- 
= Twelve O'Clock High I six. 5 ah te eee eth fe 9 ! — — — president and assistant treasurer; Dolf Schad- 
ler and R. Lazarus, assistant treasurers; Jesse 
— Under My Skin (20th Fox) Wee te ne iatccen te neuter eal oa a ome {| TT. Mills, controller and assistant secretary, 
and assistant secretaries Nicholas Nayfack, Irv- 
— Wabash Avenue (20th-Fox)........................0.. 3 3 5 — — —_ ing H. Greenfield and Harold J. Cleary. 
my Directors reelected were: Mr. Friedman, F. 
— When Willie Comes Marching Home (20th-Fox).......... 1 ot — — — — Joseph Holleran, Eugene W. Leake; Mr. Mos- 
‘ kowitz, William A. Parker, Mr. Rodgers, Mr. 
_ MN Ue ic 5-5. Se vc ese ond dees adie — — [| | J — Rubin, Nicholas Schenck, Mr. Vogel, David 
ue Warfield and Henry Rogers Winthrop. 
— Woman of Distinction (Col.).......................0.. —--—- 4-—-—-—--— D H ds Film Cl b 
: , owney Heads Film Clu 
— Woman on Pier 13 (RKO Radio)....................... —-— l!l— 1! 1 George Downey of Columbia Pictures has 
The Yellow Cab Man, The (MGM) “VES it ann nad On | | 4 2 _— been elected president of the newly-formed 
Y : Film Club in Charlotte, N. C. The club 
_ oung Man with a Horn (W.B.)........................ 1 — 5 — I! 1! was formed to provide recreational and 
social activities for industry personnel in 
‘i nn i nn om om om oi voici lte incite ld 
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Don’t Relax 
Until We Axe 
The Movie Tax! 
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AT THE New York meeting, attended by 1,100 
in the Hotel Astor Grand Ballroom, Mayor Wil- 
liam O'Dwyer receives a big hand. 
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forum: 


MODERATOR at the discussion 
Schwartz. 





TWO INDEPENDENTS who spoke their minds: 
left, Joseph Méirasola, East Northport, L. I.; 
right, George Reisner, New York City. 


we. 


SPECTATORS: A. W. Smith, Jr., 20th-Fox sales 
chief; Spyros Skouras, Jr., Skouras circuit; Wilbur 
Snaper, Allied of New Jersey president. 


IDEAS, below, at the forum, from James Pasapia, 
left, Parsons theatre, Flushing, and Sam Koenig, 
Wycoff theatre, Brooklyn. All photos by Herald 


20th=-Kox Ends Its 


Meetings But It's 


THE Twentieth Century-Fox organization, 
geared to the most intensive exploitation ef- 
fort in its history, last week ended the sec- 
ond phase of the showmanship campaign 
started a few weeks ago in Chicago. As 
reports came from across the country of 
the regional 20th-Fox showmanship gath- 
erings in 30 exchange centers, it became 
apparent that if the size of the meetings 
varied, the degree of enthusiasm did not. 

Last week, starting on Tuesday and cli- 
maxed Thursday by the New York meeting 
at the Hotel Astor, many thousands of 
exhibitors, independent and affiliated, sat 
down with company executives at the local 
meetings and discussed a common problem: 
How to use showmanship properly to re- 
vitalize the box office. 


O’Dwyer Praises Industry 


The New York meeting, attended by 
1,100, was headed by Mayor William 
O’Dwyer, and Spyros P. Skouras, 20th-Fox 
president. Extensive press coverage includ- 
ed attention by the Hearst organization in 
the person of Bob Considine, reporter and 
columnist, who was given the assignment 
by William Randolph Hearst, Jr., himself. 
The trade press, of course, was turned out 
en masse, and the roster of speakers during 
the morning and afternoon open forum ses- 
sions, read like a “who’s who” from exhibi- 
tion and distribution in the New York 
area. 

Presided over by Martin Moscowitz, 20th- 
Fox’s Empire State division chairman, the 
meeting heard Mayor O’Dwyer praise the 
industry, and advise the exhibitors to make 
known to the producers the wishes of the 
customers. His Honor said that showman- 
ship was the key to the future success of 
the industry, and added that this ‘“showman- 
ship” included attractive and comfortable 
surroundings in the theatre. 

A. W. Smith, Jr., 20th-Fox distribution 
vice-president, cited figures to show that box 
offices grosses in the first two months of 
1950 were about equal with those of 1940, 
but 25 per cent lower than for the same 
period last year. “We have lost the will 
to sell to the hilt,’ he said, adding, the 
company had more time to assist the ex- 
hibitor in selling his product, now that sales 
policies had been stabilized. 

Mr. Smith also spoke up against litigation, 
urging the settling of disputes by arbitra- 
tion; cited the industry’s anti-tax drive as 
an example of what can be done with public 
support and joint effort; indicated that the 
company, was studying the question of sell- 
ing films in groups, a point raised by Harry 
Brandt; and agreed that the “dead time” 


Only Beginning 


between first and second run showings af- 
fected exploitation. This problem was also 
undergoing company study, he said. 

Among the other company executives who 
spoke were Sterling Silliphant and David 
Golding, the latter stating that $40,000,000 
annually was spent on advertising. He 
urged a closer relationship be established 
with newspaper editors, who should be per- 
suaded to devote more space to legitimate, 
rather than negative, film news. Also heard 
was Spyros Skouras, Jr., in his first indus- 
try address. 

Among those who delivered significant ad- 
dresses during the afternoon were Mr. 
Brandt, Leo Brecher and Wilbur Snaper. 
Fred J. Schwartz was moderator of the 
open forum. Mr. Brandt, in his usual vig- 
orous style, declared “There is no crisis!” 
He said that during his recent trip to Holly- 
wood he had seen the “greatest” product in 
the industry’s history on its way. Mr. 
Brandt urged greater use of television and 
added that, as in the case of radio, the new 
medium would prove a boon instead of a 
bane to motion pictures. 


Skouras Calls for “Crusade” 


Mr. Skouras, Sr., in his address reported 
that Charles Einfeld, publicity, exploitation 
and advertising vice-president, had left that 


morning for Europe and the Middle a 


to set up showmanship movements along 
similar lines to those in the U. S. Mr. 
Skouras urged the exhibitors to digress from 
present exploitation methods, and to marshal 
their personnel for the “crusade.” 

Mr. Einfeld was to be guest of honor at 
a British film industry luncheon in London 
Friday at which he was to outline the show- 
manship program. 

Mr. Brecher and Mr. Snaper both dealt 
with the various phases of showmanship 
and intra-industry relations that were nec- 
essary to bring new life to the box office. 
Mr. Snaper claimed that the time spent in 
buying one picture at a time took time away 
that belonged to exploitation, and Mr. 
Brecher deplored the time wasted in law- 
suits. 

Following are reports of some of the 
local meetings. Reports of other meetings 
were in last week’s HERALD. 


CINCINNATI 


Some 350 persons attended the 20th-Fox 
regional showmanship meeting in Cincinnati, 
coming from Ohio, Kentucky and West Vir- 
ginia. Moderator of the afternoon forum, 
which saw many exhibitors participating 
with opinions and proposals, was Mike Cha- 
keres, vice-president and general managet 
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of Springfield Theatres, Springfield, O. One 
of the highlights of the session was the an- 
nouncement by Jack Lampe, Schine circuit 
general manager, that a circuit contest, 
ending May 28, would be held, with the prize 
going to the circuit manager showing the 
best showmanship promotion and results. 
The prize will be an all-expense trip to 
New York. 


DENVER 


Close to 200 exhibitors attended the local 
20th-Fox gathering in Denver and heard 
Frank H. Ricketson, Jr., president of Fox 
Intermountain Theatres, claim that “box 
office receipts elsewhere are off, but in this 
region business is up, because we have a 
prosperous area. This area always lags six 
months behind a depression or prosperity. 
We’re prosperous and we want to stay that 
way. We can do it with showmanship.” 
Others heard were Pat McGee, of Cooper 
Foundation Theatres; John Wolfberg, Wolf- 
berg circuit; David Cockrill, Denham cir- 
cuit, and Charles R. Gilmour, of Gibraltar 
Enterprises, who acted as moderator for the 
open forum. 


MILWAUKEE 


The 20th-Fox showmanship meeting in 
Milwaukee, attended by approximately 300 
exhibitors, heard a number of speakers urge 
greater concentration on the children’s mar- 
ket; improved selling of “B” pictures; close 
relationships with school, civic and news- 
paper executives, and general proposals for 
the showmanship drive. Harold Fitzgerald, 
Fox Amusement Corp. president, presided 
at the morning session, while Ben Marcus, 
of the Association of independent Theatre 
Owners of Wisconsin, was moderator at the 
afternoon forum. Among the speakers were 
G. Edgerton, 20th-Fox; Elmer Brennan and 
John Schuyler, Delft circuit; Meyer Kahn, 
20th-Fox; Hank Tollette, Frances Mikado, 
Russ Leddy, Robert Guiterman, Eric Brown, 
Rupp Miton, Lauren Husten, Henry Quar- 
temt, Rance Mason and Robert Owen. 


MINNEAPOLIS 


The Minneapolis meeting for 20th-Fox’s 
showmanship campaign drew 270 theatre 
men and was conducted by M. A. Levy, the 
company’s branch manager. Among those 
who participated in the discussions on how 
to improve promotion and exploitation were 
Ben Berger, president of Northwest Allied, 
who was moderator for the afternoon open 
forum; Frank Mentzke, Harry Greene, Har- 
ry French, Ernest Peasle, Jack Wright, 
Charles Winchell, Don Buckley, L. J. Lud- 
wig, Dan Peterson and Will Jones, film 
editor of the Minneapolis Tribune. 


PITTSBURGH 


Approximately 300 of the district’s exhibi- 
tors attended the 20th-Fox showmanship 
meeting in Pittsburgh. Howard Minsky, 
divisional manager, was chairman of the 
morning session at which Rodney Bush, the 
company’s exploitation director, was main 
speaker. Morris Finkel, president of Allied 
Motion Picture Theatre Owners of: Western 
Pennsylvania, was moderator of the open 
forum, at which television and Phonevision 
occupied much of the time. Other speakers 
were Joseph Murdoch, State theatre, 
Uniontown, Pa.; Ray Allison, Jr., Altoona, 
Pa.; Al Levy and C. C. Kellenberg, of the 
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PERT AND POINTED 


Exhibitors throughout the country last 
week were frank and often humorous in 
their comments on the need for showman- 
ship. Here are a couple of samples: 

“During the flush war years, we, as show- 
men, became lazy. We reached the metal- 
lic age, gold in our teeth, silver in our 
pockets, and lead in the seat of our pants." 
(O. F. Sullivan, Allied unit president, at 
Kansas City, Mo.) 

"We put this sign on a television set in 
a local, tavern: 'When the screen on this 
television set is as clear as the screen in 
our Troy theatre, go home, you're drunk!" "’ 
(Lauren Husten, East Troy, Wis., at Mil- 
waukee.) 








20th-Fox branch office; Karl Krug, Kap 
Monohan, James Blamer, Bert Stearn, John 
Walsh, Norman Mervis, Bernard Bucheit, 
John McCaully, Joseph Aiello, Mort Hen- 
derson, Fred Serrao, William Fox, W. 
Gardner, Don Watkins, Henry Schmidt, 
Herman Stahl, Len Winograd, A. Wray and 
Fred Harrington. 


SAN FRANCISCO 


Some 300 northern California showmen 
attended the 20th-Fox showmanship meeting 
here. Alex Harrison, branch manager, 
opened the meeting, which followed the gen- 
eral plan of Chicago’s session. Others on 
the dais were Herman Wobber, western 
sales manager; Rotus Harvey, president, 
PCCITO; Wood Soanne, drama critic, 
Oakland Tribune; Joe Blumenfeld, Blumen- 
feld Theatres; Robert Lippert, Lippert Pro- 
ductions; Eddie Yarbrough, 20th-Fox, and 
Roy Coooper, president, California Thea- 
tres Association. 

Mr. Lippert said that “television is a ter- 
rible threat and will open doors to Holly- 
wood through the new home Phonevision 
technique.” Later in open forum, Mr. 
Blumenfeld disagreed, saying: ‘Television 
and pictures should go together. I’m not 
afraid and those who are afraid should get 
out of picture business now.” Other speak- 
ers were Jerry Zigmond, district manager of 
United Paramount Theatres; Ben Levin, 
San Francisco Theatres, and Cliff Giesse- 
man of the Blumenfeld circuit. 


NEW HAVEN 


Among those who addressed the 20th-Fox 
showmanship meeting here, attended by 
some 150 exhibitors and company officials, 
were Mayor William Celentano; Herman 
Levy, general counsel, Theatre Owners of 
America; Walter Higgins, Prudential cir- 
cuit, who was moderator of the open forum; 
and J. J. Hoffman, Warner Bros. zone man- 
ager. Ben Simon, 20th-Fox branch man- 
ager, presided. 


NEW ORLEANS 


Three hundred men and women exhibi- 
tors, including circuit heads and resident 
managers of circuits, attended the 20th-Fox 
meeting at New Orleans. William Bryant, 
branch manager, was the opening speaker, 
and was followed by Paul Wilson, assistant 
South division manager. Mr. Wilson 


said that with changing modes of life show- 
manship today needed streamlining. Others 
who participated in the discussions were 
Edward Brooks, the Times Picayune film 
editor, and Sam Shain, 20th-Fox exhibitor 
relations head. 


PORTLAND 

Representatives from the Oregon district 
theatres companies, exhibition and distribu- 
tion, and exhibitor organizations, attended 
the 20th-Fox meeting in Portland. Among 
the speakers were Mark Macdougall, of 
Adamson Theatres; Herbert Larson, drama 
editor of The Oregonian; Jack Matlack, of 
the J. J. Parker circuit; Al Forman of For- 
man Theatres; Ray Grombacher, of Port- 
land; Robert Anderson, Hamrick Theatres ; 
and Harvey Piercy, moderator. 


SALT LAKE CITY 


More than 100 exhibitors and other film 
executives from Utah, Idaho, Montana, Wy- 
oming and Nevada attended the 20th-Fox 
showmanship meeting. It was almost 
unanimously claimed that this move by 20th- 
Fox was one of the best made in the indus- 
try at this time. Charles L. Walker, branch 
manager, conducted the forum and_ the 
speakers included D. K. Edwards, Sam Gil- 
lette and Sid Cohen. 


CKLAHOMA CITY 


Keen interest in the promotion and show- 
manship drive was shown by the some 120 
exhibitors who attended the 20th-Fox meet- 
ing at Oklahoma City. The moderator of 
the forum was Morris Loewenstein, Thea- 
tre Owners of Oklahoma president. Other 
speakers included Marvin Osborne, branch 
manager, 20th-Fox; Robert Bush, Oklahoma 
City exhibitor; Chester Fleming, Izah C. 
Adams, M. Brazee of the Video circuit; 
and Roger Rice. 


KANSAS CITY, MO. 


The 20th-Fox meeting at Kansas City, 
Mo., attended by some 275 theatre men from 
the district, heard Joseph Redmond, of Fox 
Midwest’s public relations staff, and par- 
ticipated vigorously in the open forum which 
was conducted by Senn Lawler, of Fox 
Midwest. Joseph Neger, branch manager, 
presided at the morning session. It was an- 
nounced by Elmer C. Rhoden of Fox Mid- 
west that National Theatres were to hold a 
special showmanship meeting Monday and 
Tuesday of this week in Kansas City. Other 
speakers were Stanley Durwood of the Dur- 
wood circuit; O. F. Sullivan, president of the 
Allied unit; Dale Danielson, head of the 
Kansas-Missouri Theatre Association; Wil- 
lis Shaffer, Fox Midwest; Frank Myers, 
Homer Strowig, Don Martin, Douglas 
Lightner and Beverly Miller. 


OMAHA 


The largest number of exhibitors ever to 
gather in the Omaha territory, 235, met for 
the 20th-Fox meeting. The most-discussed 
problem was television. Howard Kennedy, 
of Broken Bow, Neb., was moderator of the 
forum. The speakers included Walter 
Hagedone, Robert Livingston, regional di- 
rector of Theatre Owners of America; Leo 
Wolcott, of Iowa-Nebraska Allied; Roy 
Mundon, Joseph Scott, 20th-Fox branch 
manager, who presided; Lem Jones, Myron 
Blank and James Redmond. 
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BEST PICTURE 
ROBERT ROSSEN’S eooucron oa rune ” 
IBEST ACTOR 
BRODERICK CRAWFORD 


{BEST / 
SUPPORTING ACTRESS 
MRIS MCBRIDE 
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New York Film Critics Circle, Best picture» New York 
Film Critics Circle, Best actor—Broderick Crawford 
Associated Press, Best picture * Associated Press, 
Best actor—Broderick Crawford*Hollywood Foreign 
Correspondents, Best picture * Hollywood Foreign 
Correspondents, Best direction — Robert Rossen 
Hollywood Foreign Correspondents, Best actor — 
Broderick Crawford-Hollywood Foreign Correspond- 
dents, Best supporting actress—Mercedes McCam- 
bridge + Hollywood Foreign Correspondents, Best 
feminine newcomer — Mercedes McCambridge 
Screen Writers Guild, Best written American drama 







* ROBERT ROSSEN’S PRODUCTION 


PANG! THE 








Based upon the Pulitzer Prize Novel “All 
The King’s Men’ by Robert Penn Warren 
with 

Broderick Joanne John John 

CRAWFORD + DRU + IRELAND + DEREK 
Mercedes McCAMBRIDGE 

A Written for the Screer d Directed t 
Se ROBERT ROSSEN 
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S MEN WINS 
Y AWARD! 


-and top honors in every important poll! 





— Robert Rossen - Robert Meltzer Award (Screen 
Writers Guild), Robert Rossen*San Francisco Critics 
Forum, Best picture » Look Magazine, Best actor — 
Broderick Crawford » Look Magazine, Special award 
to newcomer—Mercedes McCambridge-Look Maga- 
zine, Year’s best writing—Robert Rossen-New York 
Newspaper Guild, Best picture - New York Foreign 
Language Press, Best picture - New York Foreign 
Language Press, Best actor — Broderick Crawford 
New York Foreign Language Press, Best direction — 
Robert Rossen * New York Foreign Language Press, 
Best writing — Robert Rossen. 


anol SELECTED AS THE BEST PICTURE 


OF THE YEAR BY LEADING 
NEWSPAPERS FROM COAST 
TO COAST, INCLUDING N. Y. 
DAILY NEWS, CHICAGO TRIBUNE, 

WASHINGTON POST, 
WASHINGTON STAR 
AND MANY OTHERS 





ON THE 


MARCH 


by RED KANN 





ELL, WELL! It looks as if one of 
the “Big 5,” at least, will be getting 
around to the sale of groups of pic- 
tures once more. Maybe as many as 14 in 
one crack, thereby rekindling nostalgic and 
fragrant memories of the days that were. 

The very lively 20th Century-Fox organi- 
zation is lending full and serious weight to 
such a plan first publicly suggested by 
Harry Brandt, president of ITO of New 
York, at the national Showmanship Meeting 
in Chicago. His argument was exhibitors 
would become better showmen if they 
weren’t compelled to spend most of their 
time in the exchanges building up film in- 
ventories. The applause which rewarded 
the suggestion indicated other theatremen 
shared the same viewpoint. 

When the Showmanship Meeting reached 
its local level in New York last week, 
Brandt repeated and this time was reward- 
ed with applause which was almost, but not 
quite, thunderous. It seemed to tell its own 
story, however. 

Andy Smith then agreed there was noth- 
ing to prevent his company, or any other 
litigant in the Government suit, from selling 
in groups. Provided: 

Each feature is sold on its own, without 
relation to any other, before trade show or 
release. 

“I promise you such a plan,” Smith said 
on, and for, the record. ‘There is a restric- 
tion, giving the exhibitor the right of can- 
cellation. But we are prepared to accept 
such a penalty.” 

Probably only the lawyers recall when 
and where this was set down. The chapter 
and verse are worth recalling, it seems to 
us. It was the U. S. Supreme Court in its 
famous May 3, 1948, decision which held: 

“. . Block booking prevents competitors 
from bidding for single fsatures on their 
individual merits. The District Court held 
it illegal for that reason and for the reason 
that it ‘adds to the monopoly of a single 
copyrighted picture that of another copy- 
righted picture which must be taken and 
exhibited in order to secure the first’. . . The 
court enjoined defendants from performing 
or entering into any license in which the 
right to exhibit one feature is conditioned 
upon the licensee’s taking one or more 
other features.” 

This, finally, gave to Allied and all others 
interested that “right to buy” for which they 
battled down through the years. Since this 
“victory,” the mental atmosphere on many 
levels in the exhibition structure—inevitably 
including some of the Allied membership— 
has undergone change. Today no one can 
calculate with any reasonable assurance of 
accuracy how many exhibitors devoutly wish 
they had never heard of blocks of five or 
single picture selling. 

The cancellation privilege to which Smith 
made reference has gotten itself lost in the 
mists of later day antiquity. No one ever 
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refers to it because there has been little 
reason to do so. The New York statutory 
court determined the formula, and the Su- 
preme Court confirmed it, in this language: 

“Blind-selling is a practice. whereby a dis- 
tributor licenses a feature before the exhibitor 
is afforded an opportunity to view it. To rem- 
edy the problems created by that practice the 
District Court included the following provision 
in its decree: 

“*To the extent that any of the features have 
not been trade shown prior to the granting of 
the license for more than a single feature, the 
licensee shall be given by the licensor the right 
to reject twenty per cent of such features not 
trade shown prior to the granting of the license, 
such right of rejection to be exercised in the 
order of release within ten days after there has 
been an opportunity afforded to the licensee to 
inspect the feature.’ 

“The court advanced the following as its 
reason for inclusion of this provision: 

“ ‘Blind-selling does not appear to be as inher- 
ently restrictive of competition as block-book- 
ing, although it is capable of some abuse. 
By this practice a distributor could promise 
a picture of good quality or of a certain type 
which when produced might prove to be of poor 
quality or of another type—a competing dis- 
tributor meanwhile being unable to market its 
product and in the end losing its outlets for 
future pictures. The evidence indicates that 
trade-shows, which are designated to prevent 
such blind-selling, are poorly attended by ex- 
hibitors. Accordingly, exhibitors who choose 
to obtain their films for exhibition in quantities, 
need to be protected against burdensome agree- 
ments by being given an option to reject a cer- 
tain percentage of their blind-licensed pictures 
within a reasonable time after they shall have 
become available for inspection.” 

The italics are ours, introduced for their 
clarity. It seems obvious enough any dis- 
tributor can sell in quantity as long as he 
abides by the Federal rules. 

Why hasn’t he then? That’s another story 
which requires no telling for those who 


know the score. 
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This is the best year of our lives where 
the Academy Awards enter. We braved the 
crystal ball routine on the top six classifica- 
tions and came right side up on four: 

Best Fitm: Prediction—‘‘All the King’s 
Men.” Winner—No other. 

Best Actor PERFORMANCE: Prediction— 
Broderick Crawford in “All the King’s 
Men.” Winner—Crawford. 

Best AcTRESS PERFORMANCE: Prediction 
Olivia De Havilland in “The Heiress.” 
Winner—That’s my girl. 

Best SupporTING ACTRESS PERFORM- 
ANCE: Prediction—Mercedes McCambridge 
in “All the King’s Men.” Winner—Miss 
McCambridge, in her first film role at that. 

These were the missouts: 

Best Direction: Prediction—Carol Reed 
for “The Fallen Idol.” Wainner—Joseph L. 
Mankiewicz for “A Letter to Three Wives.” 

Best SupPoRTING ACTOR PERFORMANCE 
Prediction — James Whitmore in “Battle- 
ground.” Winner—Dean Jagger in “Twelve 
O’Clock High.” 








TELL CONGRESS 
ABOUT IT 


Exhibitors and other industry mem- 
bers whose Congressmen are on the 
House Ways and Means Committee 
Wednesday received the  follow- 
ing telegraphed request from the 
COMPO tax committee: "Tear out 
the figures on box office decline in 
the current Motion Picture Herald 
(March25). Tear out the stories in 
the trade papers on the drop in ad- 
mission tax collections. Send them 
along with a letter on your own ex- 
perience to your Congressman. Do it 
right now so that the Ways and 
Means Commitee will have the in- 
formation before it gets around to 
final voting on excise taxes." 








Theatre's Community Role 
Discussed by Exhibitors 


The role of the theatre in the community, 
specifically from a public relations viewpoint, 
was one of the main topics of exhibitors at- 
tending the spring meeting of the Kansas- 
Missouri Theatre Association at Kansas, 
Mo., on Tuesday. Among the main speakers 
were Gael Sullivan, executive director of the 
Theatre Owners of America and Dale Dan- 
ielson, president of the organization. The 
theatre owners told of giving or charging 
for the use of their theatres for church func- 
tions, civic, farm and other activities. Also 
dealt with was the issue of showmanship, 
and ways and means of increasing atten- 
dances. Charles Skouras, head of National 
Theatres, attended with his executives. 


Trade Press Publisher 


Is Honored at Dinner 

Three hundred industry executives at- 
tended a testimonial dinner Tuesday night 
to Ben Shlyen, publisher of Boxoffice, at the 
Muehlebach Hotel, Kansas City. Arthur 
Cole was toastmaster, and among the speak- 
ers and out-of-town guests were Charles 
Skouras, Mike Newman, Henry Wilcoxon 
and Henderson Richey. The dinner was 
sponsored by the Motion Picture Association 
of Greater Kansas City and followed a meet- 
ing of the Kansas-Missouri Theatre Owners 
Association. 


SIMPP Plans to Press 
Detroit Monopoly Suit 


The Society of Independent Motion Pic- 
ture Producers this week indicated that it 
was prepared to go ahead with its long-pend- 
ing monopoly suit against the United De- 
troit Theatres and Michigan Cooperative 
Theatres. Robert J. Rubin, SIMPP coun- 
sel, will stop in Detroit on his way back 
from the west coast next week and is ex- 
pected to get the legal action underway. 
The SIMPP distribution committee met in 
New York this week to discuss this and 
other matters. 
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COLUMBIA STAYS WAY OUT FRONT IN THE SERIAL FIELD! 


William-- 


O MAHONEY: MOORE-STEWART: FAWCETT 


Screen Play by David Mathews, Lewis Clay and Charles R, Condon 
Directed by SPENCER BENNET - Produced by SAM KATZMAN 


ANOTHER MIGHTY WESTERN SERIAL SPECTACLE FROM COLUMBIA ! 
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Operators Forming Units 
To Promote Interests of 
Out-Door Theatres 


With another drive-in season opening, 
operators of the outdoor theatres are band- 
ing into organizations to promote their spe- 
cial interests. 

First indications are that this will be the 
biggest year ever for the drive-ins. An 
unusual number of them have continued op- 
erations through the winter because of the 
unseasonably warm weather. Many have 
added conveniences such as kiddie play- 
grounds and have enlarged their capacities. 
New drive-ins are opening everywhere. 


Two Groups in Midwest 


In the midwest, at least two drive-in thea- 
tre owner groups are functioning. One is 
the Midwestern and Southwestern Drive-in 
Theatre Association, which is scheduled to 
meet May 9-10 at the Phillips Hotel in Kan- 
sas City. The other is the Illinois Metro- 
politan Drive-In Theatre Association, which 
was formed only recently. 

Other new groups include drive-in op- 
erators in New England, who last week 
voted to organize and affiliate themselves 
with the Independent Exhibitors of New 
England; operators functioning within the 
Kansas-Missouri Theatre Association, and 
the National Association of Drive-In The- 
atres, which has its headquarters in Phila- 
delphia. | Out-door theatre operators also 
have formed an organization in Charlotte, 

Formation of such organizations is dif- 
ficult since many of the drive-in owners also 
are operators of indoor theatres already af- 
filiated with an exhibitor organization. Both 
Theatre Owners of America and Allied 
States Association have invited the drive-in 
men to join. One of the Allied units which 
specifically extended such an invitation re- 
cently was Allied Theatres of Michigan, 
which will ask all drive-in operators to at- 
tend its spring meeting. 


Develop Film Habit 


It is reported that there were at first 
some misgivings on the part of both the in- 
door and outdoor theatre men to getting to- 
gether, based on the belief that the drive-ins 
are taking business from the established 
houses. It has been pointed out, however, 
that, rather than having the effect of cutting 
attendance, the out-door installations get 
people into the movie-going habit. 

Trueman T. Rembusch, president of Al- 
lied, is scheduled to speak at the Kansas 
City meeting, which combines a convention 
with an equipment show. Other speakers 
will include George M. Petersen, builder of 
drive-ins ; Lewis E. Wilson, architect; O. F. 
Sullivan, president of Kansas-Missouri Al- 
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DRIVE-IN MEN 
ORGANIZING 





ANIMALS THE BAIT 
TO CATCH PEOPLE 


Live animals will be used as audi- 
ence bait in at least two drive-in thea- 
tres this season. At the Hilltop Drive- 
In theatre near Perryville, Mo., two 
monkeys in a cage will perform for 
the kiddies and for a lot of grown- 
ups, too. And at the Twin City Drive- 
In in Champaign, Iil., a 300-pound 
bear will be on display. The play- 
ground at the Twin City theatre also 
has been enlarged with a miniature 
streamlined train and a merry-go- 


round added. 











a 
lied; Texas Allied’s H. A. Cole, Paul Otten- 
stein of Socony Vacuum, Morton Postor of 
Philadelphia, and Morton Sunshine of New 
York. 

Topics to be discussed at the meeting will 
include location, grading and ramping, 
fencing, wiring, speaker posts and illumina- 
tion, screen tower, layout of grounds, per- 
sonnel, concessions, film buying and clear- 
ance and availability. Representatives of 
the Kansas-Missouri highway patrols will 
offer the convention suggestions on the con- 
struction and layout of drive-in theatres to 
make them conform to safety standards set 
up by the patrols of both states. 


To Retain Autonomy 


The decision to set up the Drive-In The- 
atres Association of New England was taken 
at a meeting in Boston last week of 45 New 
England drive-in operators. The group will 
be integrated into the Independent Exhibi- 
tors of New England, an Allied group, but 
will retain separate autonomy on problems 
not of mutual interest to the conventional 
theatres. Philip Smith, elected temporary 
chairman of the group, appointed a commit- 
tee to elect permanent officers. Members 
include Louis Gordon, chairman; Michael 
Redstone, Meyer Stanzler and Paul Longo. 

The newly-formed Association also will 
function as a legislative lobby in the inter- 
est of its members. Equipment information 
will be exchanged among operators. 

In Chicago, Louis F. Jelinek, president of 
the newly-formed [Illinois Metropolitan 
Drive-In Theatre Association, has predicted 
that attendance this year will be the greatest 
in the history of outdoor theatres. The first 
three drive-ins opened in this area last week 
and business was described as “terrific,” 
despite inclement weather. 

This week also brought announcement of 
several new drive-ins. One will be con- 
structed along Route 611 between Strouds- 
burg and Bartonsville, Pa. Another is 
planned by W. C. Macon near Brevard, N. 


C. Still another new installation will open 
within eight weeks near the U. S. naval 
station in Algiers, La. 

But the drive-ins are having their troubles 
too. In Albany this week, the New York 
State Assembly passed the Roman _ bill 
which would prevent the construction of 
drive-ins in the cities of the state. The 
vote was 141 to three, but it came too late 
for Senate action. This was the first time 
in state history that a drive-in bill had been 
considered. 


Sees Chance 
Slim to Win 
Ascap Suit 


Unless an exhibitor can prove injury to 
himself arising out of Ascap’s allegedly ille- 
gal course of conduct and can present to the 
court a measure of damages for that injury 
other than the sum of the license fees paid 
to Ascap, his chances of winning a damage 
suit against the American Society of Com- 
posers, Authors and Publishers are slim. 

Also, the prohibition in the consent decree 
against Ascap collecting any fees for the 
period covering the anti-Ascap court deci- 
sion and the signing of the decree applies to 
Ascap’s members individually and they can 
therefore not sue exhibitors for lack of 
licenses during that time. 

These opinions were contained in an 
analysis of the U. S. Government-Ascap 
consent decree by Herman M. Levy, general 
counsel for Theatre Owners of America, 
this week. Mr. Levy said the language of 
the decree was so clear that “exhibitors 
holding any monies in reserve for payment 
to Ascap may, with impunity, dissolve the 
fund.” 

Declaring that “it is at all times difficult 
and dangerous to predict the results of liti- 
gation,” Mr. Levy pointed out that, in con- 
sidering a damage suit against Ascap for re- 
covery of license fees paid in the past, an 
exhibitor should study certain portions of 
the opinion of the court in the Alden- 
Rochelle case which involved a suit by thea- 
tre operators against Ascap in 1942. 

The exhibitors in that case asked the court 
to have Ascap determined an illegal con- 
spiracy and to grant treble damages. The 
judge said yes to the first but no to the sec- 
ond, holding that the cost of performance 
rights, if paid for by production, would un- 
doubtedly have been passed on to exhibitors. 
Said the court: “Unless an exhibitor has 
been injured in his business or property by 
Ascap’s violations no actionable wrong has 
been done to him.” 

At a meeting in New York this week, the 
copyright committee of the Motion Picture 
Association of America examined the Ascap 
decree and agreed that the Society could not 
afford to be too demanding in the music 
rates which now must be paid by the pro- 
ducers. The provision in the decree against 
“unreasonable” rates and for recourse to the 
court is considered sufficient protection. 
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The Awards—or How to Win 
New Friends for Films 


by WILLIAM R. WEAVER 
Hollywood Editor 


HE Academy of Motion Picture Arts 
T=: Sciences made monkeys of its 

detractors and won millions of friends 
for the filmic art-industry on the occasion 
of its 22nd Annual Awards ceremonies 
staged in the stately Pantages theatre on 
Hollywood Boulevard with 10,000 plain 
citizens clogging the streets outside, with 
Governor Earl Warren and Mayor Fletcher 
Bowron beamingly in attendance, and with 
President Harry S. Truman choosing this 
time and place for worldwide enunciation 
of his regard for the motion picture and 
motion picture people. 

In a letter read by Academy president 
Charlet Brackett into a microphone that 
carried his voice across America and by 
shortwave around the globe, President 
Truman said: 

"On the occasion of the presentation 
of the Academy Awards for 1949 | am 
glad to have the privilege of extending 
my greetings to the thousands of creative 
workers who contribute so importantly to 
the art of the motion picture. We look 
to them to carry this art to new levels of 
achievement, knowing that they will bring 
entertainment and inspiration to millions 
of our citizens, and that their product is 
the chief medium through which other 
millions of people the world over learn to 
know our country. | join you in honoring 
those men and women of the industry who 
have been selected as deserving of Acad- 
emy awards.’ 

The reading of the Chief Executive's 
letter came at midpoint in a 1!00-minute 





BEST 


supporting actress and actor were 
Mercedes McCambridge, for her part in "All 


the King's Men," and Dean Jagger for 
"Twelve O'Clock High." 
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AFTER the Awards were over: Paul Douglas, master of ceremonies; Jane Wyman, who 
presented the Oscar to Broderick Crawford, third from left, for the best performance by 
an actor; Olivia de Havilland, best performance by an actress winner for her role in "The 
Heiress"; and James Stewart, who presented the Oscar to Miss de Havilland. 


program, produced by Metro-Goldwyn- 
Mayer's Johnny Green, that was popularly 
adjudged the finest in Academy history. 
Run off on split-second timing, without 
seeming to be, the program was as all- 
star as any ever played to a present or 
listening audience, and there were neither 
fluffs nor long speeches to blur the pro- 
ceedings. 

To the 3,000 present and the millions 
tuned in the ceremonies gave an honest 
picture of a Hollywood dressed-up and 
down-to-earth, a community rich enough 
in happily married couples to bring one 
after another of them to the stage as 


presenters of Oscars to hard-working earn- 
ers of Academy honors, and an organiza- 
tion human enough to make special awards 
to a lustrous pioneer, a veteran hoofer, a 
beloved past president and a talented 
child. 

At a time when piddling columnists had 
been reading the Academy out of first 
place in a field cluttered with awarding: 
of many kinds by many interests, and when 
certain former members of the production 
community had been riding the headlines 
in crimson ink, the 22nd Annual Awards 
was a public relations force of incalculable 
but crystal clear merit. 











ACADEMY AWARD WINNERS 


Following are the winners of the Awards of Merit for 1949 of the Academy of Motion 
Picture Arts and Sciences as announced at the Pantages theatre in Hollywood on the 


evening of March 23: 


Best motion picture of the year—"All the King's Men," 


Columbia. 


Robert Rossen Production 


Best performance by an actor—Broderick Crawford in "All the King's Men," Robert 


Rossen Production, Columbia. 


Best performance by an actress—Olivia de Havilland in "The Heiress," Paramount. 

Best performance by an actor in a supporting role—Dean Jagger in "Twelve O'Clock 
High,"" 20th Century-Fox. 

Best performance by an actress in a supporting role—Mercedes McCambridge in "All 
the King's Men," Robert Rossen Production, Columbia. 

Best achievement in directing—"A Letter to Three Wives,"' 20th Century-Fox; Joseph 
L. Mankiewicz. 

Best written screenplay—"A Letter to Three Wives,’ 20th Century-Fox; Joseph L 
Mankiewicz. 

Best original motion picture story—''The Stratton Story," MGM, Douglas Morrow. 

Best story and screenplay—'"Battleground," MGM, Robert Pirosh. 

(Continued on page 28) 
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Keep Punching . . . Until That Movie Tax is Killed! 
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WEN BUSCH’S 


7» CAPTURE 


ccarurinc VICTOR JORY - sACQUELINE WHITE «JIMMY HUNT ond introducing EDWIN RAND 
Written & Produced by NIVEN BUSCH * Directed by JOHN STURGES 


A Showtime Properties, Inc. Feature * Distributed by RKO Radio Pictures, Inc. 




















ACADEMY AWARD WINNERS 


(Continued from page 25) 


Best achievement in black-and-white art direction—''The Heiress,"' Paramount, John 
Meehan and Harry Horner. 

Best achievement in art direction of a color production—"Little Women," MGM 
Cedric Gibbons and Paul Groesse. 

Best —— in cinematography—Black-and-white: "Battleground," MGM, Paul C. 
Vogel. 
Color: "She Wore a Yellow Ribbon," Argosy Pictures, RKO Radio, Winton Hoch. 

Best achievement by a studio sound department—"!2 O'Clock High," 20th Century- 
Fox. 

Best achievement in film editing—''Champion," Screen Plays, Harry Gerstad. 

Best achievement in special effects—"'Mighty Joe Young,"" RKO Radio. 

Best short subjects—Cartoons: "For Scent-Imental Reasons," Warner, Edward Selzer, 
producer. 
One-reelers: “Aquatic House-Party," Paramount, Jack Eaton, producer 
Two-reelers: ‘Van Gogh," Cinema Distributors, Gaston Diehl and Robert Haessens, 


producers. 

Best scoring of a musical picture:-—"On the Town," MGM, Roger Edens and Lennie 
Hayton. 

Best music score of a dramatic or comedy picture—'The Heiress,'' Paramount, Aaron 
Copland. 


Best original song—'"'Baby, It's Cold Outside," from “Neptune's Daughter," MGM, 
Frank Loesser. 

Best achievements in costume—Black-and-white: "The Heiress,"’ Paramount, Edith Head 
and Gile Steele. 
Color: "Adventures of Don Juan," Warner, Leah Rhodes, Travilla and Marjorie Best. 

Distinctive achievements in documentary production—Short Subjects: (Tied) "A Chance 
to Live,"" March of Time-20th Century-Fox, Richard de Rochemont, producer. "So 
Much for So Little," Warner, Edward Selzer, producer. 
Feature: "Daybreak in Udi," British Information Services, Crown Film Unit, producer. 

Special award for the best foreign film—"The Bicycle Thief," De Sica production, 
Mayer-Burstyn. 

Special award to Jean Hersholt for his many services as past president of the Academy 
and to motion picture relief activities. 

Special award to Bobby Driscoll for the best performance by a child in "The Window" 
and "So Dear to My Heart." 

Special award to Fred Astaire for his contribution to the technique of musical pictures. 

Special award to Cecil B. DeMille for his "great vision" in the making of motion 
pictures during his 37 years in the industry. 


SCIENTIFIC OR TECHNICAL AWARDS 


Class | Award (Statuette)—The Eastman Kodak Company for the development and 
introduction of an improved Safety Base Motion picture film. 

Class Ill (Certificate}—Loren L. Ryder, Bruce H. Denney, Robert Carr and the Para- 
mount Sound Department for the development and application of the Supersonic 
Playback and Public Address System. 

Class Ill (Certificate)—M. B. Paul for the first successful large area Seamless Translucent 
Backgrounds. 

Class Ill (Certificate}—Herbert H. Britt for the development and application of for- 
mulae and equipment producing artificial ice and snow for dressing motion picture 
sets. 

Class Ill (Certificates)\—Andre Coutant and Jacques Mathot for the design of the 
Eclair Camerette. 

Class Ill (Certificate)—Charles R. Daily, Steve Csillag and the Paramount Engineer- 
ing, Editorial and Music Departments for a new precision method of computing 
variable tempo click tracks. 

Class Ill (Certificate}—International Projector Corporation for a simplified and self- 
adjusting take-up device for projection machines. 

Class Ill (Certificate}—Alexander Velcoff- for the application to production of the 
Infrared Photographic Evaluator. wi 





Gloria Swanson to Start 
"Sunset Boulevard" Tour 


Gloria Swanson will lecture and appear 
in behalf of Paramount’s “Sunset Boule- 
vard,” of which she is a co-star. She will 
begin her tour with six weeks in New York, 
and then visit 31 cities. 





Mendelssohn Leaves U-I 

Ted Mendelssohn has resigned as Univer- 
sal-International branch manager in Indi- 
anapolis to devote his time to his drive-in 
theatre interests in New Castle, Terre 
Haute and Princeton. He also plans to es- 
tablish a booking and buying service for 
drive-in theatres. 
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Unions Back — 
British Tax 


Reduction 


London Bureau 

Film men have acquired a new and unex- 
pected ally in their campaign for an abate- 
ment in entertainment tax. The powerful 
Trades Union Congress arranged for its 
economic committee to lunch with Harold 
Wilson, Board of Trade president, at the 
House of Commons last Monday at which 
time they submitted suggestions for cinema 
tax remission. 

Since the election of the first Socialist 
government, the Congress has been the real 
power behind the political throne; frequent- 
ly, with its tightly controlled millions of 
working class voters, dictating its own views — 
to governmental ministers. The Congress’ 
power has been strengthened by reason of 
the Socialists’ present slim majority in the 
House of Commons. 

Nevertheless, while the intervention in the 
tax battle may prove decisive, theatre men 
feel apprehensive over the precise line the 
trades union leaders, on the showing of their 
own official announcement, took with Mr. 
Wilson. Since the statement refers to par- 
tial remission of entertainment duty “on 
British films,” it is feared that this implies 
a discriminatory duty against American 
films. There have been prior attempts to 
introduce just such discriminatory legisla- 
tion notably on the eve of the last Parlia- 
mentary film debate. 


TOA Asks 


Arbitration 


Whether the industry wants an arbitration 
system may be determined within a few 
weeks as a result of a bid to major company 
presidents by the Theatre Owners of 
America. 

Samuel Pinanski, TOA president, this © 
week wrote to the executives asking for con- 
ferences to discuss types of arbitration sys- 
tems. The TOA executive committee earlier 
this month authorized Mr. Pinanski’s action. 
Herman Levy, TOA counsel, said at the time 
the committee felt “the industry does not 
want arbitration.” 

A. W. Smith, Jr., Twentieth Century-Fox 
sales vice-president and director of the Mo- 
tion Picture Association of America distri- 
bution committee, has said he would confer 
with other distribution executives on the 
matter. 


Selznick Buys "The Wall" 

David O. Selznick announced this week 
that he had acquired the screen rights to 
“The Wall,” John Hersey’s _ best-selling 
novel. Terms of the purchase were not made 
known. The book deals with the story of 
the Nazi Ghetto in Warsaw. 
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Trade Still Sluggish\ ‘Francis’ Captures Ist Place 


“Francis” (U), a close second 

last ‘stanza and fourth in week 

ahead of that, is roaring ahead 

into first position this week. Uni- 

formly strong to smash previous 

engagements, pic is landing some 

unusually big totals currently, in- 

cluding sock week at big pat 4 

amount. It is topping both St. ’ 

Louis and. Toronto, with showing DONALD O'CONNOR 

in N.Y. tops for any new picture. PATRICIA MEDINA - ZASU PITTS 
is aera Mt | RAY COLLINS - JOHN McINTIRE 


and FRANCIS the oid Army Mule Who TALKS 


Screenplay by DAVID STERN « Adapted from 

the Novel by DAVID STERN ¢ Produced by 

ROBERT ARTHUR « Directed by ARTHUR LUBIN 
A UNIVERSAL-INTERNATIONAL PICTURE 

















Box Office 





For March, 


Champions 


1930 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


CINDERELLA 
(Disney-RKO) 


A Walt Disney feature-length cartoon 
in Technicolor. Writers: William Peed, Ted 
Shears, Homer Brightman, Kenneth Ander- 
son, Erdman Penner, Winston Hibler, Harry 
Reeves and Joe Rinaldi. Voices: Ilene 
Woods, William Phipps, Eleanor Audley, 
Rhoda Williams and Lucille Bliss. Ben 
Sharpsteen, production supervisor. 


FRANCIS 


(Universal-International ) 


Produced by Robert Arthur. Directed 
by Arthur Lubin. Screenplay by David 
Stern from the novel which was written by 
Mr. Stern. Cast: Donald O'Connor, Patri- 
cia Medina, Zasu Pitts, Ray Collins, John 
Mclintire, Eduard Franz. 


KEY TO THE CITY 
(Metro-Goldwyn-Mayer ) 


Produced by Z. Wayne Griffin. Directed 
by George Sidney. Screenplay by Robert 
Riley Crutcher. Based on a story by Albert 
Beich. Cast: Clark Gable, Loretta Young, 
Frank Morgan, Marilyn Maxwell, Raymond 
Burr, James Gleason, Lewis Stone. 


SAMSON AND DELILAH 
(DeMille-Paramount ) 

Produced and directed by Cecil B. 
DeMille. Screenplay by Jesse L. Lasky, Jr., 
and Frederic M. Frank. In Technicolor. 
Cast: Heddy Lamarr, Victor Mature, 
George Sanders, Angela Lansbury, Henry 
Wilcoxon, Olive Dearing, Fay Holden, 
Julia Fay. [Champion for the second 
month.] 


12 O'CLOCK HIGH 
(Twentieth Century-Fox) 

Produced by Darryl F. Zanuck. Directed 
by Henry King. Screenplay by Sy Bartlett 
and Beirne Lay, Jr., from their novel. Cast: 
Gregory Peck, Hugh Marlowe, Gary Mer- 
rill, Millard Mitchell, Dean Jagger, Robert 
Arthur, Paul Stewart. 


YOUNG MAN WITH A HORN 
(Warner Brothers) 

Produced by Jerry Wald. Directed by 
Michael Curtiz. Screenplay by Carl Fore- 
man and Edmund H. North. From a novel 
by Dorothy Barker. Cast: Kirk Douglas, 
Lauren Bacall, Doris Day, Hoagy Car- 
michael, Juano Hernandez, Jerome Cowan, 


Mary Beth Hughes. 








Weigh Distribution of 


"Stromboli" in England 
London Bureau 

Distribution here of the Bergman-Ros- 
sellini “Stromboli” gives concern to RKO 
Radio’s sales force. Opinion is divided on 
the desirability of a general release of the 
film although tentative approaches have been 
made to RKO by interested showmen. RKO 
recently arranged an unobtrusive screening 
to permit registration at the Board of Trade. 
Of the 18 potential bookers attending, 15 
said they were prepared to book the film if 
the terms were right. One exhibitor said: “I 
am not concerned with the private lives of 
the people who made the picture. My busi- 
ness is to see whether it is the kind the 
public would like. I think it is.” 


Most British Defaulters on 


Quota Escape Penalty 
London Bureau 

Following the preliminary investigation of 
their returns by the Films Council commit- 
tee, the Board of Trade admits that more 
than half of the 1,474 defaulters in the quota 
year ending September 30, 1949, will escape 
prosecution. 

The council, says a board spokesman, has 
forwarded “a fair number of doubtful cases” 
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for consideration. These will be carefully 
sifted by board officials with a view to pos- 
sible legal action. Prosecutions, it is un- 
derstood, will be more numerous than in 
previous years but-these will be in the case 
only of flagrant infringements of the law. 
It is considered likely that an entirely new 
formula for quota relief or exemption will 
be produced when the Films Council con- 
siders the matter at its next meeting in mid 
April. The plan adopted previously is 
founded on existing barring-clauses. 


Delay on "Ivanhoe" 
Disappoints Britons 
London Bureau 


Intense disappointment is occasioned here 
among unemployed studio work people at the 
announced postponement of MGM’s “Ivan- 
hoe,” £400,000 Technicolor film. The pro- 
duction—looked upon potentially as one of 
Britain’s biggest of the year—had been 
scheduled to start at the end of May at 
Metro’s Elstree Studios with either Sir 
Laurence Olivier or Errol Flynn in the 
name role. It now develops that neither 
actor is available. MGM states, however, 
that work on the sets and the costumes will 
continue and they will be stored until the 
film can be started. 











Rap British — 
Government @ 
Production 


by PETER BURNUP 
in London 

Severe strictures on the British Govern- 
ment’s film-making system and methods are 
passed in the annual report issued here last 
week by the Association of Specialized Film 
Producers. The Association represents the 
makers of documentaries, educational and 
advertising films and the like. 

The report alleges that production by the 
Government’s Central Office of Information 
is generally slower and more costly than that 
of “private enterprise” producers; C. O. I. 
pictures show a lack of pre-planning, and 
there is an over-centralization of control and 
too detailed supervision by C. O. I. officials. 

The Association also criticizes the Crown 
Film Unit on the ground that the unit’s films 
are “more costly than those made by con- 
tractors.” It claims that the Crown’s Bea- 
consfield studio is an unnecessary and ex- 
pensive luxury entailing a heavy financial 
burden. The criticism reflects the extreme 
concern not only among film men in large 
sections of the general public at what is 
looked upon as a growing threat of “Social- 
ization” in film making. 

Admittedly, the Ministry of Information 
—predecessor of the Central Office of In- 
formation—did a magnificent wartime job 
(with the aid of exhibitors) as a morale 
builder and sustainer. Showmen readily 
gave free screen-time not only to “flashes” 
of necessary Government information but 
to longer pictures of a frankly and confess- 
edly partisan national propaganda nature. 

But, at the high tide of Socialist success, 
apprehensions were voiced at what was re- 
garded as a left-wing menace to the film 
trade. Albeit with reluctance, theatre men 
agreed it to be their patriotic duty to con- 
tinue to screen without charge objectively- 
made information shorts. What they feared 
was that the Socialist controlled C. O. I. 
would force on them party propaganda pic- 
tures also. 

Faced with an intolerable financial posi- 
tion, the Government has placed a curb on 
C. O. I.’s monetary outgoing. Government 
estimates for the year ending March 31, 
1951, allot £2,751,000 to the Central Office 
of Information of which £497,000 is for the 
Films Division. Last year the films figure 
amounted to £748,000 and the year 
before it was £1,070,000. But even the 
£497,000 figure, low as it is, will not be 
found to satisfy the Conservative opposition 
which will press for further reduction. 


Komroff Buys Rights 

Manuel Komroff, author of “The Thou- 
sand Dollar Bill,” has bought back the rights 
to his own story from Mohawk Film Cor- 
poration. The story was originally sold to 
Grand National before that company went 
into bankruptcy. 
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SEEKS DECREE 





McConnell ProposalWould 
Institute Basic Run Plan 
as Set for Chicago 


Thomas McConnell this week tried to apply 
his Jackson Park decree formula to the case 
of the Towne theatre in Milwaukee, which 
recently was awarded $1,295,878 in anti- 
trust damages. Mr. McConnell, in a pro- 
posed decree offered Monday to Judge John 
Barnes in Chicago District Court, suggested 
the breakup of the present Milwaukee zon- 
ing plan and the limit of two weeks on a 
first run picture. 

The proposed decree did not ask for di- 
vestiture of either Fox or Warner Bros. the- 
atres, but if the Towne’s proposals are ap- 
proved by the court, this will in effect force 
the dropping of certain key outlying houses 
through a stipulation set forth in this decree. 
The defendant companies have until April 
10 to file counter proposals or objections. 


Would Bar De Luxe Houses 


The stipulations, if approved, would pro- 
hibit all the companies, including affiliated 
and non-affiliated distributors, from licens- 
ing films to the so-called “de luxe” houses, 
during such time as they are owned or op- 
erated by the company(ies) or successors. 
The theatres listed in this category are the 
Uptown, Garfield and Paradise, operated by 
Fox; the Granada, operated by Warner 
Bros.; the Oriental and Tower, owned by 
St. Cloud Amusement circuit; and the Ava- 
lon, owned by the Sullivan interests. 

The latter three houses, although not di- 
rectly involved as defendants, were named 
to prevent the other defendants from pur- 
chasing these theatres. The proposed decree 
also bars the fixing of minimum admission 
prices; the playing of a first run film longer 
than two weeks, and subsequent runs more 
than one week; and clearance or “dead 
time” between the end of a first run, and 
beginning of a second, except that 10 days 
may be permitted to book and set films which 
play no more than one week on first run. 

Wednesday, Judge Barnes awarded the 
Towne Corporation $225,000 for attorney’s 
fees for Mr. McConnell and court costs of 
approximately $5,000. 


Joyce Selznick Firm Set 

The organization of Coast-to-Coast Pro- 
ductions, with offices in New York, has been 
announced, with the following executive per- 
sonnel: Joyce Selznick, executive producer ; 
George I. Abt, producer; Stuart B. Green- 
field, director of advertising and publicity; 
Howard Fosnick, production manager; 
Mortimer Rathbone, story department head, 
and James Rourke, casting department head. 
The firm is scheduled to make five features 
this year, with two to be made abroad. 
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IN MILWAUKEE 





| Warner and 
Fox Decrees 
Seen Nearer 


The possibility of consent decrees that 
would end the anti-trust litigation between 
Warner Bros., Twentieth Century-Fox, sep- 
arately, and the Government, was indicated 
this week. These decrees naturally would 
come within the framework of the recent 
decision against Warners, Loew’s and 20th- 
Fox handed down in New York by the 
Statutory Court. 

Warner Bros. was reported closer to a 
settlement than 20th-Fox. The former was 
reported nearing oral agreement with the 
Justice Department. As far as 20th-Fox 
was concerned, the company has not ap- 
proached the Government in several weeks, 
but is reported ready to resume negotiations. 
Meanwhile, 20th-Fox has decided to pro- 
tect itself for any eventuality by filing notice 
to appeal the Statutory Court decision or- 
dering divorcement within three years. It 
is understood that the company took this 
move in the event the negotiations with the 
Government were unsuccessful. 

On Tuesday, 20th Century-Fox asked the 
court for a 60-day stay of its divorcement 
order and a hearing on the request was to 
have been held Friday. Warners is expected 
to make the same request to the court 
within a short time. 

Loew’s already has filed notice of appeal 
and has been given a postponement of 60 
days of the court’s divorcement order, and 
an additional 30 days allowed on the com- 
pany’s actual filing of appeal documents with 
the Supreme Court. The appeal deadline is 
April 8. 

The Justice Department meanwhile has 
agreed to a 30-day extension of the deadline 
for the ending of Warner theatre partner- 
ships. The new deadline is April 21. 


Dollar Allocation Due 
Next on April 17 


London Bureau 

The next dollar allocation of film earn- 
ings under the Wilson-Johnston agreement 
is due to be made Friday, April 17. John 
Warren, the accountant acting for the agree- 
ment’s control committee, points out that 
since this date falls on Good Friday it will 
be necessary for all applications from claim- 
ants to reach his office not later than 12 
noon, April 6. 





Brandt Loses Appeal 


In Paramount Case 


Harry Brandt and 121 other defendants, 
operators of theatres in the Brandt circuit, 
have lost an appeal against a lower court 
ruling which originally gave Paramount 
permission to inspect the Brandt books. 
Paramount’s original action is based on the 
alleged failure on the part of the defendants 
to report the correct receipts of films which 
had been playing on a percentage basis. The 
suit is currently pending in the New York 
Supreme Court. By its decision the New 
York Appellate Court now gives Paramount 
the right to inspect the books over a period 
of the last six years. Paramount is seeking 
$573,000 which it claims is the balance of 
grosses due, and operating expenses. 


U. S. Firms Get 75% 
Of Money from Holland 


The Netherlands Government is allowing 
U. S. firms to remit about $1,248,000 this 
year or about 70 per cent to 75 per cent of 
actual imports, the Commerce Department 
reports from Washington, quoting the Neth- 
erlands Motion Picture Association. 

Under present Dutch regulations, exhibi- 
tors there must show non-American films at 
least 12 weeks a year. During the 1948-49 
film year, regulations required non-Holly- 
wood films to be shown 14 weeks out of the 
a2: 

Commerce Department film chief Nathan 
D. Golden also reported that non-U. S. dis- 
tributors in Belgium are contemplating a 
resolution to limit the number of films each 
firm can import to 25 a year. Mr. Golden 
says the scheme is given small chance of 
acceptance. 


$450,000 Trust Suit Filed 


Against Five Majors 

A $450,000 anti-trust suit was filed last} 
week in the New York District Court} 
against RKO, Warners, Universal, Para- 
mount, Twentieth Century-Fox, and _ the 
Spring Valley Theatre Corp., by Betty] 
Freeman, who operated the Parkway theatre 
at Spring Valley, N. Y., for about one year) 
until August 21, 1946, when it closed. The 
complaint alleged that the companies violat- 
ed the Sherman and Clayton Anti-Trust 
Acts and refused first run product except 
under conditions of a 90-day clearance in 
favor of the Spring Valley theatre. 


Answers Editor on U. S. 
Films Shown Abroad 


The Motion Picture Association of 
America, through its information director 
Alfred F. Corwin, last week continued the 
dispute with Norman Cousins, editor of the 
Saturday Review of Literature, whether 
U. S. films represent America properly 
abroad. Mr. Corwin, in a letter to Mr. Cou- 
took the 92 films which the latter 
claims to have been shown in Paris, analyzed 
the contents of these‘ films, and come up 
with this conclusion: “The list from Paris 
constitutes an excellent diet.” 


sins, 
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NOW IN RELEASE! WESTERN PACIFIC AGENT EVERYBODY’S DANCIN’ 


KENT TAYLOR « SHEILA RYAN & SPADE COOLEY and the SONS OF THE PIONEERS 








‘4 Exchanges in Key Centers to Serve You Lippert Productions 
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LATE FEATURE REVIEWS 





Wabash Avenue 


20th Century-Fox—Staple Grable 


Betty (“Legs”) Grable, Victor (“Samson”) 
Mature and Phil (‘ ‘Curley” ) Harris in a 
sprawling, splashy show about hurly-burly Chi- 
cago and the World’s Fair back in ’93 sound 
like a combination for Grable fans and addicts 
of Technicolor musicals. “Wabash Avenue’ is 
all of that. It’s more, because Betty makes 
a substantial comeback in her first release 
since “The Beautiful Blonde of Bashful Bend” 
—and of bashful memory. 

Story-wise, this concoction by Harry Tugend 
and Charles Lederer cover the course in about 
par for its type. The period, allowing for 
handle-bar mustaches, profusions of drunks and 
brawls, schooners of beer, gaslight, Lillian Rus- 
sel hats and the rest of the very familiar 
aggregation of props, permits color and the 
colorful in profusion. Production-wise, there- 
fore, this attraction fills the eye to overflowing. 
Musically, it is pleasing with its mixture of 
old numbers and five new ones by Mack Gor- 
don and Joseph Myrow including “Wilhelmina,” 
“Clean Up Chicago,” “Baby Won't You Say 
You Love Me,” “May I Tempt You With a 
Big Red Apple?” and “Down on Wabash Ave- 
nue.”  Histrionically, distinction is decidedly 
lacking. But the Grable chassis, being neither 
tacking nor wanting, makes up for a good deal. 

The narrative whisp finds Mature and Harris, 
saloon keepers and gamblers, in a hassle for 
Betty. There is cross-play and double-cross 
which serve the time-honored purpose of keep- 
ing Mature and the girl apart until the curtain 
is ready to drop. But the purpose of “Wabash 
Avenue” is not to convince. It’s to entertain, 
which it manages with reasonable success. 
James Barton, as the constantly drunk Harri- 
gan, is the standout among the men although 
no serious competition ever does get in his w ay. 
His work is a highlight of a film which is 
often routine and dull, but decidedly a Grable 
staple. 

Henry Koster’s direction is along traditional 
lines for a subject of this type. William Perl- 
berg produced. 

Reviewed at home office projection room. 
wewer's Rating: Good—ReEpD Kann. 


Re- 


Release date, April. Running time, 92 minutes. 
PCA No. 13820. General audience classification. 
DER: cin Cpu peseRes haces BENE Cepsebksxcnee Betty Grable 
PM cise cnsh sn senns cesnobecsketbaninnh ces Victor Mature 
 ASebereds a ee ee neeseneceseseessenscescss Phil Harris 
Reginald Gardiner, James Barton, Barry Kelley, Dor- 
othy Neumann, Charles Arnt, Jacqueline Dalva, Hal 
K. Dawson, Margaret Hamilton, Irving Bacon, Alex- 


ander Pope 


The Capture 


RKO Radio—Showtime Properties— 
Man's Conscience 


Niven Busch, as writer, provided himself as 
producer with an overextended and generally 
unimpressive story of a man’s conscience in 
“The Capture.” Or, if perhaps the story had 
it at the outset, its processing went astray. 

This tells about Lew Ayres, field boss for an 
American oil company in Mexico, who single- 
handed captures Edwin Rand, suspected 
hijacker of the company payroll. But having 
shot Rand while one arm was raised, Ayres 
begins to fell the prickings of conscience. He 
shot fast because he had suspected trickery, only 
to learn later Rand could not have raised the 
other arm because of an injury. 

Ayres’ uncertainty induces him to quit his 
job to head for new pastures which turn out to 
be the inland town where Rand lived, from time 
to time anyway, with Teresa Wright, his wife, 
and their young son. Under an assumed name 
Ayres is taken on as a ranch hand. Miss 
Wright, who does the unladylike thing of check- 
ing his belongings, learns who he is. She takes 
out her resentment and hate, presumably, by 
working him at odd hours and at odd jobs. 

The showdown finally comes, after which 
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comes love, then marriage. At about this junc- 
ture, what Ayres evidently has been thinking 
but not saying, comes into the plot: his sus- 
picion that Rand was innocent of the robbery. 
To eliminate the speculation and the shadow it 
casts, Ayres reopens the case, pins the theft on 
Barry Kelley, who is killed in a scuffle. Rather 
than surrender which he tell Victor Jory, a sym- 
pathetic priest, he should have done via flash- 
back, Ayres flees. The manhunt follows. On 
pleadings of Miss Wright, Ayres surrenders 
but not before he surmounts a_ psychological 
hurdle induced by the paralleling chain of cir- 
cumstances which identify his position with 
that of Rand—same wife, fugutive from justice, 
a paralyzed right arm. Left to the audience is 
the outcome of the unseen trial. 

Development of this story never quite blos- 
soms into dramatic flower. Aside from the 
manhunt which enters when the film is practi- 
cally over, “The Capture” is usually placid, only 
mildly interesting and frequently dull. It be- 
comes an unfortunate commentary that its 81 
minutes seem considerably longer. 

Ayres and Miss Wright, as the two leads, are 
competent without distinction. Supporting roles 
are standard. Production values are excellent. 
John Sturges directed. 

Reviewed at trade showing at the Normandie 
theatre, New York. Reviewer's Rating: Fair. 


Release date, Running time, 81 min 


April 8, 1950. 


utes. PCA No. 14215. General audience classification. 
IE sick bavkennavnpuchondteanes vabseanidew w_Ayres 
DP Cec nis cb pmabkine esi os eeneennn see Teresa Wright 
OOO TT TTT CLE eT CT Victor Jory 
Edwin Rand, Jacqueline White, Jimmy Hunt, Barry 

Kelley, Duncan Renaldo, William Bakewell, Milton 
Parsons, Frank Matts, Felipe Turich 


Cite Frankfurter View 
To Support Censors 


An opinion given early last year by Su- 
preme Court Justice Felix Frankfurter—that 
motion pictures have always been “constitu- 
tionally regulated”—is being used by pro- 
ponents of Federal and state censorship to 
support their case. 

Justice Frankfurter’s remarks figure prom- 
inently in a legal memo prepared for Sena- 
tor Edwin Johnson and dealing with the con- 
stitutionality of his film licensing proposal. 
At the same time the memo makes the point 
that an opinion on the same subject, but in 
exactly the opposite direction, had come 
from Supreme Court Justice William O. 
Douglas. 

Early in 1949 Justice Frankfurter, in an 
opinion on a court ruling on a community’s 
right to regulate sound trucks, said “mass 
communications” had raised issues not 
known in the days of Franklin and Jeffer- 
son. “Movies,” he said, “have created prob- 
lems not presented by the circulation of 
books, pamphlets or newspapers and so the 
movies have been constitutionally regulated.” 
Justice Douglas thought motion pictures 
should be included in the press, whose free- 
dom is guaranteed by the First Amend- 
ment.” 


Video Output Up 

With the largest orders in history now 
on hand, Philco Corporation currently is 
turning out more than 800,000 television re- 
ceivers a year, it was announced last week. 
As the result of a plant-expansion program, 
Philco should soon be able to turn out 25,000 
sets a week, according to William Balder- 
stone, president. 


Johnson Has 
More Steam: 
RankinHlelps 


Senator Edwin C. Johnson of Colorado 
and Representative John Rankin of Missis- 
sippi teamed up this week in vicious blasts 
against the motion picture industry in gen- 
eral and the Ingrid Bergman-Roberto Ros- 
selini picture “Stromboli” in particular. 

But the industry had its defenders, too. 
Representative Richard M. Nixon, Jr., of 
California told the House that Hollywood’s 
Production Code had been “eminently suc- 
cessful in raising the moral standards of the 
films” and he deplored Senator Johnson’s 
proposal to license films and players. 


DeRochemant Cites Nazis 


In a statement issued in New York, Rich- 
ard De Rochemont, producer of the March 
of Time, said: “Policing the morals of the 
motion picture industry by a system of dog- 
tag licensing brought Italian and German 
films under Mussolini and Hitler to a degree 
of public and private corruption that 
rendered the industry in those countries in- 
capable of producing a single distinguished 
film while they were in power. The Sena- 
tor’s bill to patrol the production of Ameri- 
can films would similarly strangle the mo- 
tion picture industry here.” 

Senator Johnson two weeks ago told the 
Senate that moral corruption was rife in 
Hollywood and he spent long minutes de- 
nouncing RKO, “Stromboli,” Eric Johnston, 
Ingrid Bergman, Rosselini and the industry 
in general. Aiming at April 17 hearings, 
his licensing bill would censor film content 
and personal moral conduct. 

This week, in a renewed blast, the Sena- 
tor concentrated on Mr. Rosselini whom he 
called “‘an infamous Nazi collaborator,” “a 
ruthless blood-sucking blackmarket opera- 
tor,” “a notorious cocaine addict” and “an 
associate of dope smugglers.” He also 
promised more speeches on “Hollywood and 
the narcotics menace.” “I regret to say,” he 
fumed, “that the American motion picture 
industry, which contributed so much so 
quickly to the war effort ... has a blind spot 
on the morals question.” 


Rankin Chimes in 


Rep. Rankin followed in the Senator’s 
footsteps but at the same time introduced a 
new element—Communism. The Committee 
on Un-American Activities investigating 
Communism in Hollywood had found the 
place “literally reeking with Communism 
and using the motion picture industry to 
spread its poisonous propaganda,” he said. 
Not only that, but, said Mr. Rankin, “the 
mdustry is attempting to spread their athe- 
istic propaganda throughout the nation, un- 
dermine this government and destroy our 
American way of life.” He also upheld the 
fight of Lloyd T. Binford, Memphis censor, 
against “the filthy, loathesome pictures of 
Ingrid Bergman.” 
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Tax Action 
Delay Seen 
In Congress 


As the Federal admission tax fight was 
continued on the local level without let-up, 
House Ways and Means Committee action 
slowed down and all but stopped in the past 
week and the indications were that little 
would be done before the Easter recess starts 
April 6. 

Members of the committee reported this 
week that in the two weeks of closed-door 
meetings on the bill they had done nothing 
more than hear staff members discuss some 
proposals for excise reductions and loophole 
closing, with little discussion from members 
and no voting. “If the pace doesn’t pick 
up soon,” one member said Monday, “we 
won't even begin voting in committee until 
after the Easter recess.” 

At the weekend the Council of Motion 
Picture Organizations issued a new bulletin 
to exhibitors in which it asked that contin- 
ued pressure be maintained on local Con- 
gressmen, and that public interest be kept 
alive. 

Monday, Representative J. Caleb Boggs 
(R., Del.) told the House he had received 
8,000 messages from people in his state urg- 
ing repeal of the tax. He said that he has 
written the Ways and Means Committee 
urging early action. 

Last week Miss K. L. Lane of the Cen- 
tury theatre, Detroit, and representing the 
La Salle Garden Theatre Company, person- 
ally delivered to Representative John D. 
Dingell (D., Mich.) 2,000 petitions signed 
by theatre patrons. He and other Michigan 
Congressmen assured Miss Lane they fa- 
vored repeal and would work toward that 
end. 

M. C. Reimert, operator of the Liberty 
theatre at Pen Argyl, Pa., appeared on Bos- 
ton’s radio station WEST last week and in 
a panel discussion of current topics lashed 
out against the admission levy and the in- 
justice of the tax on the family entertainment 
budget. 


Bulova Uses 
Award Ads 


Following the Academy of Motion Pic- 
ture Arts and Sciences Awards of Merit for 
1949 at the Pantages theatre in Hollywood 
last Thursday evening, the Bulova Watch 
Company inaugurated its national advertis- 
ing campaign for “Academy Award” 
watches. Employing full page advertise- 
ments in newspapers and spot commercials 
on television, the ad displays reproduced the 
“Oscar” with the note that it was used “by 
exclusive arrangement with the Academy of 
Motion Picture Arts and Sciences.” 

The use by Bulova of the words “Acad- 
emy Award” is currently the subject of dis- 
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DROP IN TAX REVENUE ADDS 
WEIGHT TO INDUSTRY PLEA 


Washington Bureau 

The Bureau of Internal Revenue this week 
gave the motion picture industry ammuni- 
tion for its fight against the 20 per cent 
Federal admission levy. 

The Bureau reported that general admis- 
sion tax collections in February, reflecting 
January business, were down to $21,431,143, 
or 20 per cent below the $26,907,384 collect- 
ed in February, 1949, and the lowest monthly 
total since the Bureau started making the 
general admission figures available in May, 
1946. The year-to-year drop was one of 
the sharpest on record. The monthly col- 
lection figures have been going down stead- 
ily since September, 1949. 

Collections in December, January and 
February, reflecting business done at the 
box office in November, December and Jan- 
uary, were almost nine per cent below the 
comparable three months a year earlier— 
$82,854,816 against $90,601,314. 

Representatives of the Council of Motion 
Picture Organizations, testifying before the 
House Ways and Means Committee, said 
that box office business from November 
through February was the worst for any 
four-month period since the end of the war. 
March tax collections, reflecting February 


business, will not be available until late next 
month. 

Industry officials in the past have attacked 
the general admission collection figures on 
several grounds. They claim they do not 
take into account the increase in the num- 
ber of theatres, the rising costs of exhibi- 
tion, and the fact that an increased take in 
sports, concerts or other events included in 
the general admission bracket might offset 
a very sharp drop in motion picture attend- 
ance. If these industry arguments are cor- 
rect, then the situation is even worse than 
the official collections figures indicate. 

Total admission tax collections in Febru- 
ary, including revenue from roof gardens 
and cabaret taxes and taxes on various leases 
and overcharges as well as general admis- 
sion tax collections, amounted to $24,520,- 
393, as compared with $31,179,344 a year 
earlier. 

At the same time the Bureau reported 
that excise collections on furs, fewelry, lug- 
gage and toilet preparations dropped more 
than 12 per cent in February when only 
$61,032,004 was collected compared with 
$69,683,393 a year earlier, indicating that 
the public is reluctant to buy now that it is 
“excise tax” conscious. 








pute between the watch company and the 
Hollywood Academy on one side and Max 
A. Schlesinger and several others who have 
patented the words as a trademark. 

The industry’s Academy claims it holds a 
common law copyright because of constant 
usage since 1927 and has licensed Bulova 
to use the words in return for $125,000, 
payable over a four-year period. 

Mr. Schlesinger, a New York and South 
Africa financier whose interests include mo- 
tion picture theatre operations, claims the 
right to the trademark since he had it copy- 
righted for use on 21 commercial items in 


1946. 








NDIA TAKES LEAF 
FROM COMPO BOOK 


Motion picture interests in India 
are encouraged by the effectiveness 
of the Council of Motion Picture Or- 
ganization's Federal admission tax 
fight in this country. Reading the de- 
tails of the campaign in a recent is- 
sue of Motion Picture Herald, 
S. S. Vasan, head of the Bemini Stu- 
dios in Madras, has written COMPO 
asking for samples of the patron 
petition cards, a brochure of recom- 
mendations, lobby posters, window 
stickers and other material so that a 
similar campaign may be inaugur- 
ated there. The various states in 
India have tax scales ranging from 25 
to 75 per cent of the admission price. 








Jack Kirsch Reelected 
Illinois Allied Head 


Jack Kirsch, president of the Allied The- 
atres of Illinois, was reelected president for a 
three-year term at the twentieth annual 
meeting held at the Hotel Congress in Chi- 
cago on Tuesday, March 21. Elected for 
one-year terms were: Van A. Nomikos, 
vice-president; Benjamin Banowitz, secre- 
tary-treasurer, and the following directors: 
Arthur Davidson, James Gregory, Verne 
Langdon, Sinuel Roberts, Richard Salkin, 
John Semadales, Jack Rose, Saul Lock- 
wood, B. Charuhas, Joseph Stern, Howard 
Lubliner, Ludwig Sussman, Charles R. Lin- 
dau, Nate Slott and Robert V. Harrison. 
Harry Nap was reappointed sergeant-at- 
arms. 


RCA Changes Announced 

R. C. Dove and H. V. Somerville have 
been appointed, respectively, to the positions 
of operating assistant to the vice-president 
and technical assistant to the vice-president, 
it was announced this week by Robert A. 
Seidel, vice-president in charge of RCA Vic- 
tor distribution. 


Counter Suit Filed 

William L. Paternostro and his wife, ex- 
hibitors at Lake Charles, La., have filed 
counter claims against Universal and Loew’s 
claiming $25,000 damage from each for what 
are alleged to be libelous, untrue charges 
in connection with reporting of receipts. 
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SCORES STARS 
ON TELEVISION 


E. M. Loew Cites Bob Hope 
Scheduled Appearance as 
Blow to Box Office 


“It is a disgrace that stars like Bob Hope, 
who were built up to their present promi- 
nence by the theatres, whether in vaudeville 
or on film, should 
turn their backs on 
the exhibitors and 
accept television con- 
tracts. Their very 
appearance on the 
te‘evision screei can 
only hurt the theatre 


owners, for it is 
hardly a question 
whether the public 
wou'd pay to. sec 


Hope himself at tic 
neighborhood _ thea- 
tre when they can 
see him for nothing 





E. M. Loew 


in the:r living rooms.” 

In these words, E. M. Loew, operator of 
a 62-theatre circuit along the eastern sea- 
board, let it be known this week that he is 
prepared to embark on a campaign to keep 
film stars from television. Mr. Loew made 
his statement in an exclusive interview with 
Motion Picture HERALp while attending 
the regional 20th Century-Fox showmanship 
meeting in New York. Mr. Loew did not 
speak at the New York meeting but the day 
before commented on the situation at the 
20th-Fox Boston meeting. 

What prompted Mr. Loew's remarks was 
the announcement last week by the National 
Broadcasting Company that Mr. Hope 
would make his first commercial appearance 
on television in a special 90-minute Easter 
holiday presentation April 9. Sponsor of the 
show is the Frigicaire company and video 
stations in 27 cities on the NBC television 
network. 


Gets Strong Support 


The circuit owner claimed that he was not 
alone in thinking this way, and that he had 
received “terrific support” at the Boston 
meeting from his colleagues. “It’s all very 
well to talk of showmanship and reviving 
che old-time ballyhoo, and believe me, the in- 
dustry owes a debt of gratitude to 20th-Fox 
for putting a fire-cracker under us. But I 
think it’s downright ridiculous where the 
industry—both distributors and exhibitors— 
invest in exploitation to do something about 
the declining grosses, while on the other 
hand they allow their own stars to hurt the 
theatres by appearing on television.” 

Mr. Loew feels that the situation will be 
damaging to his box office whether he plays 
a picture flat rental or on percentage terms. 
However, it is the percentage film that is 
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especially disturbing to him, for “wien 
play one of Bob Hope's pictures on a per- 
centage basis, he is, in effect, my partner. 
And when my own partner becomes my 
toughest competition, the matter becomes a 
little ridiculous, for he is not only biting the 
hand that feeds him, but he is harming him- 
self in the long run. I think these stars owe 
a debt of gratitude to the industry at large 
that. made them, and they should not turn on 
their benefactors by creating additional 
competition,” he said. 


Views Apply to All Stars 


He admitted, too, that his views applied io 
any motion picture star—‘‘like Bing Crosby” 
—and others of similar caliber who may 
think of becoming television entertainers 
eventually. 

Mr. Loew had a specific suggestion: He 
proposed that the exhibitors form a commit- 
tee for the purpose of approaching these 
stars and their employers. ‘The studios 
especially should prevail on these stars to 
realize what harm they can do to the thea- 
tres,” he said. Also, Mr. Loew suggested 
that some provision be made in all contracts 
to prevent the stars from appearing in tele- 
vision while under contract to make a 
picture. 

The problem applies to all film stars, espe- 
cially those in demand. Mr. Loew claimed 
that though it was quite true that the public 
would come to see certain pictures that have 
proved to be solid attractions, it was still 
true that when an outstanding player ap- 
peared on a video show, the box office was 
definitely affected on the night of that ap- 
pearance. 


Urges Immediate Action 


“Something should be done and fast,” Mr. 
Loew felt. “We should get control of the 
situation while it is still possible to do some- 
thing. I am not against television as such, 
but I think the film industry, for its own pro- 
tection, should force television to create its 
own stars.” : 

The problem of film stars appearing on 
television is not a new one, and the Holly- 
wood studios have been considering it for 
months. According to a major company 
executive, “there doesn’t seem to be much 
that can be done about it now.” 





The Federal admission tax fight is 
not yet won. Keep your patrons 
notified of developments and the 
necessity for continued pressure on 
Congressmen through lobby posters, 
petition cards booths and screen 
trailers. Use all available aids. De- 
vise some of your own. 





FOREIGN REVIEWS 


WITHOUT PITY 

(Senza Pieta) 

Lux Film Dist. Corp.— 

In English and Italian with subtitles 


Again delving into the personal problems of 
the people of post-war Italy, Lux Films’ “With- 
out Pity” is a grim and masterful character 
study of two people thrown together in the 
turmoil and confusion of peace. The place is 
Leghorn, the supply port of the Allies, and the 
people are John Kitzmiller, an American Negro 
soldier, and Carla Del Poggio, an Italian girl 
friendiess and without funds. Their attempts to 
keep her from a life of prostitution fail and he 
becomes a hunted man for blask-marketing 
Army supplies. Their escape is death. In 
bringing this story to the screen Alberto Latu- 
ada has barely touched on the problem of the 
color-line, but instead has expertly emphasized 
the causes and problems which turn basically 
good people to a life of shame and crime. A 
good supporting cast and touches of realism 
make it a thoroughly understandable story, but 
the air of futility and doom which hangs over 
the picture may relegate it to showings to audi- 
ences who enjoy the Continental type of film 
fare. Running time, 95 minutes. Adult audi- 
ence classification. Very Good.—G. H. S. 


A ROYAL AFFAIR 
(Le Roi) 
Discina International Films— 
French with English subtitles 

This remake of a 1941 Gallic version of “The 
King” (which was filmed in 1936 with a dif- 
ferent cast) now retitled, is a pleasant excur- 
sion into the pre-war French comedy field. 
Closely resembling some of Ernst Lubitsch’s 
early pictures, the situations are alternately 
humorous, risque and romantic, but always ex- 
pected. Chevalier, not looking like the Maurice 
of old, is still the charming bon vivant and 
should have feminine appeal. Chevalier, the 
visiting King of Cerdania in the days of the 
first French Republic, is romantically flighty 
and embroils a local Senator in a mess of 
trouble with his Prime Minister. Eventually the 
Senator is hastily made a Minister by his party, 
gets the King to sign a long awaited trade 
treaty, and the King goes home with his roman- 
tic memories. The story was adapted and di- 
rected by Marc-Gilbert Sauvajon and produced 
by Michel Safra and Andre Paulve. The music 
and the few songs sung by Chevalier are pleas- 
ant but not up to audience humming level. Run- 
ning time, 98 minutes. Adult audience classi- 
fication. Fair—D.A.K. 


Albert Senft to Head 
Cinema Lodge for Year 


Albert A. Senft, head of the Sterling Sign 
Company, this week was elected president 
of New York’s Cinema Lodge of B’nai 
B’rith for a third term at a Lodge meeting 
held at the Hotel Astor Tuesday. Nominat- 
ed and elected as a vice-president in addi- 
tion to those originally nominated was Rob- 
ert K. Shapiro, manager of the Paramount 
theatre. Other vice-presidents elected were 
Alan Corelli, Harold L. Danson, Leo Jaffe, 
Milton Livingston, Louis A. Novins and Ar- 
thur H. Schwartz. Jack H. Hoffberg was 
re-elected treasurer. 





Lopert Acquires Rights 

Lopert Films has acquired the distribu- 
tion rights. in the U. S. for “*Adam and Eve,” 
a German film, which will open at the 55th 
Street Playhouse in‘ New York during the 
spring. 
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“Samson” 


Paramount this week was making plans 
for a penetrating exploitation campaign for 
the opening of Cecil B. DeMille’s “Sampson 
and Delilah” at the Balaban and Katz State 
Lake theatre in Chicago, and in New York 
neighborhood Loew’s and Century circuit 
houses within the next few weeks. 

In Chicago, the film was offered for bid- 
ding to all competing Loop houses, with the 
State Lake winning the license. Reported 
terms are a 70-30 per cent deal, with the 
opening set for April 13. The deal was made 
after Judge Michael Igoe in District Court 
approved an extended run for the film. Ad- 
vanced admission prices have tentatively 
been set at 74 cents until 1 P.M.; 90 cents 
to 5 P.M., and $1.20 for the remainder of 
the evening. It was also announced that 
Paramount’s “Captain Carey, U.S.A.” will 
play the Oriental theatre, making this the 
first time a Paramount film has played away 
from a B. & K. house. 

In the New York area, “Samson and 
Delilah” will play the Paradise and Valencia 
theatres April 26, following which the pic- 
ture will open in all second and third run 
Loew’s and Century theatres May 3. Mr. 
DeMille, who is in Sarasota, Fla., where he 
is shooting scenes of “The Greatest Show 








VIDEO STATION HAS 
PICTURE A DAY 


Starting March 20, motion pictures 
became a daily television matinee 
feature in Philadelphia. In a bid for a 
wider daytime audience, Station 
WPTZ is now showing a picture a 
day and occasional re-runs at night. 
Four sponsors have been signed for 
each day's showing and the station 
has conducted a heavy promotional 
campaign to advertise its new pro- 
gram. It is said that WPTZ has lined 
up some 200 titles most of them 
dating back to the late '30's or early 
‘40's. 








on Earth” about the Ringling Bros., Barnum 
and Bailey circus, will return to New York 
prior to the “Samson and Delilah” opening 
to participate in the promotion and exploita- 
tion. 


Named Representative 

Harry A. Kapit, president of General 
Film Productions Corp., has been appointed 
American representative to supervise ex- 
ploitation and distribution of Hispano Con- 
tinental Films’ product in the United States. 
Set for release are “The Sinner of Mag- 
dala” and “Carlotta.” 






SAG Seeks Aid to Curb 


Actors’ Unemployment 

The Screen Actors Guild in Hollywood 
is seeking the cooperation of studios and the 
Screen Directors Guild in providing wider 
employment for experienced actors in sup- 
porting roles and in the curtailment of the 


employment of newcomers. Copies of this 
appeal have been mailed to directors with 
the recommendation that steps be taken to 
solve unemployment by using experienced 
actors in bit parts. Such action, the SAG 
points out, would not curtail the “legitimate 
search for new talent, as distinguished from 
the casual new face” in minor roles. 


General Precision Net 
$456,485 for 1949 


Consolidated net profit of General Preci- 
sion Equipment Corporation for 1949 
amounted to $456,485 after taxes, represent- 
ing the equivalent of 76 cents per share of 
outstanding common stock, according to the 
company’s annual report issued to stock- 
holders this week. Net income for 1948 
was $936,679, or $1.56 per common share. 
According to Earle G. Hines, chairman, and 
Hermann G. Place, president, the decline in 
1949 earnings was due to increased labor 
and material costs and to greater expenses in 
connection with the company’s program of 
research, engineering and the development 
of new products. 
























CALL YOUR NEAREST 





20th CENTURY-FOX BRANCH TO BOOK 


MARCH OF TIME 


ACADEMY AWARD WINNER 


“A CHANCE TO LIVE” 
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Urges Tax 
Contact Be 
Maintained 


Oklahoma City Bureau 


Personal contact with Congressmen dur- 
ing the Easter recess may prove to be the 
determining factor in winning the industry’s 
battle for repeal of the Federal admissions 
tax, Gael Sullivan, executive director of the 
Theatre Owners of America, told the Okla- 
homa Theatre Owners convention here this 
week. 

Morris Loewenstein was reelected as 
president of the Oklahoma group on the 
final day of the convention. Other officers 
elected included C. B. Akers, Tulsa, first 
vice-president; Max Brock, Lawton, second 
vice-president; Robert Talbot, executive 
secretary; J. C. Hunter, secretary-treasurer, 
and John H. Giffin, board chairman. 

Speaking to the 300 exhibitors attending 
the meeting, Mr. Sullivan urged them to es- 
tablish such contacts and said that, while 
the outlook was favorable, the battle was 
“only half won; personal contacts during 
the Easter holidays will win it altogether.” 
Other speakers on the program included 
Representative Mike Monroney (D., Okla.), 
Henderson Richey, MGM exhibitor rela- 
tions head, Leon Bamberger, sales promo- 
tion director for RKO Radio, and Henry 
Wilcoxon. 

The second day of the convention was 
taken up with a discussion of showmanship 
and an analysis of the Twentieth Century- 
Fox showmanship plan. Sam Shain, 20th- 
Fox director of exhibitor relations; Pat Mc- 
Gee, head of Cooper Foundation Theatres ; 
E. R. Slocum of El Reno, Okla.; William 
C. McCraw, executive direetor of the Vari- 
ety Clubs, and Harry H. Thomas, of Equity 
Pictures, Hollywood, spoke. 

The subject of theatre television was cov- 
ered by Nathan L. Halpern, television con- 
sultant to Fabian Theatres, the American 
Theatres Corporation and TOA. He cited 
the value of large-screen television as an 
audience-getting attraction and the appeal of 
instantaneous transmission. At the same 
time he expressed his belief that quality 
feature films would continue to be the basic 
product exhibited in motion picture theatres. 
He also foresaw the possibility of hundreds 
of art houses specializing in theatre video. 


Pararnount Consent Decree 
Amended for Stockholders 


Stockhelders with less than 500 shares 
will benefit by the amendments in the Para- 
mount anti-trust consent decree approved re- 
cently by the court. The changes permit the 
“release from the voting trust of holdimgs 
of 500 shares or less of the common stock 
of United Paramount Theatres,” it was stat- 
ed by Leonard Goldenson, president. This 
means that more than 70 per cent of the 
stock can become free of the voting trust. 
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IN NEWSREELS 


MOVIETONE NEWS—Vol. 33, No. 25—Flying saucers 
reported. Formosa: Chinese Nationalist troops in 
prepartion. British and French in naval and air 
maneuvers. Mayor O’Dwyer addresses Showman- 
ship meeting in New York City. Rome: Holy Year 
pilgrims see ancient relics. Tribute to Thomas 
Masaryk. Freedom-loving Czechs leave Red home- 


land. 

MOVIETONE NEWS—Vol. 33, No. 26—Academy 
Awards. Japanese fair. Fashions. Garnd National. 
Sweepstakes winners. 

NEWS OF THE DAY—Vol. 21, No. 259—United 
States superforts embark for England. Rome’s cata- 
combs. Truman goes fishing. Junior ski champion- 
ships. Mass wrestling bout in Washington. 

NEWS OF THE DAY—Vol. 21, No. 260—Experts study 
A-bomb effects on Hiroshima. Japanese fair. Acad- 
emy Awards. Spring football. Garnd National. 
Sweepstakes winner. 

PARAMOUNT NEWS—No. 62—U. S. sends B-29’s 
to Britain. Truman goes fishing. New Turkish 
army. Footwear fashions. Israel builds. Jalopies 
in derby of spills. 

PARAMOUNT NEWS—No. 63—National figure skat- 
ing championships. Japanese fair. The “Oscars.” 
Grand National in England. 

TELENEWS DIGEST—Vol. 4, No. 12-B—B-29’s for 
England. Navy planes for France. British and 
French joint maneuvers. East Germany money 
crisis. Florida: Border patrol. Horse racing. 

TELENEWS DIGEST—Vol. 4, No. 13-A—Belgium: 
Riots over King’s return. Malaya: Anti-bandit 
month. Washington: McCarthy faces showdown. 
Pakistan: Shah of Iran receives ceremonious wel- 
come. England’s jet airliner sets new air record. 
Jitterbug dance craze hits Germany, Denmark. 

UNIVERSAL NEWS—Vol. 23, No. 337—Naval ma- 
neuvers in the Mediterranean. Defense of Formosa. 
War trials archives. Truman goes fishing. Wres- 
tling. Junior ski meet 

UNIVERSAL NEWS_Vol. 23, No. 338—Grand Na 
tional. Chiang visits navy and air forces in Sor. 
mosa. Chenault planes. Football practice. Basketball. 

WARNER PATHE NEWS—Vol. 21, No. 64—Truman 
on vacation. Turkish army on parade. Formosa 
invasion maneuvers. Israel speeds homes for im- 
migrants. Spring fashions. Skiing. Surf board rid- 
ing. Historic America: St. Augustine, Fla. 

WARNER PATHE NEWS—Vol. 21. No. 65—U. S. 
Ambassadors meet in Rome. New Chinese air forces 





in Formosa. Academy Award winners. B-29’s in 
England. Grand National. Sweepstakes winner. 
Basketball. 





Pinanski Heads Industry's 
Savings Bond Campaign. 


Samuel Pinanski, president of the Theatre 
Owners of America, has been appointed 
chairman of the motion picture industry’s 
national Savings Bond advisory committee 
for the Savings Bond campaign which will 
begin May 15 and end July 4. 9 Arthur 
Schmidt, director of advertising and pub- 
licity for Columbia, has been appointed 
chairman of the industry’s advertising and 
publicity committee, and Max E. Young- 
stein, director of advertising and publicity 
for Paramount, will be executive assistant 


to Mr. Pinanski. 








UH-HUH 


The Russians, who claim they in- 
vented radio and the motion picture, 
now apparently have discovered that 
their accomplishments also include the 
invention of television. That came out 
when Valentin A. Gubitchev, the con- 
victed Soviet spy, sailed for home 
from New York recently aboard the 
Polish liner Batory. He took with him 
among other things a U. S. made 12- 
inch screen television set. When a 
Government official expressed surprise 
over the fact that Russia had tele- 
vision, Mr. Gubitchev gave out with 
the classic Soviet line: “Why, the Rus- 
sians invented television!” Mr. Gubit- 
chev sounded as if he actually believed 


it too. 








Ads Suited to 
Area Urged 
By Bergman 


Advertising tailored to individual com. 
munity needs was urged on exhibitors last 
week by Maurice Bergman, director of pub- 
lic relations for Universal-International, in 
his talk before the opening session of the 
two-day conference of the National Board 
of Review. 

Mr. Bergman, calling for “specialized ad- 
vertising which conforms to the customs of 
the individual community,” said there was 
“no reason in the world why a picture 
should be advertised the same in New York 
as it is in Des Moines. Unfortunately,” he 
continued, ‘‘the local theatre operator has 
not yet seen the advantage of making his 
own advertising and in the majority of cities 
he merely picks up the hysteria type of ad- 
vertising from the distributors’ press book.” 

Quincy Howe. president of the board, wel- 
comed the 400 delegates to the 41st anni- 
versary conference at the Hotel McAlpin in 
New York. Among the speakers were Bert- 


ram Bloch of Twentieth Century-Fox; Ar-§ 


thur DeBra of the Motion Picture Associa- 
tion of America; Joseph Lerner of Laurel 
Films; Henderson M. Richey, Metro; 
George J. Schaefer, Stanley Kramer Pro- 
ductions, and George Sidney, a director for 
Metro. 

Mr. Richey said, “without minimizing in 
any way the tremendous contributions that 
publicity, advertising, distribution and pro- 
duction make, probably the most complex 
job of all falls to the theatre owner. He is 
the point of contact between the industry 
and the public.” Mr. Richey also pointed 
out how trade papers, through their film re- 
views, help the showman determine a pic- 
ture’s suitability for his theatre. 


Chicago's Telenews to 
Have First Run Policy 


The Telenews theatre in Chicago will be 
renamed the Loop when it inaugurates a 
permanent first run policy April 8. The 
initial feature will be “The Red Shoes.” 
Seating 606, the Loop, under the operation 
of the newsreel theatre circuit headed by 
Alfred G. Burger, will charge a straight 98 
cents admission and 30 cents for children. 
The new policy also marks a new outlet for 
distributors seeking a berth for top pictures 


on a long run basis since the theatre is not§ 


restricted to the two-week playing time al- 
lotted to defendant theatres under the Jack- 
son Park decree. 


Zanuck Plans Israel Film 

Darryl F. Zanuck, production head of 
Twentieth Century-Fox, has begun research 
on a projected film, “Queen of Sheba,” 
which will be photographed for the most 
part in Israel. It is understood frozen funds 
will be used. 
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The Palace played “The Outlaw” along 
with “Beauty on Parade,” while the Strand 
showed the heavily exploited “12 O’Clock 
High” to good business. Other pictures 
playing were “Captain China” at the Ritz; 
“The Roosevelt Story” and “Fame Is the 
Spur” at the Grand. . . . The big topic of 
discussion along film row this week was 
the Twentieth Century-Fox showmanship 
meeting which went into all phases and 
problems of declining theatre attendance and 
what exhibitors can do to get the audience 
back into the theatre. An open forum dis- 
cussion highlighted the afternoon session. 


ATLANTA 


Two new drive-in’s will be started at 
once in Alabama, one to be built by James 
A. Howell, at Gevena, the other one at 
Daisy, Tenn., by Dr. and Mrs. Hale, owner 
of the theatre in Soddy, Tenn. . . . The 
' Dunn Brothers were in booking for their 
two new drive-ins, one to be at Cairo, Ga., 
the other one, Camilla, Ga., to be ready to 
open about April 15 with 350 cars for each. 
_.. We had the following exhibitors on 
the row: Jay Soloman, the Tennessee the- 
atre owner; C. W. Wade, Clanton, Ala.; 
J. H. Thompson, president, Martin and 
Thompson, Hawkinsville, Ga.; E. D. Mar- 
tin, Martin Theatres, Columbus, Ga.; P. L. 
Taylor, Bishop‘s Theatres, Columbus, Ga. ; 
H. Green, head booker of Amusement En- 
terprises, Albertsville, Ala. 


BALTIMORE 


Raw, rainy weather for several days put 
a dent in business during the past week. 
It appears now that Friday, Saturday and 
Sunday are the best days and nights of the 
week. Five new pictures offered at first 
runs including “Conspirator,” at the Cen- 
tury; “Perfect Strangers,” at the Stanley; 
“Outside the Wall,” at the Mayfair; “The 
Sundowners,” at the Town, and ‘Sky Lin- 
er,” at the Times and Roslyn. . . . For the 
second time the Variety Club of Baltimore, 
Tent No. 19, Rodney Collier, chief barker, 
will sponsor an amateur boxing show at the 
Baltimore Colisseum with members of the 
Baltimore Police Boys’ Club as the princi- 
pals. All members have received tickets at 
$1.00 each, including tax, which they are to 
sell, with all money going to the Heart 
Fund. . . . The New Fremont, extensively 
remodeled and renovated by Foax Brothers, 
and having a new chromium and glass front, 
and a new Neon lighted marquee, will open 
April 6. 


BOSTON 


Newcomers included “Paid in Full” at the 
Met, “Tarzan and the Slave Girl” at the 
RKO Boston, “Francis” at the RKO Keith 
Memorial, “East Side West Side,” at the 
Loew houses, and “The Winslow Boy” at 
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the Astor. . . . The Graphic Circuit has 
announced that their initial entry into the 
drive-in league will be their 650-car ozoner, 
RCA-erected and equipped, to be located at 
Bangor, Me., near the Army Airport... . 
George E. Sellman, retired veteran theatre 
manager, formerly with the B. F. Keith cir- 
cuit and the Inman Square theatre manager, 
died this week at his home in West Rox- 
bury. ... Mrs. Ella Mills will open a new 
300-car drive-in in Milo, Me., on June 1. 
... A new 300-car drive-in will also be 
erected in Derby, Vt., by the owner of the 
Morrisville, Vt., drive-in, Donald McNally. 


BUFFALO 


Several hundred members of the Variety 
club turned out last Monday to attend a tes- 
timonial luncheon in honor of Mike Simon, 
recently promoted to the management of the 
Detroit Paramount office and at the same 
time to welcome Eddie Fitzgerald, the new 
local Paramount manager. Ted O’Shea, as- 
sistant general sales manager of Paramount 
Pictures, was a guest of honor... . Arthur 
Krolick, Paramount Rochester city manager 
and Lester Pollock, Loew’s, are members 
of the citizens committee for the annual 











WHEN AND WHERE 


April 24-28: Society of Motion Picture 
and Television Engineers 67th semi- 
annual convention at the Hotel Drake 
in Chicago. 

April 26-29: Variety Clubs International 
annual convention at the Roosevelt Ho- 
tel in New Orleans. 

May 3-4: North Central Allied board 
meeting and annual convention in Min- 
neapolis. 

May 9-10: Allied Independent Theatre 
Owners of Kansas and Missouri drive-in 
convention in Kansas City. 

May 16-17: Allied Rocky Mountain Inde- 
pendent Theatre Owners convention at 
the Cosmopolitan Hotel, Denver. 

May 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention in Omaha. 

May 21-23: Motion Picture Theatre Own- 
ers and Operators of Georgia annual 
convention in Atlanta. 

May 23-25: Independent Theatre Owners 
of Arkansas annual meeting in Little 
Rock. 

May 24-25: Allied of the Mid-South an- 
nual convention in Memphis. 

June 19: Virginia Motion Picture Theatre 
Association convention at the Hotel 


Chamberlain, Old Point Comfort, Va. 








Rochester Police Ball. ... Mannie A Brown, 
recently district manager out of Denver for 
Film Classics, returned to Buffalo, where 
he was Paramount exchange manager for 
seven years, to assume the management of 
the Buffalo and Albany offices of Film 
Classics, Inc. . . . The Orpheum theatre on 
Genesee street has been leased by, Lewis 
DiRocco to Edmund J. Stackowski. 


CHICAGO 


Major activity downtown was Eagle 
Lion’s “The Golden Gloves Story,” having 
its world premiere at the Oriental. Other 
new fare is “Paid in Full,’ doubled with 
“Unmasked” and “Outside the Wall.” .. . 
Kenneth F. Wilcox, private business man 
of Pekin, Ill., has bought the Rialto theatre 
in that town from Great States, which sold 
it under a consent decree order. . . . With 
the drive-in season getting underway, Louis 
F. Jelinek, owner of the SkyHi drive-in, is 
acting president of the Illinois Metropolitan 
Drive-In Theatre Association, which was 
formed to promote good will and create new 
drive-in patrons... . A Miss Drive-In of 
1950 was picked to start the campaign. . . 
Jones, Linick and Schaeffer have leased the 
400 theatre from Essaness. A single feature 
“art” policy will be used... . Arthur Stern, 
son of Emil Stern, former general manager 
of Essaness, has formed the Triangle 
Amusement Company, which will operate 
the Argmore, Liberty and Avon theatres. 


CINCINNATI 


“Cinderella” at the RKO Albee and 
“Nancy Goes to Rio” at the RKO Grand 
turned in high box office figures for recent 
months, going 60 per cent and 75 per cent 
over the established house averages. Both 
held over. This is only the tenth picture to 
be held at the Albee in 12 years. The RKO 
Palace is playing “Young Man with a 
Horn,” while “Mother Didn’t Tell Me” is 
on view at the Capitol. Keith’s has “Guilty 
Bystander” and the Shubert is playing “Da- 
kota Lil.” . . . Eddie Cantor was master of 
ceremonies at the kickoff dinner of the ini- 
tial gift division, 1950 Jewish Welfare Fund 
campaing, at the Netherland Plaza, March 
25... . Robert Laws is the new office man- 
ager at the Eagle Lion exchange, succeeding 
Jack Desmond, who has resigned... . 
Charles L. Baker, manager of the Rialto, has 
been transferred to a similar post at the 
Elmwooé theatre, both units of the local Nat 
Galley chain. . . . Robert Kunisiak has been 
named manager of the Midway theatre, at 
Fairborn, Ohio, succeeding Martha Reed 
Hogard. 


CLEVELAND 


On April 8 the Telenews theatre will be 
re-christened the Coronet theatre and the 
newsreel policy which has been in force 

(Continued on following page) 
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since the opening of the 500-seat theatre, 
February, 1941, will be dropped in favor of 
showing unusual feature picture programs. 
This is in line with other Telenews theatres 
throughout the country. Jack Silverthorne 
continues as house manager and opening 
program will be “Tight Little Island.” .. . 
M. B. Horwitz, general manager of the 
Washington Circuit, heads a committee of 
exhibitors representing affiliated and inde- 
pendent theatres, to put into practice the 
Movies Are Better Than Ever campaign as 
outlined at a meeting held in the office of 
Loew theatre division manager Frank Mur- 
phy the day following the 20th-Fox show- 
manship meeting. . . . George Davis, Wells- 
ville, O., exhibitor, acquired his fifth theatre 
with purchase of the Beaver theatre, Beaver, 
Pa. The others are the Liberty, Wellsville; 
Liberty, Madland, Pa.; Freedom, Freedom, 
Pa., and Skyline drive-in, Wooster, O... . 
Paul Pontius leased his Limelite Theatre, 
Woodville, to George Wakely. . . . Funeral 
services were held last Wednesday for Effe 
Baxter, who in January celebrated her 30th 
anniversary as MGM's head shipper. 


COLUMBUS 


Pre-Easter slump affected grosses gen- 
erally. “Conspirator” was the attraction at 
Loew’s Ohio, “Buccaneer’s Girl” at the Pal- 
ace, “When Willie Comes Marching Home” 
at the Grand, and “The File on Thelma Jor- 
don” at the Broad. “Spring in Park Lane” 
was the World’s attraction. . . . “Legitimate 
activities” of children under 18, like attend- 
ing theatres, will not be restricted by en- 
forcement of the city’s 10:30 P.M. curfew 
for minors, said Captain Fred Snyder of 
the police juvenile squad. Enforcement is 
aimed at those who loiter on streets after 
that hour. ... Both Rep. Stephen M. Young 
of Ohio and Rep. Carl Curtis of Nebraska, 
members of the House Ways and Means 
Committee, agreed that the admission tax 
should be repealed in talks on Columbus 
Town Meeting aired over WBNS and 
WBNS-TV. The local theatre anti-tax com- 
mittee was instrumental in arranging the 
program. 


DES MOINES 


A flash fire caused considerable damage to 
the Victory theatre, Pontanelle, last week. 
The blaze began in the projection room 
when a reel of film ignited. There were 
only a few persons in the house at the time 
and they filed out without mishap. ... In 
Des Moines the Family theatre was closed 
for repairs, followed a $300,000 blaze next 
door at the Des Moines Stationery Co. Harry 
Hiersteiner, operator of the Family, said 
considerable damage to the theatre resulted 
from smoke and water... . Dick Felix, man- 
ager of the Gem, Charles City, has been 
named manager of the Grand, Oelwein, for 
Central States. Mrs. Royce Winkelman is 
the new manager of the Gem... . Barker & 
Son of Lorimor have purchased the Lorimor 
theatre from Paul Miller of Des Moines. 
The house will be temporarily dark during 
remodeling, it was announced. 


DETROIT 


Jack Carson brought his all-star group to 
the stage of the Fox on Friday. “Mother 
Didn’t Tell Me” is the screen attraction. 
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“Key to the City” opened Friday at the 


Michigan. The Downtown is_ showing 
“Conspirator” and “Joe Palooka Meets 
Humphrey.” Madison is featuring “The 
Great Rupert.” .. . Arnold Wisper appoint- 
ed Anthony Witkowski manager for the 
Auto City’s Circuit new Stanley. .. . Stanley 
W. Cady, manager of the Capitol theatre at 
Kalamazoo, Mich., was nominated as exalted 
ruler of the Elk Lodge there... . Mrs. Mar- 
garet Lemma, is new secretary at the Mid- 
west Circuit. 


HARTFORD 


Maurice Greenberg and the Connecticut 
Leather Co. of Hartford, owner of the Cen- 
ter Theatre Building, Hartford, have as- 
sumed operation of the 1,200-seat Center the- 
atre, which is a subsequent-run house, form- 
erly operated by the Continental Circuit of 
New York. ... Dr. C. C. Reed and Harvey 
J. Belville of Sheffield, Mass., have an- 
nounced plans for construction of a 400-car 
capacity drive-in theatre in that town. . 
Richard Edwall of Agawam, Mass., has re- 
applied to the South Windsor, Conn., Town 
Plan and Zoning Commission for a change 
of zoning from residential to business on a 
tract of land on Route 5 in South Windsor. 
The applicant proposes to build a drive-in 
theatre at this site. His first application 
for change was denied in February. 
Mort Katz of Connecticut Theatre Circuit, 
New Haven, has been named property man 
of Tent 31, Variety Club of Connecticut, re- 
placing Arthur Greenfield. Frank Fergu- 
son of Bailey Theatres, also of New Haven, 
has been named to the board of directors, 
succeeding Carl J. Goe. . . . Warners’ “Per- 





fect Strangers” did brisk business at the 
Strand. Downtown holdovers included 


RKO’s “My Foolish Heart” and MGM’s 
“Malaya.” 


INDIANAPOLIS 


Thirty-five friends will help Carl Niesse, 
owner of the Vogue, celebrate 35 years in 
show business March 31. . . . Ted Gamble 
was in town Saturday to call on Ken Col- 
lins, city manager of his theatres here... . 
John Cook, Crawfordsville, has sold the 
Ritz there to Bert D. Rayburn. . . . Ray- 
mond Olive, construction engineer of the 
state fire marshal’s office, will speak at the 
Associated Theatre Owners of Indiana’s 
meeting of drive-in operators here April 5. 
. . . Many drive-ins in the state have had 
to postpone their openings because of bad 
weather and soft ground. .. . “Dear Wife” 
at the Indiana and “Father Is a Bachelor” 





at Loew’s shared high gross here last week. 
“Johnny Holiday,” a local wonder because 
it was made and premiered here, did well in 
its third week at Keith’s. 


KANSAS CITY 


A film playing four weeks is a rarity in 
Kansas City, but U-I’s “Francis” is now in 
its fourth week at the Esquire to which it 
was moved after two weeks at the Fairway, 
Tower and Upton. These three theatres now 
have “12 O’Clock High,” which is in its 
second week. . . . The HiWay 40 drive-in 
theatre has opened for the season. The 
Crest and Riverside drive-ins, both operated 
by Commonwealth, were to open this week, 

Hugh Siverd, manager of Fox Mid- 
west’s Plaza theatre, has been elected a di- 
rector in the Country Club Plaza Associa- 
tion. He will serve for two years. ... The 
board of directors of the Allied unit in Kan- 
sas City met last week to discuss plans for 
the regular meeting of members in May. 





LOS ANGELES 


A further return to the screen-vaudeville 
combination was indicated by the Hollywood 
Paramount joining the Downtown Para- 
mount stage revues accompanying ‘House 
by the River” at both houses. “Nancy Goes 
to Rio” bowed in at Loew’s State and the 
Egyptian.... Dick  Ettlinger, formerly 
booker at Lippert Pictures, has been named 
to fill the sales manager position left va- 
cant by Bill Parker at Screen Guild ex- 
change. Bill Montgomery has opened 
the Cinema drive-in at Anaheim, which has 
been closed for the winter. . . . Byron Gos- 
sett was appointed Southern California ter- 
ritory salesman for the Hunt Popcorn Com- 
pany. ... Irving Lamm returned to his home 
city of Cleveland to join Associated Thea- 
tres there after leaving his managerial job 
at the Holly theatre. 


LOUISVILLE 


The much heralded “Samson and Delilah” 
finally opened its Louisville engagement at 
the Rialto at tilted prices. Also bringing in 
new bills were the Mary Anderson, which 
offered “Perfect Strangers,” and the Strand 
with a double bill in “Outside the Wall” and 
“An Act of Murder.” . . . Walter Wood, 
manager of the Kenwood drive-in theatre 
here since its original opening, has resigned 
and has opened offices here to handle the 
buying and booking for drive-ins as well as 
indoor theatres in Kentucky and Southern 
Indiana. ... Bob Enoch has announced that 
his Star-Lite drive-in theatre, Elizabethtown, 
Ky., will open for the season on March 30. 
In addition to controlling the Star-Lite, Mr. 
Enoch also owns and operates the State and 
Grand theatres, Elizabethtown. Other ozon- 
ers scheduled to ring up the curtain for the 
season are the Gypsy drive-in, located on 
the outskirts of Bardstown, which has an- 
nounced plans to resume operations on April 
10, and the Lebanon drive-in, Lebanon, 
which is scheduled to open on April 1. 


MEMPHIS 


Drive-in theatres all over the Memphis 
territory are now in full swing. Most of 
-them are in their second and third week of 

(Continued on opposite page) 
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the new season. Drive-in at Pine Bluff, Ark,. 
owned by C. F. Bonner, has set April 2 as 
opening date. Summer drive-in, Memphis, 
owned by John Reed, opened last week... . 
First run attendance was steady in Mem- 
phis. Warner showed “Perfect Strangers.” 
Loew’s State played ‘Mother Didn’t Tell 
Me.” Loew’s Palace had a good opening 
with “Johnny Holiday,” and Malco reported 
a swell start with “All the King’s Men.” 
Strand showed “Too Late for Tears” and 
“Jigsaw.” . . . David Flexer, head of Flexer 
Theatres, Inc., applied to the city for a per- 
mit to build a large drive-in with a play- 
ground near Aulon Station in Memphis. . . . 
Orris Collins, Majestic and Capitol, Para- 
gould, Ark., was in town with the news that 
he is building a large drive-in near Para- 
gould and will be ready for opening around 
May 1. 


MIAMI 


The Embassy and Variety theatres were 
playing “Key to the City” for the third 
week. Other product around town: “Cheaper 
by the Dozen” at the Miami, Lincoln and 
Memorial; “Nancy Goes to Rio” at the 
Florida and Colony; “Stage Fright” at the 
Sheridan, Paramount and» Beach, and 
“Francis” at the Town and Surf... . Open 
house at the Variety Club Children’s Hospi- 
tal was a gala affair last week. Polio pa- 
tients have already been transferred from 
Jackson Memorial Hospital to the Children’s 
Hospital. .. . Edmund Reek, Twentieth Cen- 
tury-Fox’s newsreel producer, was in town 
for a visit. 


MILW AUKEE 


Currently running downtown is “The 
Black Hand” at the Towne theatre after 
only one week of “Jolson Sings Again.” 
Held over at the Warner is “Young Man 
With a Horn” with “Killer Shark.” 
Vaughn Monroe and his orchestra are fea- 
tured in person on the stage at the River- 
side theatre, with “Boy fro... Indiana” on 
the screen. The Wisconsin is featuring 
“Mother Didn’t Tell Me” and “Radar Secret 
Service” as the co-feature. A sneak pre- 
view of “Cheaper by the Dozen” was viewed 
March 23 after the 20th-Fox showmanship 
meeting at the Wisconsin. At the Fox-Pal- 
ace, “Quicksand” is the headliner with 
“Forbidden Jungle.” . . . The Menomonee 
theatre, Menomonee Falls, has been damaged 
by fire. The stage was completely burned 
out... . The Delft and Affiliated Theatres 
held a meeting the morning following the 
showmanship meeting to discuss the 20th 
Century-Fox plans. 


MINNEAPOLIS 


A District Court jury at Duluth awarded 
$1,050 to Bert G. Langley, employee of Lake 
theatre there, who charged he was arrested 
“falsely and maliciously” by two policemen 
on grounds the theatre had no license to 
operate. Earlier Langley and theatre owner 
Ray Lumsden were cleared on the no-license 
charge. . “Montana” is in second week 
here, while “Sands of Iwo Jima” is in its 
fourth week. ... Coming bills are “12 
O’Clock High” at Radio City, and “Francis”’ 
at RKO-Orpheum. . . . Attorney General 
J. A. A. Nurnquist has held auction night 
as conducted by a number of Minnesota the- 
atres is unlawful... . A new motion picture 
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Russell Borg, Warner Brothers’ Kansas City 
branch manager, will be honored by the com- 
pany during the week beginning April 16 with 
a "Russ Borg Week" celebrating his 31 years 
in film distribution in that area. To celebrate 
the event several prominent exhibitors have 
written fellow showmen in their territories 
urging them to participate in the sales drive. 
Exhibitors promoting the drive are: Don Phil- 
lips of Colby, Kan.; Homer Strowig, Abilene, 
Kan.; C. E. Cook, Maryville, Mo.; Sol Frank, 
Coldwater, Kan., and Glen Hall, Cassville, Mo. 


theatre is being promoted for Hanska, Minn. 
‘ Extensive improvements have been 
made at the Rialto in Aitkin, Minn. 
Hubert Humphrey (D., Minn.) snowed 
under with requests for repeal of the Fed- 
eral admission taxes has circularized thea- 
tres in the state that he will do all in his 
power for repeal. 


NEW YORK 


Four Hollywood 





pictures opened on 
Broadway this week. Paramount’s “Captain 
China” arrived at the Paramount theatre; 
Warners’ “The Daughter of Rosie O’Grady” 
went into the Radio City Music Hall; Twen- 
tieth Century-Fox’s “Cheaper By the 
Dozen” arived at the Roxy, and Columbia’s 
“Cargo to Capetown” opened at the Palace. 

. “City Lights,” the first of the Charlie 
Chaplin comedies to be reissued by United 
Artists, will open April 8 at the Globe for 
an-exclusive New York engagement. 
Exhibitors from New York and the sur- 
rounding territory arrived in town last week 
to attend 20th-Fox’s showmanship meeting 
at the Astor. The grand ballroom was 
filled to capacity. 


NEW ORLEANS 


“12 O’Clock High” opened at 12 o’clock 
high on Saturday at the Saenger theatre for 
an undetermined run. A colorful parade on 





Canal Street preceded the opening. The 
other theatres’ opening attractions were 
“Buccaneer’s Girl” at Loews; “Francis,” 


the third downtown showing, at the Center. 
... Bridget Carr, MGM actress, who is on 
the longest taxi ride in history in the inter- 
est of safe driving with the endorsement and 
cooperation of the National Safety Council 
and the Yellow Cab Company, will stop in 
New Orleans on Monday to publicize her 
latest screen role, “The Yellow Cab Man,” 
and also to participate in a safe driving 
campaign sponsored by the local safety 
council. 


OKLAHOMA CITY 





Mrs. Helen Oates purchased the only motion 

picture theatre in Gage, a town of 600 popu- 
lation. Except for the projectionist, Mrs. 
Oates is the staff of the Gage theatre. She 
is the janitor, advertising manager, booking 
agent, cashier and manager. . . . The Dixie 
theatre, Richmond, Tex., designed and op- 
erated for the entertainment of the Negro 
population of this county, has made its debut 
here. The theatre, with a seating capacity 
of 260, is owned by Cole Theatres, Inc., but 
will be managed by Negro personnel. 
The first drive-in theatre of the Brazosport, 
Tex., area as well as in Brazoria County 
will be constructed immediately on the out- 
skirts of Velasco on Highway 288. Elton 
Rust, manager of the $80,000 drive-in the- 
atre, announced that the theatre will be 
known as the Trade Winds drive-in. 


OMAHA 


March is making up for the unusually 
mild winter in the Omaha territory, with 
cold, snow, sleet, wind and ice. . . . Charles 
Lohr, Hooper, Neb., exhibitor, will be dis- 
trict supervisor in the Federal census... . 
R. D. Goldberg, owner of the theatre circuit 
bearing his name, now has joined with a 
contractor to form a new company building 
a seven-story 57-unit apartment building 
here. . . . Harold Lloyd, who got his start 
here at the old Burwood theatre and who 
was born at Burchard, Neb., was in Omaha 
most of the week on behalf of the Shrine. 

Murray Greenbaum advanced from 
salesman to branch manager at Film 
Classics. . . . Funeral services were held at 
Sioux Falls, S. D., for Charles Snyder, 45, 
Paramount salesman, who was accidentally 
killed by gunshot wound. 


PHILADELPHIA 


When “Samson and Delilah” winds up its 
long run at Warners’ Earle on April 6, 
vaudeville will return the house the follow- 
ing day with a stage show headed by Jack 
Carson, Janis Paige and Robert Alda... . 
William Goldman’s Karlton, first-run cen- 
ter-city house, will shut down in May, to 
be torn down and rebuilt in de luxe style. 
; Harry Chercoff opens his new King, 
Lancaster, Pa., on April 1... . David Mil- 
gram’s suit against the film majors in behalf 
of his Boulevard drive-in near Allentown, 
Pa., has been set for hearing on April 24 
in U. S. District Court here... . The Quizo 
Sales Corp., offering theatre giveaway 
games, was incorporated here. .. . The city’s 
amusement taxes dropped 10.63 per cent, or 
from $711,019 iu 1949 to $635,411 this year 
for January and February, according to the 
City Treasurer’s report. . . . Robert Suitz, 
who has worked in film houses all over the 
country and in Canada, has been named 
manager of the Tower, succeeding Norman 
Bailey, who has set up business in Tucson, 
Ariz... . The Berwyn in suburban Berwyn, 
Pa., inaugurated a combination policy of a 
legitimate play plus a film for $1 plus ad- 
mission tax. 


PITTSBURGH 


The Senator theatre embarked upon its 
new first run and vaudeville policy with 
“The-Grand Old Opry House” heading the 


(Continued on following page) 
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stage show. .. . Dinty Moore, Warners’ ex- 
change manager, is recovering following a 
spell in the Presbyterian Hospital... . 
Sharpshooter Dot Lind and her trusty rifle 
was in town in advance of “Annie Get Your 
Gun.” . . . With business off none of the 
first-run houses kept holdovers. The last 
week in March saw six newcomers in action. 
That was the most in a single week in many 
years. 


SAN ANTONIO 


Only stage play in town was the Su-Muy- 
Key Revue at the Alameda with “Carta 
Brava” on the screen. The British film, 
“The Fallen Idol,” went into the Josephine. 
The Palace had a first run, “Search for 
Danger,” along with the return engagement 
of “The Sundowners.” Opening Thursday 
was “The Nevadan” at the Aztec, and 
“Francis” at the Majestic. .- Jack. H. 
Adams, Jr., of Dallas, has been appointed 
film booker for International Enterprises and 
Zaragosa Amusement Co., San Antonio. ... 
New Hi-Park drive-in theatre opened March 
15 by C. H. Weaver, Jr. H. A. Daniels and 
Eph Charninsky opened their new Dixie 
drive-in at Seguin, Tex., on the same date. 
.. . The Empire had a first run double bill, 
“Project X” and “The Flying Saucer.” 


SAN FRANCISCO 


New shows are Walt Disney’s “Cinder- 
ella” at the Golden Gate, “Tight Little Is- 
land” at United Artists, “Nancy Goes to 
Rio” at Loew’s Warfield, “Singing Guns” 
at the Fox, “Barricade,” the Paramount, and 
“Cargo to Capetown” at the Orpheum... . 
Manager Boyd Sparrow of Loew’s Warfield 
was the first showman to fly the banner, 
“Movies Are Better Than Ever,” on Mar- 
ket Street. . . . The district office of Fox 
West Coast Theatres in San Francisco has 
been eliminated. Lillian Siegel, former sec- 
retary of the department, has been trans- 
ferred to the local booking department. 
Herman Kersken will continue as San Fran- 
cisco district manager and resident man- 
ager of the Fox theatre. ... The two shows 
holding in town are “Conspirator” at the 
St. Francis and “Francis” at the Esquire. 
. . . James Stainton has opened offices in 
Loew’s Warfield Building for buying and 
booking pictures. ... Herman Wobber, west- 
ern sales manager, Twentieth Century-Fox, 
will return from a week’s trip to Seattle 
Monday. 


SEATTLE 


“The Red Shoes” in its third week at the 
Fifth Avenue led the downtown holdovers. 
In week number two downtown were “The 
Outlaw” at the Paramount, “Outside the 
Walls” at the Blue Mouse, and “Malaya” 
at the Music Hall... . Mrs. Addie Thomp- 
son, widely known northwest exhibitor, died 
at her home in Pomeroy. She operated the 
Seeley theatre in Pomeroy for 26 years fol- 
lowing the death of her husband. . . . Lu- 
cille Auernheimer has resigned after 13 years 
with Monogram Pictures. She had served 
as booker. Gordon Wallinger, formerly a 
booker at Paramount, has succeeded her... . 
Frank L. Newman, Sr., president of Ever- 
green Theatres, and Vic Gaubtlett, director 
of publicity, left for Kansas City to attend 
a conference of division and advertising ex- 
ecutives of National Theatres. 
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ST. LOUIS 


“Cinderella,” the new Walt Disney film, 
is scheduled to open next week simultane- 
ously at the Ambassador and Shady Oak 
theatres under a unique arrangement. The 
film will start showing at both theatres at 
8:30 in the morning as a convenient sched- 
ule for the family... . This week’s programs 
at the first-run houses included: “The Man 
on the Eiffel Tower” and eight acts of 
vaudeville at the Fox; “Francis” and “Blon- 
die’s Hero” at the St. Louis; “Young Man 
With a Horn” and “The Tattooed Stranger” 
at the Missouri; “Black Hand” and “The 
Dalton Gang” at Loew’s State; “Nancy 
Goes to Rio” and “Alias the Champ” at 
Loew’s Orpheum on moveover from Loew’s 
State; “Singing Guns” and “12 O’Clock 
High” at the Ambassador, former on move- 
over from the Fox, latter on moveover from 
two weeks at the St. Louis. The Art Thea- 
tre was showing the Italian film, “Angelina.” 


TORONTO 


The Odeon theatre changed to a stage 
policy for the presentation of opera for one 
week by the San Carlo Company. The new 
picture at the big Imperial was “Chain 
Lightning,” which had a good opening... . 
On the instructions of president J. J. Fitz- 
gibbons of Famous Players, a film of the 
Dionne Quintuplets at prayer has been made 
by Associated Screen News Limited, Toron- 
to, for Father Patrick Peyton’s Easter Sun- 
day television program in Hollywood which 
is being produced by Hal Roach. . . . The 
schedule of the new reduced amusement tax 
on tickets above 15 cents was announced by 
the Ontario Government prior to the effec- 
tive date of April 1 along with the warning 
that the patrons must receive the benefit or 
the higher tax would be restored. . . . The 
government has also decided to apply the 
15 per cent amusement tax to night clubs 
for the first time because of competition 
with theatres. . . . Philip Kamin, 47, promi- 
nent exhibitor and hotel owner of St. Cath- 
arines, Ont., died suldenly at Sumter, S. C. 


VANCOUVER 


Business still is slow at most Vancouver 
first-runs with only a few scattered situa- 
tions drawing good returns. Leaders were 
“All the Kings Men” at the Capitol; “When 
Willie Comes Marching Home” at Strand, 
and a strong holdover is “Lost Boun- 
daries” on its thirteenth week at the Studio. 
. .. Sam Bannister will open his new As- 
tor theatre at Mission, B. C., on April 7. 











Town is a fruit centre in the Fraser Valley 
25 miles from Vancouver. The Astor will 
be competition to the Odeon Circuit theatre, 
the only one in town at present... . Fred 
Dillon, executive director of Canadian. Mo- 
tion Picture Distributors Association, was 
in from Toronto conferring with Film Ex- 
change managers and film union heads try- 
ing to settle the dispute with the film back 
shop workers, who were given a 12 per cent 
increase by a conciliation, which they ac- 
cepted. The distributors have not agreed 
on the hike to date, and Mr. Dillon is here 
to get the parties to agree on the new 
contract. 


WASHINGTON 


New openings included “Tight Little Is- 
land,’ playing at both the Little and the 
Dupont theatre; “Father Is a Bachelor” and 
“Palomino” at the Metropolitan; ‘‘Paid in 
Full” at the Warner; ‘“Three Came Home” 
at the Palace. The Airport drive-in 
opened for the season with “Three Muske- 
teers” and “Tension.” The E. M. Leew 
drive-in opens Easter Sunday, and will have 
an adjoining playground, with a merry-go- 
round, sand box, etc. ... The new Sam Roth 
Plaza theatre will provide Muzak recordings 
for patrons between shows, and also for 
tenants in the office building which will 
house the theatre. Musical programs will be 
applicable to the film feature. When the 
theatre presents “I] Trovatore,”’ the Muzak 
program will be in the nature of a sym- 
phonic prologue to the feature. . The 
month-long strike of 26 stationary engineers 
who operate the heating plants in six Wash- 
ington theatres ended with a two-year agree- 
ment, retroactive to September 15. Wages 
were raised more than 20 cents an hour. 





Italian Production Was 
Up to 95 in 1949 


Aided by two recent protective laws, film 
production in Italy jumped to 95 in 1949, 
compared to 50 in 1948, the Commerce De- 
partment has reported in Washington. 

Of the two protective measures, one re- 
quires importers of foreign films to obtain 
dubbing certificates, the fees for which can 
be offset by a credit earned as a premium 
for producing a film in Italy. The other 
increases and extends Government subsi- 
dies and contributions to producers and ex- 
hibitors of films of “Italian nationality.” 

Simultaneous with these developments, 
Italy has been looking for new foreign mar- 
kets and is hoping to enter into a series of 
bilateral agreements regarding film ex- 
changes and even co-production. One with 
France already has been concluded. 


Filmack Trailer Prepares 
To Push Industry Slogan 


Filmack Trailers Corp., in Chicago, has 
prepared a new series of date strips and 
presentation leaders bearing the new in- 
dustry phrase, “Movies Are Better Than 


Ever.” This new “triple duty date strip” 
carries the theatre name, the playdates and 
now the new slogan which has been adopted 
by exhibitors all over the country follow- 
ing the Chicago showmanship meeting of 
Twentieth Century-Fox. 
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Jungle Adventure Film 
Has Perennial Appeal 


by WILLIAM R. WEAVER 
Hollywood Editor 


Until recently it’s been considered the 
most dependable of Hollywood’s very few 
truisms that production of a Western is the 
safest investment a man can make. For rea- 
sons more reliable than altogether clear, it’s 
been practicable to predict the grosses uf 
Western pictures within fractional varia- 
tions, with the result that a producer limit- 
ing his budget to something under the com- 
putable minimum had little uncertainty save 
as to how much his picture might earn if it 
happened to soar unexpectedly beyond its 
calculated maximum. 

This is one of the explanations, if not the 
principal one, of that abrupt splurge into 
big-scale Westerns on the part of major 
producing companies a year or so back 
when some of their costlier and less predict- 
able undertakings began registering inex- 
plicable deficits. Not all of their super- 
Westerns recouped their costs, the long- 
fixed Western audience failing to expand 
numerically in direct ratio to the expansion 
of budgets, and some momentary damage to 
the old truism may have been a conse- 
quence of the splurge. In any case, the 
Western now is heard talked about as a 
venture, instead of simply as an investment, 
for the first time in many years. Nobody 
considers the damage permanent. 

The only type of picture shown by the 
record books to be more dependably predict- 
able than the Western in point of fixed audi- 
ence demand and computable revenue is the 


jungle-exploration subject, and it’s from the 
Republic Picture studio that the next of 
these is to come. It’s the result of some 
foresighted thinking by Herbert J. Yates, 
Republic president, who financed the project 
in full awareness that no feature in kind has 
ever lost money, and it’s entitled “Jungle 
Stampede.” It figures to be a surer “sure- 
thing” than anything since Man O’ War. 
“Jungle Stampede” is the record of an 
African expedition by George Breakston and 
Yorke Coplen. They are the young men who 
explored the Amazon jungle and brought 
back “Urubu.” Both are former screen 
actors, who met each other in uniform on 
some far Pacific islands during wartime, and 
Mr. Breakston’s oral observations concern- 
ing the making of jungle pictures provide 
an insight into their universal popularity. 
“It’s the unexpected that makes the differ- 
ence,” he says, “and you can’t plan the un- 
expected. You can’t even plan your itinerary 
with certainty—a local revolution cost us a 
thousand-mile detour—and you can’t be sure 
what you'll find going on when you get 
where you’re going. So we took three cam. 
eras—we all could use them—and shot our 
best stuff strictly from-the-hip, so to speak. 
We hired hunters and trappers to lead us to 
the spots where animal conflict was most 
likely to take place, but we ran smack into a 
raging fight between male lions right in the 
middle of the highway. We had a similar 
break of luck when we arrived in the Masai 
country at the precise moment when a royal 
wedding was getting under way, and we got 
the thing in its entirety. That’s the way it 


goes. The only thing you can expect with 
confidence is the unexpected. The pictures 
you get reflect this unmistakably. Probably 
that, even more than the animals and 
scenery, is what accounts for the perpetual 
popularity of the jungle picture.” 


Eight Pictures Started; 
26 Now Are in Work 


Eight pictures were started and eight 
others finished during the week, which 
closed with 26 shooting. 

Producer William Jacobs and director 
David Butler, who made “Look for the Sil- 
ver Lining” and “The Daughter of Rosie 
O’Grady” for Warners, started “Tea for 
Two,” another Technicolor musical, with 
Doris Day, Gordon MacRae, Eve Arden. 

“Desert Hawk,” Technicolor, went before 
Universal-International cameras with Leon- 
ard Goldstein producing, Frederick De Cor- 
dova directing, and with Yvonne DeCarlo, 
Richard Green and Lois Andrews featured. 

Sol C. Siegel rolled “Stella,” 20th Cen- 
tury-Fox, with Claude Binyon directing Ann 
Sheridan, Victor Mature and David Wayne. 

Jack Cummings launched “The Tender 
Hours” for MGM, with Roy Rowland direct- 
ing Jane Powell, Ricardo Montalban and 
Ann Harding. 

William Pine and William Thomas started 
“Tripoli,” for Paramount release, with Rudy 
Mate directing Maureen O’Hara, John 
Payne and Howard DaSilva. 

Producer-director Joseph Kane went to 
work on “The Golden Tide” for Republic, 
with Forrest Tucker, Adele Mara and Bar- 
bara Fuller in the cast. 

Producer-director Wallace Fox sent “Six 
Gun Mesa,” a Johnny Mack Brown West- 
ern, before Monogram cameras. 

Sig Neufeld started “Hijacked,” a Don 
Castle vehicle, for Lippert Productions, with 
Sam Newfield directing. 








THIS WEEK _IN_ PRODUCTION: 





20TH CENTURY-FOX 
Stella 

UNIVERSAL- 
INTERNATIONAL 
Desert Hawk 
WARNER BROS 
Tea for Two 


COMPLETED 


COLUMBIA 
Fuller Brush Girl 
Prowl Car 


EAGLE LION 
Narcotic Agent 


STARTED 

OS NRO EATER 
LIPPERT 

Hijacked 

MGM 

The Tender Hours 
MONOGRAM 

Six Gun Mesa 


PARAMOUNT 
Tripoli 


REPUBLIC 
The Golden Tide 





INDEPENDENT 

Pick-Up 

MONOGRAM 

Bomba and the Last 
Volcano 


PARAMOUNT 
My Friend Irma Goes 
West 


SHOOTING 


COLUMBIA 

The Brave Bulls 

Last of the Buc- 
caneers 


Freddie the Great 





MGM 
UNIVERSAL- Summer Stock 


INTERNATIONAL A Life of Her Own 
Spy Ring Kim 


King Solomon’s 
WARNER BROS. 


Mines 
Sugarfoot Standoff 


PARAMOUNT 


Branded (formerly 
“Montana Rides”) 


20TH CENTURY-FOX 
I'll Get By 


UNIVERSAL- 
INTERNATIONAL 
Winchester 73 
Saddle Tramp 


REPUBLIC 


The Barton Woman 
(formerly Untitled) 
Sunset in the West 


RKO RADIO 


Jet Pilot 
Story of a Divorce 
The Wall Outside 


WARNER BROS. 
Lightning Strikes 
Twice 
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United Paramount Stock 
Restrictions Are Off 


Voting trust and dividend payments on 
stock of United Paramount Theatres were 
removed last week for all holders of 500 
shares or less by the U. S. District Court in 
New York in approving the proposed modi- 
fication of the Paramount consent judgment 
in the industry anti-trust suit. 

The amendment to the judgment, which 
frees the stock, has been agreed to by the 
Justice Department. Over 70 per cent of 
United Paramount stock is in the 500-or-less 
category and represents the holdings of close 
to 39,500 of the total of 40,000 individual 
owners. Thus the restrictions will prevail 
for only about 500 stockholders. 
Goldenson, president, 


Leonard H. told 





The industry’s campaign 
against the 20 per cent Federal 
admission tax is making itself 
felt in Washington. Congress- 
men are deluged with exhibi- 
tors’ letters and patrons’ peti- 
tion cards. Continued industry 
pressure, however, must _ be 
maintained. 





stockholders in a special letter yesterday that 
they were now free to own stock in both 
United Paramount, up to 500 shares, and 
Paramount Pictures without the voting trust 
restraints and that full dividend payments 
would be made. 














! 





After TWO Years in the Making 
THE GREATEST STORY OF ALL TIME! 


SINNER OF MAGDALA 


The Story of Christ and Mary Magdalene 
Starring 


Medea de Novara 








unto her. Thy sins are forgiven. 


A Portrayal of Unparalleled Love and Devotion in the History of Mankind 
A MESSAGE OF PEACE AND FAITH FOR EVERYONE REGARDLESS OF RACE OR CREED 





loved much: but to whom little is forgiven, the same loveth litle. 
Thy faith hath saved thee; go in peace.” 
. Luke, Chapter VII, Verses 47, 48, 50. 


Produced and Directed by MIGUEL CONTRERAS TORRES 


| 
| 
| 
| “. .. Wherefore I say unto thee, Her sins, which are many, are forgiven, for she 
| 


And he said 





Distributed by: 





Palaces—Temples—Entire Cities—Reproduced Lavishly and Photographed with 
Detailed Accuracy and Reverence. 
Complete English Dialogue 


HISPANO CONTINENTAL FILMS, INC. 
25 West 45th Street, New York 19, N. Y. ® 


American Representative: 








LUxemburg 2-1700 
HARRY A. KAPIT, 
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RKO to Have 
b¢7 Shorts 


RKO Radio during the 1950-51 season 
will release 87 short subjects, divided into 
37 two-reelers and 50 one-reelers, it was 
announced this week by Harry J. Michal- 
son, RKO Radio short subjects sales man- 
ager. 

The announcement of the short subjects 
lineup coincides with the second half of the 
Ned E. Depinet Drive. In the two-reel cate- 
gory, RKO will offer 13 This Is Americas, 
six Leon Errols, six Comedy Specials, two 
My Pal shorts, one subject called Football 
Headliners of 1950, one titled Basketball 
Headliners of 1951, four Edgar Kennedy re- 
issues, and four Clark and McCullough re- 
issues. 

Under the one-reel classification come 18 
Disney Technicolor cartoons, twelfth series; 
SIX Technicolor cartoons in the 
fourth series of reissues; 13 Sportscopes and 
13 Screenliners. 


Disney 


William C. Barrett Dies 

William C. Barrett, eighth vice-president 
of the International Alliance of Theatrical 
Stage Employees and Moving Picture Ma- 
chine Operators of the United States and 
Canada, died Monday, March 27. in Los 
Angeles following a heart attack. He was 
elected a vice-president in 1944 and reelected 
in 1946 and 1948. Funeral services were 
held Wednesday in Los Angeles. 





J. W. Myrtle 

Funeral services were held March 12 at 
Clifton Forge, Va., for J. W. Myrtle, 89, 
who died March 9. Mr. Myrtle was credit- 
ed with opening the first motion picture 
theatre in Staunton, Va., and later operated 
the Winderland and the Art theatres. He 
was the operator of the Beverly theatre in 
Staunton before it was converted into the 
City Hall. 





Mrs. Gertrude B. Gerard 

Mrs. Gertrude B. Gerard, the wife of 
Barney Gerard, a Monogram producer, died 
March 23 at La Jolla, Cal.. following a 
lengthy illness. She was a former actress 
and dancer, known on the stage as Gertrude 
Hayes, and appeared in her husband’s pro- 
ductions on Broadway. 





Hugh Swinton Bennett 

Hugh Swinton Bennett, 57, Paramount di- 
rector for the “Henry Aldrich” series of 
films, died of a heart attack March 21, at 
his home in Malibu, Cal. Mr. Bennett had 
deen in the motion picture business since his 
youth, working alternately as a film editor 
and a director. : 
Paul Goodwin Brown 

Paul Goodwin Brown, 79, who supervised 
construction of many of the nation’s im- 
portant engineering projects, died March 24 
in Palm Beach, Fla. Mr. Brown was also 
a director of Universal. 
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Columbia 


AND BABY MAKES THREE: Robert Young, Bar- 
bara Hale—This was one of our best Sunday pictures 
for weeks, judging from the returns at the box office. 
Everyone seemed to like it. Monday night didn’t 
measure up, however, Everyone has taken a liking 
to Barbara Hale in this picture and in ‘‘Jolson Sings 
Again”’ Played Sunday, Monday, March 12, 13.—Brad 
Messer, Burley & Orpheum Theatres, Burley, Idaho. 


ARIZONA: William Holden, Jean Arthur—This is 
one of those old-time good shows. I think it is one 
of the best outdoor pictures we have ever played. 
Business far above average. Enjoyed by all. Played 
Wednesday, Thursday, March 15, 16.—O. Fomby, Pauia 
Theatre, Homer, La 


FEUDIN’ RHYTHM: Eddie Arnold—Most Westerns 
draw out the crowds here in our territory, but this one 
really fetched them. Played to iull capacity all five 
showings. On same program we ran ‘Flight of the 
Wild Sti illion,’’ a Universal two-reeler, a cartoon, news 
and a “Wild Bill Hickok” chapter. Quite a potpourri, 
but it packs ’em in. Played Saturday, March 4.—Brad 
Messer, Burley & Orpheum Theatres, Burley, Idaho. 


MR. SOFT TOUCH: Glenn Ford, 
Glenn Ford played his usual good part. 
good. Had a blizzard on the last night, so was un- 
able to show as we were without lights. A good eve- 
ning’s entertainment in the picture. Played Sunday, 
Monday, Tuesday, eg 5-7.—J. E. W illson, Majestic 
Theatre, Clear Lake, S. Dakota. 


Evelyn Keyes— 
Business was 


STRAWBERRY ROAN, THE: Gene Autry—This 
picture we played with Ken Maynard three times. 
First night 1 arrived late and thought the place was 
on fire. Now we still are enjoying business with 
Autry a fourth time! Played Thursday, Friday, Sat- 
urday, March 2-4.—Harland Rankin, Flaza Theatre, 
Tilbury, Ontario, Can. 


Eagle Lion 


IN THIS CORNER: Scott Brady 
picture with a Western for the weekend. 


Just a program 
Played Sat- 


urday, March 18.—Harland Rankin, Plaza Theatre, 
Tilbury, Ontario, Can. 
SARABAND: Stewart Granger—A lavish, spectacu- 


The title didn’t bring them in, 
but the comments did the second day. This may be 
the one Mr. Rank lost his money on for its looks 
like he hired every extra in England to populate the 


lar film in Technicolor. 


numerous sets. Played Saturday, Sunday, January 
21, 22.—L. F. Adams, Tapline Theatre, Ras El 
Misha’ab, Saudi Arabia. 

SHAMROCK HILL: Peggy Ryan, Ray McDonald— 


I was thoroughly sorry that I allowed patrons to see 
this, much less charge them for it. Need I ig any 
more? Played Wednesday, Thursday, March 8, 9.—J. 
E. Willson, Majestic Theatre, Clear Lake, S. Dakota. 


Film Classics 


NOT WANTED: Sally Forrest, Keefe Brasselle— 
Here is one for the books. We got behind this one 
and it paid off better than Crosby, Hope, or any other 
picture we have played this year. So go after it, 
brother, don’t say you weren’t told. Played Monday, 
Tuesday, Wednesday, March 13-15.—Hariand Rankin, 
Plaza Theatre, Tilbury, Ontario, Can. 


Metro-Goldwyn-Mayer 


ACT OF VIOLENCE: Van Heflin, Robert Ryan-- 
Just an average picture. That is what business was, 
too—only lower. Played Wednesday, Thursday, March 
1, 2—J. E. Willson, Majestic Theatre, Clear Lake, 
S. Dakota. 
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. . . the original exhibitors’ reports department, established October 14, 1916. 





In it 


theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS: 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


CHALLENGE TO LASSIE: Lassie, Edmond Gwenn, 
Donald Crisp—We advertised this picture quite a bit 
and had average business but I don’t think it is as 
good as some of the other Lassie pictures. The scen- 
ery is good but there wasn’t too much to the story. 


Played Saturday, Sunday. Monday, March 18-20.— ea) 
Fomby, Paula Theatre, Homer, La. 
CHALLENGE TO LASSIE: Lassie, Edmund Gwenn 


The Lassie shows always bring out the waiting line 
of children. We had to shut the doors the first mat- 
inee showing, turning away about a hundred children. 
Had 894 children Saturday in addition to a good show- 
ing of adults. Played a Three Stooges comedy which 
goes well with Burley kids, in addition to a cartoon. 
Played Friday, Saturday, March 10, 11.—Brad Messer, 
Burley & Orpheum Theatres, Burley, Idaho. 


KILLER McCOY: Mickey Rooney 
it one midnight show and doubled with *‘Feudin’ Sis- 
ters’ (Eagle Lion). It is a weak sister. Can’t tell 
much as “Killer McCoy’? was third run and all that 
come to these midnight shows are half drunk anyway. 
The rest fall asleep. Just average business. It seemed 
corny after playing “The Champion’? a couple of 
weeks ago, which is an excellent fight and all-round 
picture. Played Saturday, March 11.—Melvin M. Edel, 
State Theatre, Centralia, Ill. 


It’s O. K. Played 


STRATTON STORY, THE: James Stewart, June 
Allyson—Another baseball picture which went over 
nicely, It just occurred to me we have never had a 
big picture made on hockey. Think it’s a good idea? 
Played Monday, Tuesday, Wednesday, March 6-8.- 
Harland Rankin, Plaza Theatre, Tilbury, Ontario, Com. 


THAT FORSYTE WOMAN: Errol Flynn, Greer 
Garson—A little too much of everything. Too many 
stars, too much color, an overdose of plot and too 
much footage. It’s a period piece laid in merry old 
England that can only be saved for the small town by 
heavy emphasis on the star value. A lot of squawks 
from the action fans even when doubled with “Black 
Midnight,” Monogram. Played Tuesday, Wednesday, 
March 7. 8.— William Hayden, Vacaville "Theatre, Va- 
caville, Calif. 


Monogram 


ANGELS ALLEY: Bowery Boys—I wonder why 
they go for these pictures, but the kids seem to like 
them. Played Saturday, March 11.—Harland Rankin, 
Plaza Theatre, Tilbury, Ontario, Can. 


BLACK MIDNIGHT: Roddy McDowall, Damian 
O’Flynn—Doubled with ‘That Forsythe Woman’ the 
anemic production values suffered by comparison, but 
it’s really an average outdoor programmer that should 
satisfy weekend fans. Roddy McDowall doesn’t seem 
too much at home in the great outdoors. The picture, 
by the way, is a lot better than the trailer indicates. 
Played Tuesday, Wednesday, March 7, 8.— William 
Hayden, Vacaville Theatre, Vacaville, Calif. 


BRAND OF FEAR: James Wakely 
ture that did O. K. on the weekend. 
March 18.—Harland Rankin, Plaza 
Ontario, Can. 


Nice action pic- 
Played Saturday, 
Theatre, Tilbury, 


CRASHING THROUGH: Whip Wilson—These aren’t 
the best Westerns but we love to see our old friend, 
Ken Duncan, who comes from Chatham. We enjoyed 
a lot of fun together at high school. Bobby, my son, 
felt pretty bad seeing Ken shot up. However, these 
are pretty good. Plaved Saturday, March 11.—Har- 
land Rankin, Plaza Theatre, Tilbury, Ontario, Can. 


Paramount 


CHICAGO DEADLINE: Alan Ladd, June Havoc— 
Disappointing business for a good picture which only 
shows that when the Ladd name doesn’t mean any- 
thing to the Saturday patrons he’ll be poison in any 
other spot. This is an exceptionally good my stery, but 
it will take Ladd some time to recover from ‘Gatsby.’ 
Played Saturday, March 11.—William Hayden, Vaca- 
ville Theatre, Vacaville, Calif, 


GERONIMO: Preston Foster, Ellen Drew—Quite an 


exciting picture but like all Indian pictures. Business 
was pretty good and everybody seemed to_like it. 
Played Friday, Saturday, March 10, 11.—J. E. Will- 


son. Majestic Theatre, Clear Lake, S. Dakota. 

ROPE OF SAND: Burt Lancaster, Paul Henreid— 
Very good. We did not do the business we expected 
but those who saw it thoroughly enjoyed it. The story 
is good with superb acting by the whole cast. No one 
slept through this one. Played Sunday, Monday, Tues- 
day, March 12-14.—J. E. Willson, Majestic Theatre, 
Clear ake, S. Dakota. 


SORROWFUL JONES: Bob Hope, Lucille Ball— 
This wasn’t a ‘Paleface,’ but it did extra business. 
Where there is life, there is Hope! Played Monday, 
Tuesday, Wednesday, February 27, 28, March 1.—Har- 
land Rankin, Plaza Theatre, Tilbury, Ontario, Can. 


Republic 


DOWN DAKOTA WAY: Roy Rogers, Dale Evans— 
The kids told me they preferred Roy on Saturday, and 
I guess they’re right. The midweek customers here 
walk out on a Western even if it’s a Rogers. Doubled 
with “Ichabod and Mr. Toad,’? RKO Radio, but could 
have used this Western to better advantage some- 
where else. Played Thursday, Friday, March 9, 10. 
William Hayden, Vacaville Theatre, Vacaville, calif. 


RHYTHM HITS THE ICE: Ellen Drew, Richard 
Denning— This is a remake from “Ice Capades,” or 
some picture, but it sure is a good one. I played it 


one day but it is better than some of the two-day 
pictures we play. If you want to play a good, inex- 
pensive picture, play this one and I am sure you will 


satisfied. Played Tuesday, March 7.—O. 


Paula Theatre, Homer, La. 


be well 
Fomby, 


RKO Radio 


HOLIDAY AFFAIR: Robert Mitchum, Janet Leigh— 
A_ swell comedy, well performed. Your patrons will 
get some laughs out of this picture. Favorable com- 
ments. Business below average due to weather. Played 
Saturday, Sunday, Monday, March 11-13.—O. Fomby, 
Paula Theatre, Homer, La. 


ICHABOD AND MR. TOAD: Disney Feature—Just 
when I decided Disney was all through he comes up 
with something reasonably entertaining. It will be 
miracle when he has the courage to come dike 
with a full- Jength story again. The critics raved about 
the “Toad” episode but the customers enjoyed “Icha- 
bod” much more. 300d midweek picture. Played 
Thursday, Friday, March 9, 10. — William Hayden, 
Vacaville Theatre, Vacaville, Calif. 


ICHABOD AND MR. TOAD: Disney Feature—It is 
a good cartoon but you.can’t live on children’s ad- 


(Continued on following page) 


45 








(Continued from preceding page) 
missions, oe all the adults who saw it liked it. 
Played Friday, Saturday, March 3, 4.—J. E. Willson, 
Majestic Theatre, Clear Lake, S. Dakota. 


TWO WEEKS TO LIVE: Lum & Abner—Wonder- 
ful. Everyone wants to see them and perhaps have 
seen them several times before, as this is an old one. 
Play all of the Lum & Abners you can. Your patrons 
will think your playing the best there is and you will 
be happy too. Doubled with Gene Autry in “Twilight 
on Rio Grande.” He doesn’t pull much anymore and 
1 think a little TV show and more publicity would 
help him as well as Roy Rogers. Hopalong Cassidy 
is better box office than either of these two. I did 
O. K. on the double bill, but they all came to see Lum 
& Abner. Played Friday, Saturday, March 10, 11.— 
Melvin M. Edel, State Theatre, Centralia, Il. 


Twentieth Century-Fox 


DOWN TO THE SEA IN SHIPS: Lionel Barry- 
more, Richard Widmark—Good picture. Barrymore 
still gives a good account of himself. Worth playing. 
Played Thursday, Friday, March 16, 17.—Harland 
Rankin, Plaza Theatre, Tilbury, Ontario, Can. 


m 

WHEN WILLIE COMES MARCHING HOME: 
Dan Dailey, Corinne Calvet—This is a good feature 
with plenty of laughs and none of those deadly lulls. 
Good dialogue, good acting. And we should be seeing 
more of this Calvet gal, she is intriguing. Word-of- 
mouth advertising kept them coming Thursday night. 
I can always tell how well the picture was liked by 
the attendance the last night. This one is a natural. 
Played Tuesday, Wednesday, Thursday, March 7-9.— 


Brad Messer, Burley & Orpheum Theatres, Burley, 
Idaho. 

United Artists 

AFRICA SCREAMS: Abbott & Costello—Excellent. 


My patrons loved it and left their TV sets to see it. 
There is nothing wrong with the picture business if 
you give them what they want. You sure can’t poke 
stuff down their throats as they just don’t show up. 
Doubled this with “Mississippi Rhythm,’’ Monogram, 
for one of the best programs in a long time. Played 
Sunday, Monday, Tuesday, March 12-14.—Melvin M. 
Edel, State Theatre, Centralia, Ill. 


OUTPOST IN MOROCCO: George Raft, Marie 
Windsor—Don’t lose any sleep about not playing this 
one. Enough film around without it. Played Thurs- 
day, Friday, March 9, 10.—Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Can. 


THERE COMES TROUBLE: Joe Sawyer — Good 
comedy featurette. Brought lots of laughs. Book it. 
Runs under the hour. Played Thursday, Friday, Sat- 
urday, March 2-4.—Harland Rankin, Plaza Theatre, 
Tilbury, Ontario, Can. 


Warner Bros. 


BEYOND THE FOREST: Bette Davis, Joseph Cot- 
ten--Here is a performance by Bette Davis which de- 
serves consideration for an Academy Award. The pic- 
ture itself is good but probably would not rate an 
Oscar though Bette’s performance is perfection. I have 
never seen a better performance. Joseph Cotten car- 
ries his part well as do the supporting players. I 
haven’t heard of Bette receiving an Academy Award 
nomination for her performance in this film but it is 
my opinion that she deserves one.—O. T. McGinley, 
Ritz Theatre, McGregor, Texas. 


FLAXY MARTIN: Virginia Mayo—A perfect ex- 
ample of what the people do not want. Doubled with 
“Guest in the House,” an old United Artists reissue. 
They both are poor and so was the business they did. 
People would have been just as pleased to hear me 
get down in front and sing—and I sure as heck can’t 
sing! Don’t play them if you want to stay happy 
with yourself and everyone concerned. Played Wednes- 
day, Thursday, March 8, 9.—Melvin M. Edel, State 
Theatre, Centralia, Ill. 


Shorts 
Columbia 


GREAT SHOWMAN, THE: An excellent short made 
more poignant and timely by Sid Grauman’s recent 


death. It’s a fine tribute to the man. Sophie Tuck- 
er’s singing and Jack Benny’s comments are high- 
lights.—William Hayden, Vacaville Theatre, Vacaville, 
Calif. 


PUNCHY DE LEON: Maybe the people who make 
these think they’re funny. I hope so, because our cus- 
tomers don’t and it’s a very unpleasant feeling to have 
the cartoon on and not a laugh in the house.—William 
Hayden, Vacaville Theatre, Vacaville, Calif. 


Eagle Lion 


HOUSE CAT, THE: This is the second of this series 
we have played and if the first two are a general sam- 
ple of what is to come, then our crowd will be waiting 
for them all with a great deal of pleasure. We played 
a cartoon from another company with this which was 
greeted with silence by the adults, but once this got 
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Short Product in 


NEW YORK—Week of Mar. 27 


ASTOR: Merry Chase......20th Century-Fox 
Feature: Three Came Home..... 20th Century-Fox 
CAPITOL: Traffic With the Devil......MGM 
It Was Only Yesterday...........Columbia 
Mississippi Swing .........20th Century-Fox 
Feature: The Yellow Cab Man............ MGM 
CRITERION: Self-Made Maids 

(Three Stooges)... .Columbia 
Mr. America and Black Panther. ...Columbia 
Mother Goose on the Loose.......Universal 
Feature: Buccaneer's Girl.............. Universal 


GLOBE: Sportsbest .............RKO Radio 
Feature: The Outlaw ................ RKO Radio 
MAYFAIR: Audition with August. .RKO Radio 
Pal, Dog Detective ..............RKO Radio 
Feature: Cinderella ................. RKO Radio 


PARAMOUNT: Jim-Jam [Popeye] . .Paramount 


Feature: Francis . Universal 


First Run Houses 


RIVOLI: Aquatic Health Party. ..Paramount 
Feature: Samson and Delilah.......... Paramount 
ROXY: Better Late Than Never 

20th Century-Fox 
Feature: Under My Skin......... 20th Century-Fox 


STRAND: Sports Worild........Warner Bros. 
Strife With Father............Warner Bros. 
Spills for Thrills..............Warner Bros. 
Feature: Barricade ................ Warner Bros. 


CHICAGO—Week of Mar 27 


GRAND: Hurdy Gurdy Hare... .Warner Bros. 
Money in the Pot...............RKO Radio 
Feature: Outside the Wall............. Universal 


PALACE: Grunt and Groan.......RKO Radio 
Diamond Showcase .............RKO Radio 
Feature: Cinderella RKO Radio 


STATE LAKE: Rabbit Foot......Warner Bros. 
Fomture: Bibok PONG. sé sceecsagscaccuas MGM 








under way there were many appreciative chuckles and 
some good hearty laughter. Definitely : a worth 
playing if your patrons like cartoons.—Fred J. Hutch- 
ings, Community Theatre, Leader, cuiinethiaen, Can. 


Warner Bros. 


LONG-HAIRED HARE: Bugs Bunny—This is one 
of the best cartoons I have seen yet. It is funny in 
the way cartoons should be funny. “Bugs” in tails is 
something different, and his orchestra direction is out 
of this world. Brad Messer, Burley & Orpheum 
Theatres, Burley, Idaho. 


SPORTSMEN OF THE FAR EAST: Fine Techni- 
color travelogue. Many customers remarked about the 
wonderful subject matter and photography of this and 
also of “Drums of India’? (Warners) a magnificent 
two-reeler we played recently.—William Hayden, Vaca- 
ville Theatre, Vacaville, Calif. 


Serial 
Republic 


DICK TRACY RETURNS: A very good serial that 
is helped by the comic strip, of course. Pleases this 
type of patron for my Friday-Saturday change and 
not too rough for the kids. Book it in.—Melvin M. 
Edel, State Theatre, Centralia, IIl. 


Salt Lake City Seeks 
Variety Club Charter 


The Motion Picture Club of Salt Lake 
City has voted to apply to Variety Clubs 
International for a charter to become Tent 
No. 38 of Utah, it has been announced. Ac- 
cording to Robert O’Donnell, international 
chief barker of the clubs, the vote on this 
application will be one of the first orders of 
business when the international convention 
opens in New Orleans April 27. In antici- 
pation of the granting of the charter, the 
Salt Lake City Tent will send its delegates 
to the meeting. The new tent will receive 
its charter and induction June 21 as part of 
their annual Round-Up. The event will be 
designated as Variety Club Charter Day. 


Levey Acquires "Fabiola" 

Jules Levey, independent producer, has 
announced the resumption of his production 
and distribution activities with the acquisi- 
tion of the distribution rights for all Eng- 
lish-speaking countries to “Fabiola,” an 
Italian-made feature starring Michele Mor- 
gan. Mr. Levey recently returned from a 
four-month tour of Europe. 


Legion Approves 13 
Of 15 New Pictures 


The National Legion of Decency this 
week reviewed 15 new films placing seven 
in Class A-1, morally unobjectionable for 
general patronage: six in Class A-2, morally 
unobjectionable for adults; and two in Class 
B, morally objectionable in part for all. In 
the first category were “Bomba on Panther 
Island,” “Fence Riders,” “Range Land,” “A 
Run for Your Money,” “Sky Dragon,” 
“Tyrant of the Sea” and “West of Wy- 
oming.” In the second classification were 
“The Big Hangover,” “Federal Agent at 
Large,” “Four Days Leave,” “Killer Shark,” 
“Rider from Tucson” and “The Viscious 
Years.” In the B category were ‘Blonde 
Dynamite” because of a “suggestive se- 
quence” and “Kind Hearts and Coronets” 
because the film “tends to condone immoral 
actions.” 


Harry Brandt Chairman of 
JDA Dinner Committee 


Harry Brandt, president of the Indepen- 
dent Theatre Owners Association, has been 
named chairman of the Joint Defense Ap- 
peal dinner to be given in behalf of the 
United Jewish Appeal of Greater New York, 
April 27, at the Hotel Astor. Fred J. 
Schwartz, vice-president of Century Thea- 
tres, is dinner treasurer. Others participat- 
ing in the dinner plans are: S. H. Fabian 
and Samuel Rosen of Fabian Theatres; Eu- 
gene Picker and Benjamin Fielding of 
Loew’s; Edward Rugoff of Rugoff & Beck- 
er; Charles E. Lewis, Arthur Mayer of 
Mayer-Burstyn, and George Dembow of 
National Screen Service. 


20th-Fox Sets Release 

Twentieth Century-Fox announced this 
week that “Three Came Home” will be na- 
tionally released in April. The picture is in 
its sixth week at the Astor theatre in New 
York, and has had 15 pre-release engage- 
ments. 
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An International Association of Motion Picture Showmen — Walter Brooks, Director 








business Is Good For Those Who Make It Good” 


GAIN, in New York City, the Fox 
A Showmanship Conference was an un- 
qualified success, with over 1,000 ex- 
hibitors attending from the metropolitan 
area. In twenty-nine other key cities there 
were equally responsive meetings. 

One thing stands out in contemplation of 
these conferences, beginning in Chicago, and 
going down the line through the regional 
meetings that have followed, and that is the 
fine, unselfish, and generous attitude of 20th 
Century-Fox Film Corporation in making 
this an all-industry benefit. It was spectacu- 
lar to note, in Chicago, and again in New 
York, that there were no standees, 40x60’s, 
posters, banners, burgees or other advertis- 
ing for Fox pictures, to catch the eye. 

Instead, the two slogans prominently dis- 
played were “Movies Are Better Than 
Ever” and “1950 Business Will Be Good 
For Those Who Make It Good.” There 
were references to Fox pictures in various 
speeches, and to the product of other com- 
panies, and there was self-criticism which 
cleared decks for action, inspiring circuit and 
other operators to stand up and call attention 
to promotional deficiencies in the recent past, 
and their firm resolution to mend showman- 
ship fences at the point of sale. 

It’s a Round Table matter to keep this 
showmanship ball rolling; to be sure that 
our members obtain the fullest benefit from 
these fine beginnings, and to keep alive the 
revival spirit that has prevailed through the 
opening conferences and into the regional 
groups. We want it to percolate down the 
line, into the smallest situations and the sub- 
subsequent runs. 

And we especially want your response in 
letters to the Round Table, and as entries for 
the Quigley Awards, stimulated and inspired 
by showmanship you’ve found in first-hand 
meetings with your fellow managers. It 
was good to see top-bracket theatre men sit- 
ting down together to chart their plans for 
better business; it will be good to see the 
small town managers working together as 
friends and neighbors to prove that movies 
are better than ever. 
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WHAT IS YOUR I. Q.? 


Elsewhere in this issue of the Round 
Table, we offer you a chance to send us 
your answers to the fifty leading questions 
which Rodney Bush, exploitation manager 
for 20th Century-Fox, introduced at the 
Drake Hotel meeting in Chicago. It is an 
interesting self-estimate of your showman- 
ship, and we wish Round Table members 
would return this page for our files. 

There's an old adage in show business 
that the manager must know the score, in 
advance; and it's certainly a good idea 
to know your own. With this measure, you 
can pretty well judge how you are doing, 
as manager, in community and public re- 
lations and with the basic objective of 
making friends and influencing people to 
become patrons of your theatre. We 
haven't altered the original form, but if 
you think of any new questions, they will 
be carefully noted. 

Perhaps more valuable than either your 
curiosity or ours as to your score is the 
fact that this constitutes an excellent check 
list of duties, responsibilities, ideas and 
suggestions which may or may not have 
been slighted in your daily routine, and 
which perhaps have a bearing on the cur- 
rent decline at the box office. We think 
Rodney Bush had that in mind—the awak- 
ening of conscience as to things left un- 
done. There's revival spirit in the air, and 
the confession of sins, both of omission 
and commission. 








Ben Griefer, operating the Astor 

theatre, in North Bergen, N. J., for- 
wards a copy of his excellent little “Wel- 
come” folder, addressed to new residents, 
and containing items of interest concerning 
“your neighborhood theatre—just around 
the corner” as a place of entertainment in 
pleasant, comfortable surroundings. Eight- 
pager reminds patrons that true and cordial 
service is not a new policy. 





Bulletins from various and sundry 

Allied units throughout the country, 
and one in particular from Leo Wolcott, 
Charley Niles and Al Myrick, of Allied In- 
dependent Theatre Owners of Iowa and 
Nebraska, urges their members to attend the 
regional showmanship meetings being held 
in Des Moines and Omaha recently. Over 
the signatures of the three above, whom we 
saw in Chicago at the original meeting at 
the Drake Hotel, they say, “We guarantee it 
will be more than worth your while.” That’s 
what we like about this revival spirit. It’s 
unanimous among exhibitor leaders to put 
their best foot forward in this generous and 
inspired movement to recapture lost busi- 
ness opportunity. 


SB 


On pages 38 and 39 of “Better Theatres” 
in the March 4th issue of Motion PicTuRE 
HERALD ts a list of questions which deserve 
the attention of every working manager, 
assistant manager and others interested in 
the job of theatre management. George 
Schutz says, in a house memorandum ad- 
dressed to the Round Table, that he would 
like to receive answers to these searching 
questions from those who benefit by such 
self-analysis, and who will provide material 
which may be used in “Better Theatres.” 

MN 

qg Chick Tompkins, district manager for 

Indiana Illinois Theatres, Inc., sends 
us a copy of an advertisement placed by 
Floyd Robinson, manager of the circuit’s 
theatre in Goshen, Indiana, a small town. 
Playing “Battleground,” the Goshen used a 
big newspaper ad mat, which is mostly type 
and has little illustration, to prove that espe- 
cially in small towns, they will read and be 
influenced by this type of advertising. Chick 
has just returned from the Fox Showman- 
ship Conference at the Drake Hotel in Chi- 
cago, and is alert to different and better, 
selling approach, such as you see occasionally 
in pressbooks but pass by, because it isn’t 
in your familiar pattern. —Walter Brooks 
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Loew's State theatre, on Broad- 
way, built this fine front display 
and had western ballyhoo on the 
street, to create atmosphere for 

Ansel Winston, city manager of a world premiere. 

the RKO Palace theatre, in Chicago, 

staged an "All Irish Amateur Show’ 

as a St. Patrick's Day attraction, and 

had capacity audiences to cheer the paw 

stage contenders for sponsored Way. Tiff Cook, always 

prizes. a smart showman, 
really went to town 
with that Bob Hope 
profile as ballyhoo 
for ''The Great 
Lover’ at the Tivoli 
and Capitol thea- 
tres, Toronto. 


Hm . 
A YEAR'S SUPPLY OF ROW CROWN CA a 
in WAROROBE BY KAYSER : THE NUMEROUS GILBRETH 
saci : ge ek FAMILY AND THEIR EXPLOITS 
CARVEL HALL CUTLERY BRIODELL é : se - f IN THE BEST- BELOVED 
A PROCTOR ELECTRIC CUSTOM TOASTER oe BOOK-OF - THE- MONTH 


A BOUQUET OF FLOWERS EVERY MONTH FOR A | BOOK-OF- THE- Mor 
YEAR BY THE SOCIETY OF AMERICAN FLORISTS gtd ND READERS DIGEST. 


A SUBSCRIPTION TO PHRENTS MAGAZINE FROM 
“CRIB TO COLLEGE“ 


Tata ne ae . iS WEAPER 
pias YEAR BY H-THRR hind fue av neDOZEN 
A YEARS SUPPLY OF V-8 VEGETABLE :. DULEN 
4 $07 oF kere ans ay cron ag com heel 


er Cee ae ae Agee Mae 
aaicee oxoae FOR THE PARENTS 


Isabelle Austin, advertising and publicity director for the Roxy theatre, 
on Broadway, used this interesting give-away (at left) for ‘'Cheaper by the 
Dozen,'’ which may suggest variations for other managers, and, above, a 
mechanical page-turning device in the Roxy lobby, offers a series of good 
displays, with eye-catching value. 
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TEST CAMPAIGNS PROVE 


“STARS IN MY CROWN" 


A tale of three cities has been written, 
under the direction of Howard Dieta and 
home office associates, Si Seadler and Dan 
Terrell, to determine the showmanship 
measure of the new MGM picture, “Stars In 
My Crown,” in three basic situations, us- 
ing Richmond, Va.; Lancaster, Pa., and 
Concord, N. H., as test tubes. The problem 
of selling approach was made necessary by 
the quality of this sensational Saturday 
Evening Post story in which a fighting 
Protestant minister threatened, “Either I 
speak or my guns do!” ! The story in- 
volved three distinct angles, any or all of 
which could be emphasized, and it was thus 
desirable to find out which had the most 
value or how these angles could be com- 
bined for the greatest advantage. 


The Church Approach 


Twelve showmanship “firsts” were scored 
in Lancaster, a conservative city with con- 
servative newspaper policies, which included 
the first time the United Churches had ever 
endorsed a film; the first time local news- 
papers ever broke theatre publicity off the 
amusement page; the first time the mayor 
ever gave a Citation to a motion picture; 
the first examples in the town’s history of 
newspaper editorials, front-page mentions, 
by-line stories or newspaper contests to ad- 
vertise a film attraction. Special screen- 
ings were held for press and radio, and for 
heads of all religious groups, and for wo- 
men’s civic and service clubs. 

Additionally, Lancaster had a_ build-up 
provided by “Man in the Street” radio 
broadcasts, and many merchant  tieups 
which were arranged by manager Ray 
O’Connell of the Capitol theatre, who also 
effected the first use of cross-plug trailers 
for the Lancaster theatre, through seven 
other Warner houses in the area.. In both 
Lancaster and Concord, local managers em- 
ployed the experience and assistance of 
Metro exploiteers, Ed Gallner, from the 
Philadelphia branch, and Ken Prickett, from 
Boston. Special newspaper advertising was 
addressed in each locality to the people of 
that community, and these pre-tested ads 
will be included in the final pressbook. 


The Prestige Slant 


Pre-release handling in Concord, N. H., 
was switched from the church cooperation 
to a “prestige” slant, and Frank Eldridge, 
manager of the Capitol theatre there said 
these results literally “put stars in a man- 
ager’s eyes” with box office results which 
went far beyond any previous records. 
Theme was of the “prestige” of this pre- 
release showing in Concord, and the fact 
that the eyes of the nation’s showmen were 
focused on the outcome of the sales ap- 
proach. Comparison with other great Me- 
tro pictures offered an opportunity to accent 
the importance of this occasion. A special 
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WATCH FOR IT AT LOEW'S! 


trailer, in which Joel McCrea, star of the 
picture, spoke directly to the people of Con- 
cord, was so successful that Metro is now 
trying to figure ways in which this can be 
done on a larger scale for future playdates. 


The “Action” Aspect 


George Peters, manager of Loew's thea- 
tre, Richmond, Va., stressed the “action’’ 
aspects of “Stars In My Crown,” thus ac- 
centing the film’s third sales angle. Copy 
played up the theme of “Two Gun’ Parson 
Gray, who tamed a town back in days fol- 
lowing the Civil War, when frontier towns 
were plenty rough. The author of the story 
flew down to Richmond to make a personal 
appearance on Loew’s theatre stage, and his 
personality was capitalized in local book 
stores and with literary groups. Tom Bald- 
ridge, exploitation man for Loew’s Wash- 
ington branch, and well known to Round 
Table members, was strictly on the beam 
with his cooperation. 

To summarize the benefit of all this ex- 
perience is to make evident that each city 
lead off with a different slant, and that the 
accumulative value of three campaigns will 
eventually appear in the completed press- 
book as material which any manager in any 
situation can utilize from facilities and ma- 
terials at hand and with the opportunity to 
stress any or all of the three selling angles— 
the church approach, the prestige approach 
or the action approach—with confidence 
that they have been pre-tested. 








HENRY 
R. 
ARIAS 


PURCHASING AGENT 
Foreign and Domestic 
Film Distribution 


729 7th Ave., N. Y. 19, N. Y., 
Serving the Industry Since 1913. 2s. pessoa 
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Tri-States to 
Chart Plan 


For °*Francis” 


Hank Linet sends us a copy of a letter 
from Jimmie Redmond, of the Tri-States 
circuit in Des Moines, outlining what has 
been done for the exploitation of “Francis” 
in the two first run cities, Des Moines and 
Omaha, and then down the line through 
other theatres in the territory. It is an un- 
usual description of a complete plan, with 
the benefit of home office cooperation. 

Every situation will have a live “Francis” 
who will talk if he feels like it, but answers 
to the name. He will appear as street bally- 
hoo and at luncheon meetings and for con- 
tacts with press and radio personalities who 
write publicity for pictures. All theatres are 
tying their “Francis” campaign into their 
Saturday show for children, for advertising 
purposes. Digging deep into the barrel of 
old, tested campaign materials, all theatres 
will provide hitching posts and welcome 
signs when “Francis” comes to town. 

Window tieups are a must on the list, and 
every theatre will use 5x 22-inch “circus” 
type heralds and 5x/7-inch “dodgers” in 
quantity. Teaser trailers, and teaser cards 
are to be used, in addition to many thousands 
of “stickers” planted in advance. Staff em- 
ployees will be all dressed up in “Francis” 
sweat shirts. It is also a “must” that all 
theatres obtain a cooperative newspaper 
page or double page, preferably in color, and 
merchants are asked to use ‘‘Francis” slugs 
in their ads. 


RKO Houses 
Sell °**Heart”” 


RKO theatres in Greater New York are 
doing a fine job selling “The Hasty Heart,” 
as evidenced by the recent arrival on the 
Round Table desk of the current campaign 
from Marty Rosen, manager of the RKO 
Fordham theatre, uptown. Marty started his 
big effort with a sneak preview, which was 
allocated to persons that had been selected 
from the audience in advance, thus giving 
double opportunity to plug the picture. The 
teaser trailer was used as soon as the book- 
ing was announced to follow the first-run 
Strand theatre, on Broadway. 

A large cut-out heart was used for lobby 
display and special “Valentine Day” hearts 
were placed in fifty store windows; 300 
Jumbo window cards and 5,000 folded her- 
alds were distributed. A telephone campaign 
was used three weeks in advance. Street 
bally and orchid give-away promoted with 
a nearby florist were added to a give-away 
promoted with the Saturday morning show. 
Postcards and miniature telegrams com- 
pleted the direct advertising, and a chain 
letter stunt, which employees of the theatre 
started, added to this approach. 











What Is Your Showmanship I. @. ? 


This questionnaire is designed to stimulate your showmanship activities. Answer questions by checking Yes or No in boxes. 
Yes No 


Do you belong to the Chamber of Commerce, 
Rotary, Kiwanis, Lions, American Legion, or other 
civic organization? 


Do you know the Mayor? 
Do you know the Chief of Police? 
Do you know the Principal of the High School? 


. Are you acquainted with the religious leaders of 


your community? 


Do you know the Chairman of the Parent-Teachers 
Association? 


Have you ever turned your theatre over to the PTA 
for a special meeting combined with a screening of 
a specific picture? 


Have you addressed a Woman's Club, PTA or 
business group recently? 


Is your wife a member of any prominent Woman's 
Club or organization? 


Do you attend church regularly? 


Do you hold advance screenings for opinion-makers 
of pictures that will benefit from word-of-mouth? 


Do you regularly run Children's Matinees, to build 
your audience of tomorrow? 


. Are you building up your mailing list? 


Are you known to be available to serve on com- 
mittees to promote the welfare of your community? 


Do you spearhead drives in the community interest? 


Are you an active participant in worthwhile charity 
causes? 

Do you assist Boys Clubs, Boy and Girl Scouts and 
other such worthy groups? 


ls your theatre active in supporting civic betterment 
even when the benefit to you is only long-range? 


ls your theatre available for civic meetings at off- 
hours? 

Are you asking audiences to repeal the 20% movie 
tax? 

Are you organizing a fight to permit Sunday show- 
ings if your town now forbids them? 

Are you always truthful in telling prospective 
patrons what seats are available or how long a wait 
they can expect? 

ls your office conveniently located, or are you avail- 
able to your audience for comment after per- 
formances? 

Do you poll audiences on what they expect and want 
of your theatre in the way of pictures and services? 


Do you ever get up on the stage and talk to your 
audience about what the movies and you are trying 
to do to better serve them, and to invite their 
suggestions? 


Yes No 
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27. 


28. 


Do you get on the phone and call a cross-section of 
people in a position to spread word through town 
when you have a picture of exceptional merit? 


When a picture comes along that satisfies the taste 
of the discriminating audience, do you try to reach 
them? 

Do you use the widely-read society column of the 
local newspaper(s) to influence the large group that 
wants to do the fashionable thing? 

Are you quick to issue news of coming pictures to 
newspapers, mailing lists, et al? 

Do you take the best possible advantage of adver- 
tising media available to you? 

Do you ever give your advertising an institutional 
slant, or run ads off the theatre page? 

Do you indicate your faith in particular pictures by 
endorsing them personally? 

Do you ever go out and ring doorbells to get your 
patron's viewpoint about movie entertainment? 
Have you sponsored forums in schools and the town 
hall on the movies, or organized panels on the radio? 
Are you on friendly terms with the operators of the 
local radio and television station(s)? 

Have you had any business-stimulating ideas in the 
past year? 

Do you utilize trailers for maximum effectiveness? 
Are you careful to spot window cards around the 
town as favorably as possible? 

Do you know the merchandising managers of the 
stores available to you for tie-ins on special pro- 
motions? 

Is your theatre front well lighted and kept attrac- 
tive in every possible way? 

Do you play your best pictures at your best playing 
time? 

Do you engineer a news-making event at least once 
a month? 

Have you urged attention to the early evening show 
for the whole family? 

Do you have the facilities for a nursery, staffed by 
a social worker, to enable mothers to attend 
matinees? 

Do you cooperate with movie appreciation clubs? 
Do you read the trade papers regularly? 

Have you looked at your Press Book lately? 


Do you see every picture before putting it on your 
screen? 

Do you remind audiences that movies have con- 
tributed to the welfare of the society in which we 
like to live? 


Are you doing everything in your power to maintain 
the standing of the theatre in the community circle 
of interest? 
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To determine your Showmanship |. Q., count the number of "Yes" boxes checked and multiply the total by two. If your score is 80 
or more, your rating is excellent; 60-79, average; 40-59, fair; less than 40, poor. 
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** Splendor” 
Campaign in 
Two Cities 


Two interesting campaigns for “Savage 
Splendor” have turned up, from widely sep- 
arated situations, as entries for the Quigley 
Awards in the first quarter. Ted Sheahon, 
manager of the Palace theatre, Wichita, 
Kansas, and a newcomer to the Round Table, 
is responsible for the first, and our old friend 
Pp. E. McCoy, manager of the Imperial thea- 
tre, Augusta, Ga., and Quigley Award win- 
ner, is author of the second. It’s an inter- 
esting comparison. 

Ted Sheahon put on an old-time, whoop- 
‘em-up campaign in Wichita, proving that 
good showmanship pays off quickly with 
extra business at the box office. He ob- 
tained unusual cooperation from the Dodge 
dealers in Wichita, since this serviceable car 
is used in the African scenes of “Savage 
Splendor.” He also obtains and lists many 
excellent audience comments which he uses 
for advertising purposes. The preview com- 
ment was secured with cooperation of the 
public schools, and with invited guests from 
local civic organizations. 

Pierce McCoy also utilized the Dodge 
tieup, and with fine results in Augusta, Ga., 
where the dealers entered into a co-op radio 
and newspaper campaign to benefit the pic- 
ture. They also devoted their outdoor ad- 
vertising signs to the Miller theatre attrac- 
tion. A street parade of Dodge trucks and 
the display of many posters in Dodge show- 
rooms promoted interest in the film. 


Governor and Mayor Proclaim 
"Iwo Jima" in Little Rock 


J. F. Thames, Jr., advertising and pub- 
licity director for Robb & Rowley theatres 
in Little Rock, Ark., sends interesting tear 
sheets from the Arkansas Democrat and the 
Arkansas Gazette to show proclamations by 
both the Governor of Arkansas and_ the 
Mayor of Little Rock naming Feb. 5th as 
“Iwo Jima Day” for the benefit of the Ma- 
rine Reserve Auxiliary Fund. An automotive 
dealer sponsored a large display advertise- 
ment dedicated to the fifth anniversary of 
“Iwo Jima” in connection with the engage- 
ment at the Center theatre. 


Loew's Theatres Managers 
Do Have a Lot of Fun 


Bill Elder, manager of Loew’s Penn thea- 
tre, Pittsburgh, sends us tear sheets which 
indicate that the Loew’s houses are going 
to have another visitor, as welcome as 
Denise Darcel. A manager has a hard life, 
no doubt. This time, it is Dot- Lind, “the 
1950 Annie Oakley,” and she’s touring the 
country, carrying a $2500 Annie Oakley 
gun and wearing a red doeskin Annie 
Oakley—and giving out “Annie Oakleys” 
for the showing of “Annie Get Your Gun.” 
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WALT DISNEY'S CINDERELLA — RKO 
Radio Pictures. In Color by Technicolor. 
A love story with music, for all the world 
to love. Greatest since "Snow White''— 
six years in the making. Walt Disney fills 
the screen with beauty, fills the air with 
music, thrills your heart with laughter. 
Wrought with matchless magic, tuned to 
laughter, romance and song. Advertising 
theme of posters and newspaper ads fol- 
lows one proper theme, with a special type 
style to spell "Cinderella that you will 
find exactly right. The 24-sheet and other 
posters will make cut-outs. There is a wide 
variety of newspaper ad mats in many 
shapes and sizes. The herald and window 
card follow the advertising style and key 
your campaign. Interesting publicity mats 
and stories, including one in particular, Mat 
No. 3A, that we especially recommend. 
You can use this to great advantage with 
a little ingenuity. Pressbook says ‘even the 
birds will be singing the song hits from 


'Cinderella',"' and there are plenty of 
record and music tieups. A set of ''Color- 
Glo" stills available in either color or 


black-and-white, from National Screen 
Service, appear to be something extra for 
display purposes. There is a coloring con- 
test drawing, Mat No. 3X, that will be a 
natural with this attraction. Exploitation 
and promotion follows the ‘'Cinderella’’ 
theme, plus your own long and successful 
experience with Disney product. Slipper 
contests and ‘Prince Charming’ ideas are 
suggested in the pressbook. There is a 
television trailer, two 50-second teaser 
trailers and a deluxe trailer, from National 
Screen, plus a transcription recording from 
RKO. Picture has been extensively pre- 
sold in national magazine advertising, run- 
ning through January, February and March 
issues, which are now all in the hands of 
their readers. You must step lively to take 
advantage of this sort of pre-selling. King 
Features have a syndicated cartoon serial 


for newspapers. 


Selling Approach 


WALT DISNEY'S CINDERELLA — Cam- 
paign Book "B." An all-time record in mer- 
chandising tieups has been accomplished in 
the direct exploitation of ''Cinderella,"'- in 
advance of national release. The purpose 
of this special review of the supplementary 
campaign is to enable managers generally 
to get the full advantage intended. It 
doesn't work for your benefit without some 
selling approach from your end. For in- 
stance, there is another series of those 
cartoon glasses, made by Libby Owens- 
Illinois Glass Co., which were so popular 
with "Snow White." Pressbook prints a list 
of their branches; make sure that some 
proper outlet in your town gets the series, 
for cottage cheese or other grocery prod- 
ucts. There's a fine tieup with a national 
"Paint Up—Fix Up" bureau for merchant 
use, which you must check and double- 
check if you are to find it at your point-of- 
sale. There's a wonderful deal with |,606 
J. C. Penny stores, which will be rolling, 
either with or without you, but better stroll 
down Main Street and see what goes, be- 
fore you miss the bus. The RCA-Victor 
Company has ear-marked $75,000 for 
direct exploitation of Victor records, pro- 
viding many fine counter and window dis- 
plays. Be sure you are in the neighborhood 
for this help, pre-arranged for your bene- 
fit. A commercial firm, W. L. Stensgaard 
Associates, have a full page in the press 
book supplement to describe wonderful tri- 
dimensional window displays, obviously 
planned for stores and to reach them 
through national and local store distribu- 
tion, but check to find out how this can 
benefit you. These marvelous window dis- 
plays are not ‘for free''—at least, the 
stores must pay for them. You'll find many 
excellent accessories, such as plastic slip- 
pers, and character costumes for kiddies, in 
the book, with addresses given as to 
sources. We've never seen so many things 
to tie in with the merchandising of one 
picture—slightly vague, but still available. 





George Atton Campaigns 
With Kisses in Reno 


George Atton, manager of the Granada 
theatre, Reno, Nevada, sold “Kiss For Cor- 
liss” with a campaign giving away Hershey 
kisses as teaser advertising. A sign reading 
“Free Kisses for Men 18 to 90” brought 
plenty of response with a lot of kidding for 
the cashier. Campaign for “The Nevadan” 
—a natural—resulted in holdover. 





NOW SPECIALIZING 
IN REFRESHMENT 
SERVICE FOR 


RIVE-IN THEATRES 





Tops in Two-Color Ads 

Rudy Koutnik, manager of the Fox Palace 
theatre, in downtown Milwaukee, sends an- 
other sample of the wonderful two-color 
newspaper pages which are placed in the 
Milwaukee Journal and are underwritten by 
six cooperative advertisers. 
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Pp] CTU Ree A statistical compilation and 
comparison of Box Office Per- 
G a O Ss Se S$ formance in first run theatres 


Figures directly below picture title compare estimated dollar gross with average gross 
and show relative percentage of all engagements tabulated. 





Figures opposite theatre names represent percentage of tabulated grosses to average 
weekly business based on the six months’ period ending January 31, 1950. 

SYMBOLS: (DB) Double Bill—associate feature title; (SA) Stage Attraction; (MO) Move- 
Over Run; (AA) Advance Admission. 





TY PITTSBURGH-—Stanl E tik | x. Re 
KEY TO THE cl (MGM) SAN FRANCISCO—Paramount, Ist week . . 84 
Final Report ANF RANCISCOParonent? > 
: Sé aramount, 2nd week . . 72.3% 
B) Radar Secret Service (Lp. ¥ ‘ ‘ 
Total Gross Tabulated $516,500 St LOUIS Missouri Ist week . . . . . . 132.0% 
" ac idnight (Mono.) 
Comparative Average Gross 480,200 st. LOUIS—Missouri, 2nd week . . . . . . 1120% 
o (DB) The Great Rupert ( (EL) 
Over-all Performance 107.5%, TORONTO Imperial. Pte ok a: 
e 
ATLANTA—Grand, Ist = ap to pond GOES TO RIO (MGM) 
ATLANTA—Grand, 2nd week 9% irs : 
BALTIMORE—Century, Ist week 98.6% nia 
BALTIMORE—Century, 2nd week 77.4% Total Gross Tabulated $200,900 
BALTIMORE—Valencia, MO Ist week 128.5% ra : 
BOSTON—Orpheum, Ist’ week . . 115.1% Comparative Average Gross 202,900 
BOSTON—State, Ist week 112.2%  Over-all Performance 99.0%, 
BOSTON—State, 2nd week eee wh ee 
BUFFALO—Teck, MO ist'week 1111. 1 170% - 
B eck, MO ist week ...... 7.0% s ¥ 
CHICAGO—United Artists, Ist week | | . | 169.3% Piha Mera sw es > ss @ RS 
CHICAGO—United Artists, 2nd week . . . . 112.9% ALTIMORE—Century. ........ . 110.2% 
CINCINNATI-—Grand, Ist week... . . . 197.3% BUFFALO—Buffalo . waa nike Oe 
CINCINNATI—Grand. 2nd week | |... . 1250% BUFFALO-Teck, MO Ist week » » : ) | | 146.3% 
CINCINNATI-—Grand, 3rd week . . ... . 85.5% CHICAGO- Oriental, int week . 9; .5 5 ss S25S% 
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LOS ANGELES-State. ....... ~~ 104.8% (DB) Border Incident (MGM) 
NEW YORK-State, Ist week |... . . . 111.6% ST,LOUIS—State . bie reg aS ae Sa 
NEW YORK-State, 2nd week. . . . . . . 80.0% (DB) Alias the Champ (Rep.) 
NEW YORK-State, 3rd week . . . . . . . 71.9% e 
NEW YORK- State, 4th week Te TaEe Orn 2.3% BACKFIRE 
PITTSBURGH—Penn, Ist week ...... 8% 
PITTSBURGH—Penn, 2nd week . . ... . 83.9% 2 (WB) 
PITTSBURGH —Ritz, MO int week ee 83.3% First Report: 
PITTS —Ritz, MO 2nd week. . . . . 66.6% 
SAN FRANCISCO— Warfield, Ist week << 192.3% Total Gross Tabulated $117,000 
v 2n ~~. = . 
ST LOUIS State, lee week SK = >: Tee © Comparative Average Gross 116,300 
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OUTSIDE THE WALL (Univ.) 
First Report: 


Total Gross Tabulated $71,000 

Comparative Average Gross 78,000 

Over-all Performance 91.0%, 

oe a ‘e .< oo. a 

DB) Home in San Antone ‘(Col.) 

CINCINNATI_ Shabert es «ww + 2 

CLEVELAND—Palace .........- + 90.0% 

LOS ANGELES—Belmont . - . 104.6% 
(DB) The Cowboy el the Prizefighter (EL) 

LOS ANGELES—E]I R A 91.8% 
(DB) The Cowboy. me the Prize fighter (EL ) 

LOS ANGELES—Iris_. 91.8% 
(DB) The Cowbcy and the Prize efighter (EL) 

NEW York—Criterion . . . » 91.4% 


Pare —amenmis 6. 6 tl 91.7% 


Discuss All-Industry 
Trade Body for India 


Twenty-one organizations of the film in- 
dustry in India met in Bombay recently to 
discuss formation of the Film Federation of 
India, the Commerce Department has re- 
ported in Washington. 

The purpose of the organization is to func- 
tion as the central body of the entire Indian 
film industry. The meeting discussed the 
new central censorship bill, taxes, the num- 
ber of theatres and documentaries. 

It was said the Indian Minister of State 
for Information had announced that the new 
central censorship authority would consist 
of a central censor, assisted by three deputy 
censors at the three producing centers of 
Bombay, Madras and Calcutta. Although 
each of these three would be advised by a 
panel, ultimate authority would be in the 
Central Film Censor. 


Bureau of Mines Films 
In Record Distribution 


The distribution of educational motion pic- 
tures, sponsored by the Federal Bureau of 
Mines, a branch of the Department of the 
Interior, reached a record high during 1949. 
According to figures released last week by 
the agency, 12,082,114 persons attended the 
169.412 showings last year, an increase of 
32.7 and 26 per cent, respectively, over ihe 
previous year. A new outlet for the pic- 
tures was over television, but these showings 
are not inc'uded in the above figures. The 
pictures deal with natural resources in vari- 
ous states and allied subjects. Five new 
films, in color, were added to the library in 
1949, and recently completed, were “Nevada” 
and “Wyoming.” 
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BOON ie wed 2 2 | | SSR Announcement 
nmasked (Re ) 

eae’. ws ee WE ARE PLEASED TO ANNOUNCE THAT A FAIR AND 
pt Satna lwo week 0 8 eae EQUITABLE ARRANGEMENT HAS BEEN COMPLETED 
on glad i WHICH ENABLES US TO FINANCE DRIVE-IN THEATRES. 
(DB) Hidden Room (EL) 
INDIANAPOLIS Indiana tae ¢ totale WE CAN ALSO HANDLE CONSTRUCTION, IF DESIRED. 

DB) Radar Secret Service (Lp.) 
LOS-ANGELES- Para. Downtown, Ist week 800% All Inquiries Will Receive Immediate Consideration. 


(DB) Unmasked (Rep.) 

LOS ANGELES—Para. Downtown, 2nd week 60.0% 
(DB) Unmasked (Rep.) 

LOS ANGELES—Para. Hollywood, Ist week 84.5% 
(DB) Unmasked (Rep.) 

LOS ANGELES—Para. Hollywood, 2nd week 66.6% 
(DB) Unmasked (Rep.) 


NEW. YORK—Paramount, Ist week . . . . 90.0% 
(SA) Celeste Holm, Buddy Rogers 
NEW YORK— Paramount, 2nd week . . . . 73.9% 





(SA) Celeste Holm, Buddy Rogers 
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Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 
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POSITIONS WANTED 


HELP WANTED 








PROJECTIONIST—FULLY EXPERIENCED, ANY 
equipment—desires to locate in South or Texas. BOX 
433, MOTION PICTURE HERALD. 









I CAN MAKE YOUR THEATRES PAY. EM- 
ployed manager ten years’ one circuit desires change. 
Experienced exploiteer, advertiser, booker, stage shows, 
vaudeville, pictures, city and small towns. Seeking 
supervisory work five or more theatres. Go anywhere. 
Available usual notice. One year contract. Salary $130. 
BOX 2427, MOTION PICTURE HERALD. 











USED EQUIPMENT 





FOR THE PREVIEW ROOM. REBUILT NAVY 
DeVry projectors. $550. Pair. Renewed Navy DeVry 
amplifiers, . Holms Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 








EQUAL TO NEW. HOLMES OR DeVRY 35 mm 
projector with 2000’ magazine, sound single projector 
$300. pair $500. IDEAL FILM & SUPPLY CO.. 
INC.. 630 Ninth Ave., New York 19. N. Y. 








THESE REBUILTS EQUAL NEW _— HOLMES 
Educators $550; Simplex Acme $795; Simplex SP or 
Standard $995—all dual equipments with 2000’ maga- 
zines, lenses, amplifier, speaker, etc. 2 RCA Brenkert 
Econarc L. I. arc lamps with Benwood-Linze 30A 
rectifiers, like new $395. Available on Time Payments. 
s. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 





EXHIBITORS! MAKE EVERY DOLLAR COUNT! 
Compare our offerings! E-7 mechanisms. rebuilt like 
new, $1100 pair; Strong Intermediate high lamphouses, 
rebuilt, $325 pair; electric 2 unit ticket machines, re- 
built, $139.50; 3 unit $169.50; Simplex rear shutter 
mechanisms, latest features, rebuilt, $279.50; Neumade 
Dynamic rewinders $7.95 set; DeVry XD _ projectors, 
complete, rebuilt. $550. What do you need? STAR 
CINEMA SUPPLY, 441 West 50th St.. New York 19. 


SEATING 


THEATRE CHAIRS, WE HAVE THEM, $1.56 
each and up. Also the finest in rebuilt chairs from $2.75 
each and up. Write us for photos and prices. BODEL- 
ta s COMPANY, BOX 324, Long Island City. 
New York. 











NEED CHAIRS? HERE’S YOUR SPOT, 800 HEY- 
wood veneer back, squab seat, good condition, $3.25: 
1000 American panel back metal lined spring cushion. 
excellent $4.95; 271 sturdy veneer folding chairs, $2.95; 
293 rebuilt panel back spring cushion, only $4.95; 2000 
late American 7-ply veneers, like new, $5.25. Send 
for Chair Bulletin for complete list, S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St.. New York 19. 





100 PRACTICALLY NEW HEYWOOD-WAKE- 
field, 7-ply veneer back, spring edge or veneer seat 
chairs, with modern end standards. Other fine chairs 
in stock. Photos and prices upon request. ALLIED 
chee CO., INC., 234 West 44th St.. New York 





THEATRES 


THEATRES FOR SALE. WRITE FOR LIST 
ne EXCHANGE, Fine Arts Bldg., Portland 
e, 








SELL OR RENT THEATRE 50 MILES FROM 
New York City. Little cash necessary. Good proposi- 
tion for experienced theatre man. BOX 2428, MOTION 
PICTURE HERALD. 





FOR SALE: HOWARD THEATRE, 1927 FULTON 
Street, Brooklyn, Y. Call or phone: ELI FRANK, 
25 Port Washington Ave., New York 32, N. Y. 
WAdsworth 7-0288. 





PARTY HAS. UP TO $25,000 TO BUY BRICK 
fireproof motion picture theatre, about 500 seats, 
equipment top condition. Must be in prosperous town 


PICTURE 


three to five thousand, mild climate. Must stand rigid 
investigation. BOX 2435, c 


HERALD 


MOTION 


MANAGER FOR LARGE MODERN DRIVE-IN 
theatre to be completed shortly in large Southern citv. 
Year around operation. State experience, age, refer- 


ence, availability, family and salary expected in 
first letter. Write BOX 2425, MOTION PICTURE 
HERALD 





MANAGER WANTED FOR NEW DRIVE-IN AT 
Harrisburg, Pennsylvania. Booking and _ concession 
independently handled. State experience and salary 
desired. BOX 2431, MOTION PICTURE HERALD. 


STUDIO EQUIPMENT 


WIDE SELECTION 16-33MM SOUND PROJEC- 
tors for sale. All motion picture production equipment, 
hought, sold, rented. Send for 1950 Mart Message. 
Eat CAMERA MART, INC., 70 West 45th St., New 

ork. 











EYEMO 71K CAMERAS LESS LENS, $195; 
Mitchell standard camera. 3 lenses, excellent $3.995; 
slapstick slates, $9.95; film phonographs 1200 RPM. 
$395: 35/16 optical reduction printer, $1995; new Bridga- 
matic automatic processors, $1595; synchronous 35mm 
dubbing projectors, $795; twin turret Eyemo, 6 fast 
lenses, motor, etc. $1,095; 35mm recorders from $495. 
Send for Catalog Sturelab. S. O. S. CINEMA SUP- 
PLY CORP., 604 West 52nd St., New York 19. 





LOOKING FOR LIGHTING EQUIPMENT? FILM- 
craft studio close-outs—wonderful shape including bulh, 
harndoors diffusers, rolling stand—SKW_ Seniors 


* $189.50; 2KW Juniors, $104.50; Juniors less stands. 


$87.50; hundreds other lights, dimmers. cables. plugs 
etc. Background process projection outfit including 4 
Selsyn motors, sound playback, lenses, screen, etc., 
worth $15,000, rebuilt $4.995; MR microphone hoom with 
dolly. $395. Send for Bulletin Filmli. S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 





NEW EQUIPMENT 








METAL BOOTH TABLES $29.50; 18’ MAGA- 
zines uppers $27.50; lowers $31.50; rear shutters $145 
pair; aisle lights $2.95; 15 ampere rectifier bulbs $4.95; 
splicers $3.95. STAR CINEMA SUPPLY, 441 West 
50th St.. New York 19. 





e* 

NEW TOO? YESIREE! WITH COOPERATION 
of manufacturers S. O. S. has assembled latest booth 
equipments for theatres $2950; drive-ins $3950 actually 
50% of market price! Time Deals and Trades Too! 
Ss. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 





SAVE AND BE SAFE. BUY FROM ESTAB- 
lished source—serving satisfied customers since 1926. 
Rectifier bulbs, 15 amp. $4.95; 6 amp. $2.95; Bell & 
Howell 35mm splicers $3.95; carbon savers 77c; coin 
changers $149.50; intercommunication telephones $9.95 
pair; crystal pickups $1.75; marquee letters 35c up; 
beautiful stage settings $277.50; wall and ceiling 
lighting fixtures 45% off. (Send for brochure.) S. O. S. 
CEMA SUPPLY CORP., 604 West 52nd St.. New 
York 19. 





BLOWER: MORE FOR YOUR: MONFY. 5000 TO 
30,000 c.f.m. Curtain controls—$89.95 and up. ZIP- 
AIRE MFG. CO., 638 Sinclair Ave., N. E., Grand 
Rapids, Mich. 


DRIVE-IN EQUIPMENT 


DON’T BUY TOY SPEAKERS YOU’LL EVEN- 
tually discard. For greater volume, better tone quality, 
your best bet is S.O.S. Co-op speakers. Buy sample 
pair for $16, compare against any other. Be convinced! 
Complete 35mm dual high-intensity projection and 
sound outfit, from $1,595; 14-2 underground cable 
$47.13M. Write for details and Time Payment Plan. 
Ss. O. S CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 








PRINTING SERVICE 





WINDOW CARDS, PROGRAMS. HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO., 
Cato, New York. 





_DRIVE-IN THEATRE MANAGERS — BOOKLET. 
sixteen pages in colors “Comforts of Your Drive-In”. 
Write for sample. CATO SHOW PRINTING CO.. 
Cato, New York. 





SEND 10c FOR 100 GUM STICKERS. “MOVIES 
are better than ever.”’ Use on stationery, milk bottles, 
ete. Nationwide campaign. CATO SHOW PRINT- 
ING CO., Cato, New York. 





VENTILATING EQUIPMENT 





PROMPT SHIPMENTS FANS. BLOWERS AND 
washers. Special! Complete 11000 cfm evaporative cooler 








$595. S. O. S. CINEMA SUPPLY CORP., 604 West 
52nd St., New York 19. 
BUSINESS OPPORTUNITIES 
NEWLY FORMED FILM COMPANY WITH 
good cbntacts amongst distributors in London wishes 
to act as agents to sell film rights (35mm, 16mm and 
television) for United Kingdom top quality American 


pictures only. Write BOX 2434, MOTION PICTURE 
HERALD. 





SCHOOLS 








LEARN MODERN MANAGEMENT. HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
rs THEATRE MANAGERS INSTITUTE, Elmira. 
iN. . 





BUSINESS BOOSTERS 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St., New York 18, N. Y. 








COMIC BOOKS AVAILABLE AS PREMIUMS. 
giveaways at your kiddv shows. [Large variety. latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939. 





COMIC BOOKS: PROVEN THE MOST SUC- 
cessful method of attracting the “small fry’ to ther 
Saturday matinees., Always large variety and latest 
popular titles. Sold on all newsstands at 10c; $22.50 
per 1000, F.O.B. New York City. DUMONT SALES. 
15 Park Row, New York City. 


BOOKS 


MAGIC SHADOWS—THE STORY OF THE ORI.- 
gin of Motion Pictures by Martin Quigley, Jr.. Adven- 
turovs explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 2U, N. Y. 














RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y. 





INTERNATIONAL MOTION PICTURE AL- 
manac—the big book about your business — 1949-50 
edition, Contains over 12,000 biographies of important 
motion picture personalities. Also all industry statis- 
tics. Complete listing of feature pictures 1944 to 
date. Order your copy today. $5.00 postage included 
Send remittance to QUIGLEY BOOKSHOP, 1270 
Sixth Avenue, New York 20, N. Y. 
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The delivery room . . . the 
most dramatic place on 
earth! Where life is given... 
and sometimes . . . lost! 


Filmed under the personal super- 
vision of Dr. Frederick Loomis, 
author of the article that electri- 
fied 40,000,000 Reader's 
Digest readers! 








IN FULL 


THE STORY OF A WOMAN'S BITTER VICTORY 


Paramount presents 


ROBERT LIZABETH DIANA 


CUMMINGS - SCOTT - LYNN 
in HAL WALLIS’ production 


“PAID IN FULL" 


with EVE ARDEN Directed by WILLIAM DIETERLE 


Screenplay by Robert Blees and Charles Schnee 


PARAMOUNT-Zise4rs mer 


AWARDS THAN ANY OTHER COMPANY! 


The Daughter of Rosie 
O'Grady 


Warner—Vaudeville and Romance 


Reflecting the mood and spirit of spring in 
music and color, Warner Brothers brings forth 
a light and frothy piece of screen entertainment 
designetl to please the most discriminating 
musical comedy fans. 

Turning the calendar back to 1898 in that 
period when New York was the hub of the 
rapidly growing variety stage, Jack Rose and 
Melville Shavelson have written a story and, 
with the help of Peter Milno, a screenplay 
which has expertly combined a good story line 
with the flavor of early-day vaudeville. In ad- 
dition they have also written dramatic and 
comedy parts into the script which are above 
the usual of musical screen fare. 

Heading the cast are June Haver and Gordon 
MacRae. She is the daughter of a strict old 
Irishman with a hatred for the stage since the 
five-a-day grind in vaudeville brought death to 
his wife and dancing partner. MacRae is the 
young and handsome “Tony Pastor” who oper- 
ates a variety house on Fourteenth Street. They 
meet, fall in love and she goes on to a success- 
ful stage career despite the bitter objections 
of her father. A further complicating element 
is introduced when the father, not knowing one 
daughter is secretly married, inadvertently hears 
he is to become a grandfather and suspects 
MacRae and Miss Haver of promiscuity in 
their romance, Eventually all problems resolve 
themselves. 

Although this is probably the best per- 
formance the stars have given to date, the’ pic- 
ture is all but dominated by the expert acting 
of James Barton as the strict Irish father. In 
one scene in particular he captures the heart- 
strings of the audience as in a drunken moment 
in a saloon he tearfully relives the happy days 
as a song and dance team with his late wife. 
Also worthy of mention are Gene Nelson, an 
accomplished tap dancing star who is featured 
throughout, and “Cuddles” Sakall. 

It was produced in Technicolor by William 
Jacobs and capably directed by David Butler. 


Reviewed at the Warner projection room in 
New York. Reviewer's Rating: Excellent— 
Grorce H. Sprres. 

Release date, April 29, 1950. Running time, 104 

minutes. PCA No. 14001. Adult audience classifica- 
tion. 
Patricia O’Grady 
Tony Pastor Gordon MacRae 
Dennis O’Grady James Barton 
Debbie Reynolds, Cuddles Sakall, Gene Nelson. Sean 
McClory, Marsha Jones, Jane Darwell 


The Whipped 


UA-Chester—Melodrama 

You’ve got to go back to “The Front Page” 
for a newspaper-backgrounded melodrama so 
intimately, unflatteringly and ruggedly candid in 


June Haver 


PRODUCT DIGEST SECTION, APRIL |, 1950 


its representation of the press and its people as 
this swift, strong and sometimes brutal story 
about a reportorial heel who turns honest so 
late that he gets all but killed for it. The heel 
is played by Dan Duryea, than whom nobody 
plays a better one, and the gangster who figures 
in his affairs is played quite as convincingly 
by Howard da Silva. Herbert Marshall, Gale 
Storm, Michael O'Shea, Mary Anderson, Gar 
Moore and a large cast furnish support that is 
far richer in character values than most, and 
the direction by Cyril Endfield keeps the story 
moving at a clip which allows the audience no 
time for blinking. It’s a hard, essentially sordid 
story, complete with beatings and three murders, 
and the millions who listen to the dozen or so 
radio programs working the same vein figure 
to love it. 

Production by Hal E. Chester is thoughtful, 
elaborate and in good taste, although violence is 
unrestrained. The script by Henry Blankfort, 
from a story by Craig Rice, opens with a gang 
killing made possible by a news story written 
by Duryea, who is fired for it forthwith. Broke 
he asks the gangster who did the killing for a 
loan of $5,000, and uses this to buy into a small 
newspaper in an adjacent town, where he is 
promptly placed in first-hand contact with an 
important murder which has occurred there. 
He peddles the information he picks up to the 


highest-bidding news syndicate, drums up a lo- 


cal defense committee for purposes of gain, and 
finally learns that the suspected party is inno- 
cent and that an important publishing family 
is responsible for the killing. This leads to 
complications too intricate for synopsizing, but 
mighty interesting to follow on the screen. 

Previewed at Academy Awards theatre, Hol- 
lIywood. Reviewer's Rating: Very Good- 
WittiAmM R. WEAVER. 


Releate date, June 3, 
utes. PCA No. 14279. 


1950. Running time, 89 min 
General audience classification. 
Mike Dan Duryer 
Cathy Gale Storm 
Herbert Marshall, Howard da Silva, Michael O’Shea, 
Mary Anderson, Gar Moore. Melville Cooper. Frieda 
Inescort, Art Baker, Harry Shannon, Alan Hale, Jr. 


Cheaper By the Dozen 
20th-Fox—Family Comedy 


Humor mixed with homely sentiment, with 
just the right amount of pathos was the formula 
for this frothy story of a family of 12 children 
and a mother and father, especially the father, 


who knew how to bring them up. The father, 
of course, is Clifton Webb and exhibitors who 
have experienced his baby-sitting and college 
episodes need no more informatian than that. 

The story is from the book of the same name 





SHOWMENS REVIEWS 
ADVANCE SYNOPSES 
SHORT SUBJECTS 
THE RELEASE CHART 





by Frank B. and Ernestine Gilbreth, two of 
the real life family of 12 who made quite an 
impression on social life in Providence and 
Montclair, N. J., in the early years of this 
century. The picture is episodic but only be- 
cause that is the nature of the story. Lamar 
Trotti, who both produced and did the screen- 
play, wisely selected the best anecdotes from 
the book for screen treatment. 

The humor stems mostly from the 12—count 
em—12 children and much of the picture’s 
warmth and sentiment arise from their par- 
ents’ pride in their offspring and in the strong 
family love which unites the tribe. That is not 
much to build a motion picture on but Trotti 
and Walter Lang, who directed, nevertheless 
have done it, and done it well. 

Outstanding performances are turned in by 
Webb, Myrna Loy as the mother, Jeanne Crain 
as the eldest, and the assorted small fry who 
play the children. Technicolor adds much to 
the realism. 

Previewed at the Roxy theatre, New York, 
where the audience laughed, sniffed and gener- 
ally had a good time. Reviewer's Rating: Very 
Good.—JAMEs D. IvERs. 

Release date, April, 1950. Running time, 85 minutes. 
PCA No. 14218 General audience classification. 
Frank Bunker Gilbreth Clifton Webb 
Ann Gilbreth Jeanne Crain 
Mrs. Lillian Gilbreth 
Libby Lancaster Lynn 
Edgar Buchanan, Barbara Bates, Mildred Natwick, 
Sara Allgood, Anthony Sydes, Roddy McCaskill. Nor- 
man Ollestad, Carole Nugent, Jimmy Hunt, Teddy 
Driver, Betty Barker, Evelyn Varden, Frank Orth, 
Craig Hill, Virginia Brissac, Walter Baldwin, Bennic 
Bartlett, Syd Saylor, Ken Christy, Mary Field 


Ma and Pa Kettle 


Go to Town 
U-I—That Couple Again 


Following the success of such pictures as 
“The Egg and 1” and “Ma and Pa Kettle,” in 
which Marjorie Main and Percy Kilbride have 
starred, Universal offers “Ma and Pa Kettle 
Go to Town,” presenting the two popular play- 
ers in their own brand of comedy. 

It’s simple, it’s corny as could be, it’s clean 
and it’s a piece of entertainment that should 
wow the country folk. They are the ones this 
picture was quite obviously aimed at and that’s 
where it should liit the mark. 

Leonard Goldstein is the producer of the pic- 
ture and the series, of which a third picture 
is now before the cameras. Charles Lamont 
directed with just one object in mind—laughs 
from the people who don’t live in a big city 
and who come there only once in a while. The 
city, of course, is New York and Martin Raga- 
way and Leonard Stern, who wrote the story 
and the screenplay, didn’t miss a trick in fusing 
entertainment elements ranging from an inept 
police force and swank interiors. 

Marjorie Main and Percy Kilbride both do 
a competent job as the befuddled country couple 
page) 


(Continued on following 
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(Continued from preceding page) 
suddenly transplanted into the big town and 
pursued by a gang of robbers. They speak their 
often corny lines without apparent difficulty 
and manage to be lovable and funny at the same 
time. There is one particularly amusing scene 
when Miss Main gets the treatment at a beauty 
salon and emerges as a “lady,” complete with 
mannerisms. 

Richard Long plays the son and Meg Randall 
looks good as his wife. Gregg Martell takes 
the part of a crook and Charles McGraw is sat- 
isfactory as the lead heavy. The rest of the 
supporting cast, including the 15 children, are 
satisfactory 

Before Marjorie and Percy go to New York 
as winners of a letter-writing contest, gangster 
McGraw wrecks his car on their place. He 
stays to watch the children while they unknow- 
ingly carry with them his little black bag con- 
taining the money from a bank robbery. The 
big is mistakenly picked up by someone at the 
station and the gang is after Marjorie and 
Percy to get it back. Eventually all are trapped 
in a square dance. 

Seen at the Universal screening room in New 


York. Reviewer's Rating: Very Good.—Frep 
Hirt. 

Release -% April, 1950. Running time, 79 min- 
utes. PCA No. 14177. General audience classification. 
oc o. an cebulnke shen veces sasnae Marjorie Main 
EE en oitinnctphscuavhhesncconesev ee Percy Kilbride 
NE. cS ta ccucnsshebssscaknbecs cio Richard Long 


Meg Randall, Gregg Martell. Charles McGraw, Kath- 
ryn Giveny, Jim Backus, Elliott Lewis, Paul McVey, 
Bert Freed 


House by the River 
Republic—Study in Villainy 


Fritz Lang, who earned a reputation in other 
years as an expert director of psychiatric killer 
films (“Fury,” “Ministry of Fear”) is back 
with a picture that is certain to keep audiences 
on the edges of their seats. “House by the 
River” is marked by a brooding, foreboding at- 
mosphere, a characteristic of other Lang films, 
and is essentially a character study of two 
brothers—one a weak killer with no conscience, 
who capitalizes on his crime (Louis Hayward), 
and the other, the direct opposite (Lee Bow- 
man). 

The presence of Hayward and Bowman, plus 
Jane Wyatt as the murderer’s wife, will help in 
selling the picture via the marquee. There is 
also sufficient suspense involved to bring the 
folks in by word-of-mouth. “House by the Riv- 
er” can be promoted actively, and the exhibitor 
need have no qualms about the film not living 
up to the exploitation. 

The story takes place on the banks of a river 
where Hayward, an unsuccessful writer, lives 
in a dignified old house which came to him 
through a legacy. Attempting to make love to 
a pretty servant girl (Dorothy Patrick) while 
his wife is away, the girl becomes hysterical 
and Hayward strangles her. His brother, an 
honest bookkeeper, who is lame, walks in at 
that moment and Hayward talks him into pro- 
tecting him. Together they throw the body into 
the river, and Hayward capitalizes on the pub- 
licity surrounding him about the missing servant 
girl to sell his books. 

When the body is found, there is suspicion 
built on suspicion, all pointing toward the in- 
nocent brother. Slowly Hayward’s wife realizes 
who is the real murderer. The husband tries 
to kill his brother and his wife, but himself 
is killed while running away. 

From a novel by A. P. Herbert, Mel Dinelli, 
who was responsible for “The Window” 
screenplay, has turned out an excellent script. 
Mr. Lang builds his climaxes in expert fashion, 
although the grim tone could have been light- 
ened occasionally. 

Mr. Lang has also made expert use of the 
camera. The acting, too, is in capable hands. 
Hayward and Bowman complement each other 
perfectly and symbolizing the virtue and vice 


elements. Miss Wyatt is restrained and effec- 
tive, as is Miss Patrick. Howard Welsch 
produced. 


Reviewed at the Republic home office screen- 
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ing room in New York. Reviewer's Rating: 
Very Good—Cuar.es J. Lazarus. 
Release date, March 25, 1950. Running time, 88 min- 


utes. PCA No. 14101. Adult audience classification: 

ER ROS Fa EE NN uis. Hayward 
DR TIREEIG (02. Sixcaugaksesereeeetaenesene Lee Bowman 
Ry MONE Fd so csbbencscusksssesetngeeae Jane Wyatt 
ERMINE ai bis bddcscipeens seven soon Dorothy Patrick 
Ann Shoemaker, Jody Gilbert, Peter Brocco, Howland 


Chamberlin 


A Run for Your Money 


U-I—Young Man from Wales 


Since it may be supposed that the number 
of Welshmen among American audiences is 
too small to give effective support to this J. 
Arthur Rank picture, its appeal is necessarily 
somewhat limited and confined largely to pa- 
trons of art houses. Made undoubtedly with 
the British domestic market primarily in mind, 
the film has some delightfully humorous touches 
and a number of excellent characterizations. 

The latter, plus the infusion of Welsh tunes, 
save the day. There is very little story here 
and a great deal of broad comedy attuned to 
British ears, but the over-all impression is one 
of pleasant entertainment with a slightly differ- 
ent approach. 

Made under the banner of Michael Balcon 
Productions, Mr. Balcon signs as the producer, 
and Charles Frend as the director, with a 
screenplay by Richard Hughes, Leslie Norman 
and Mr. Frend. Clifford Evans wrote the 
original screen story, which takes two Welsh 
miners to London, where big-city adventure in 
the form of subways, buses, historical sights, 
confidence women and newspaper men await 
them. It’s all done rather charmingly and 
tongue-in-cheek. 

Particularly appealing are the instances 
where the British poke fun at themselves, such 
as the editor of a garden column assigned to 
cover the story of the miner’s visit and the own- 
er of a swank ladies’ dress shop. There also is 
Hugh Griffith with a whimsical and clever 
characterization of a Welshman singing in Lon- 
don streets for a living. Donald Houston and 
Meredith Edwards, hailing from an unpro- 
nounceable Welsh town, play the leads with a 
strong Welsh brogue that at times is hard to 
understand. Attractive Moira Lister, the con- 
fidence girl who later falls in love with Donald, 
and Alec Guinness as the reporter, are excellent 
in supporting roles. 

Seen at the Park Avenue theatre in New 
York. Reviewer's Rating: Good—F. H. 

Release date. March, 1950. Running time, 83 minutes. 


PCA No. 13675. General audience classification. 
Donald Houston 


Di SESKesESDASN Reesor han ehesaeeacnsbarecoane Moira Lister 
Alec Guinness, Hugh Griffith, Clive Morton, Julie Mil- 
ton, Peter Edwards, Jcyce Grenfell, Leslie Perrins, 


Dorothy Bramhall 


Boy from Indiana 


Eagle Lion-Ventura—Light Animal 
Drama 


The light, human little drama, involving a 
“quarter” horse (non-racing horses who enter 
quarter-mile contests at county fairs, etc.) is 
presented here with Lon McCallister and Lois 
Butler. The film is pleasing enough, and should 
find a welcome audience with the youngsters 
and even adults, in the non-sophisticated situa- 
tions. 

With Frank Melford and John Rawlins, re- 
spectively, producing and directing, the “Boy 
from Indiana” tells the story of a happy-go- 
lucky lad, McCallister, who aims to be a sports 
writer. During his wanderings through the 
middle west, he strikes up with George Cleve- 
land, a shrewd old man, who owns a horse 
which appears to have seen better days. Ac- 
tually, Cleveland dopes the horse before enter- 
ing any race and leaves the track with his win- 
nings soon after. 

It turns out later that this broken-down 
horse is not really what he appears to be, and 
the old man decides to race him against a thor- 
oughbred owned by Billie Burke, a wealthy wo- 
man. The prize is the ranch where McCallister 


and Cleveland are living. Before the race their 
horse is gored by a bull, but recovers in time to 
win and allow everybody, except Miss Burke, 
to live happily ever after. 

The screenplay by Otto Englander allows the 
film to move along at a leisurely pace. The 
direction is handled in the same way. 

McCallister turns in a satisfactory acting job, 
as does Cleveland. Miss Burke is her usual 
fluttery self and Miss Butler adds her pretty 
presence as the love interest. The horse around 
which the story revolves is Texas Dandy, de- 
scribed in the screen credits as “America’s 
famous quarter-horse.” 

Reviewed in New York pee room. Re- 
viewer's Rating: Good.—C. J. 

re ~~ March, 1950. None nie 66 minutes, 

No. 14296. General audience ee 
peng Ton aig seeeehaukashueScusaeecneiece Lon McCallister 
Betty Richards 
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Cargo to Capetown 
Columbia—Sea Action 


What ordinarily would pass as a routine ac- 
tion picture becomes a highly exploitable mar- 
quee item by virtue of its Academy Award 
winning cast. Exhibitors will no doubt take 
full advantage of Broderick Crawford’s name, 
linking it with his Oscar-honored performance 
in “All the King’s Men.” e 

To improve things further, John Ireland, 
who also figured in the year’s best picture, has 
a prominent part in “Cargo to Capetown.” [, 
would probably be wise to indicate to prospec- 
tive patrons that this is a full-blooded action 
picture that slides along the formula rail. 

This is an adventure story of the sea, done 
with more force than logic but exciting in many 
scenes. It has all the necessary elements to get 
the audience into a tense mood, softened by 
touches of romance and the appealing sight of 
Ellen Drew in an undemanding role. In the 
picture an old tanker goes through a typhoon 
and an oil fire, men fight it out viciously in a 
slippery engine-room and a little native boy dies 
serving skipper Ireland. 

Lionel Houser wrote and produced the pic- 
ture with a minimum of imagination. How, 
for instance, Miss Drew can change her ward- 
robe four or five times during the trip when 
she brought no suitcase aboard is anybody's 
guess. Earl McEvoy did his best with the 
trite story. Crawford, Ireland and Miss Drew 
turn in routine performances hampered by the 
stilted language of the script. Edgar Buchanan, 
Ted de Corsia and Robert Espinoza are good 
in supporting roles. 

Ireland takes an old tanker out and shang- 
haisea crew, including his old friend Crawford, 
who is about to get married to Ellen. It turns 
out she used to know Ireland and she comes 
aboard too. After an eventful trip, which sees 
Ellen and Broderick married by Ireland, all 
concerned agree that Ellen and John would be 
better off together, so the plot indicates that 
the marriage will be annulled. 

Seen at the Columbia screening room in New 
York. Reviewer’s Rating: Good.—F. H. 

Release date, April, 1950. Running time, 80 minutes. 
PCA No. 13962. General audience classification. 
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Robert Espinoza. 


Edgar Buchanan, Ted De Corsia, 
Peter 


Leonard Strong, King Donovan, Gregory Gay, 
Mamakos, Frank Reicher 


Four Days Leave 


Film Classics—Romance in the Alps 


The name value of Cornel Wilde and some 
interesting shots of the Swiss Alps and en- 
virons are the strong selling points of this 
Praesans-Film production directed by Leopold 
Lindtberg and produced by Lou Wechsler. The 
story starts off too slowly but manages to pick 
up and present romance and humor in abundant 
quantities. 

Wilde, the only sailor in a group of American 
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GI’s on a conducted tour of Switzerland, meets 
Josette Day, a charming Swiss-French shop- 
girl, and falls in love with her at first sight. 
When he learns that she is going to the same 
ski resort he plans to spend the remainder of his 
four-day leave with her. When her train is 
delayed and complications turn up in the pres- 
ence if Simone Signoret, a temptress, and his 
Army buddies, the situation changes. After 
Wilde has finally convinced Josette of his love 
and intention to marry, she attempts to delay 
a decision until they know each other better. 
During this brief interval, Simone, through a 
ruse, breaks up the romance between Wilde and 
Josette. However, Wilde manages to make 
Josette realize that they were meant for each 
other and they go off happily to spend the last 
day of Wilde’s leave together. 

Photographically, the best scenes of the Alps 
are shown when the camera follows a fox hunt 
on skis in which the participants are Olympic 
ski champions. The dialogue, written by Ring 
Lardner, Jr., helps to quicken the pace of the 
action, and Cornel Wilde, Josette Day and Si- 
mone Signoret turn in satisfactory perform- 
ances. 

Reviewed at a New York screening room. 
Reviewer's Rating: Fair—Dorotruy A. Kir- 
STEIN. 

Release date, February 6, 1950. Running time, 98 
minutes. PCA No. 14307. General audience classifica- 


tion. 
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DE canes «step navsnssteetanes veces Simone Signoret 


John Baragrey, Richard Erdman, Alan Hale, Jr., 
George Petrie, Leopold Biberti, Robert Bichler, Chris- 
tiane Martin 


ADVANCE SYNOPSES 


WAGONMASTER 

(RKO) 

PRODUCERS: John Ford and Merian C. 
Cooper. DIRECTOR: John Ford, PLAY- 
ERS: Ben Johnson, Joanne Dru, Harry 
Carey, Jr.. Ward Bond. 

WESTERN. Travis and Sandy, two young 
horse traders, with a string of horses for sale 
meet a Mormon group and the elder, Jonathan, 
hires them as guides. They start across the 
parched desert and meet a medicine show cara- 
van which is out of supplies. Jonathan agrees 
to take them along. Travis becomes interested 
in Denver, a dancing girl, while Sandy is at- 
tracted to Prudence, a pretty Mormon girl. 
Farther along they meet five sinister strangers 
who are really outlaws hiding from the sheriff’s 
posse. The bandits get the drop on the Mor- 
mons, take away their guns and announce that 
they will stay with the party until it’s safe to 
leave. Later, when the marshal overtakes the 
group the outlaws hide in wagons with ready 
guns, and to avert a massacre, Jonathan mis- 
leads the marshal and sends the posse away. 
After a perilous trip through Colorado, the 
party meets a tribe of suspicious Navajos. One 
of the outlaws attacks a Navajo girl at a party 
and Jonathan agrees to punish the offender. 
Finally when the outlaws try to get even with 
Jonathan, Sandy, who has a concealed revolver, 
opens fire. After a swift battle the five outlaws 
are killed, the wagons reach their destination 
safely, and Travis and Sandy begin thinking 
about wedding bells. 


THE DAMNED DON'T CRY 


(Warner) 


PRODUCER: Jerry Wald. DIRECTOR: 
Vincent Sherman. PLAYERS: Joan Craw- 
ford, David Brian, Steve Cochran, Kent 
Smith, Selena Royle. 

DRAMA. The story of the rise of Lorna 
Forbes from a drab housewife to a fashionable 
woman of gambling and society circles. Lorna, 
unhappily married to a field worker, leaves him 
when their son is killed and goes to work for 
a wholesale dress establishment. She meets 
Castleman, forceful and polished leader of an 
international crime syndicate and he sets up a 
social background for her complete with secre- 
tary. Their association is a back-street one 
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because Castleman refuses to leave his wife. Up- 
on her return from Europe Castleman sends 
Lorna to the west coast to check on Nick, his 
aide, whom the leader suspects of rebellion. 
Lorna meets Nick and finds herself unwilling 
to betray him even when she learns that he is 
planning to dispose of Castleman. Nick pro- 
poses marriage and Lorna is torn between her 
love for him and fear of Castleman. Castleman 
finds out that Lorna is doublecrossing him and 
beats her. When Nick bursts in, Castleman 
kills him. Lorna hides out but lives in fear 
that the gang will get to her. When Castleman 
and his boys finally turn up Lorna drives her 
car over an embankment and kills herself. 


SHORT SUBJECTS 


HOLD THAT MONKEY (Columbia) 
All-Star Comedy (2424) 


Following a series of thefts in a hotel, the 
manager dispatches his two alleged detectives 
on the trail. The boys run into trouble when 
they learn that the burglar is a gorilla. Catch- 
ing up with the culprit, they find themselves 
on the wrong end of the chase. 
Release date, February 16, 1950 


WHAT HAPPENS AT NIGHT (20th-Fox) 
Terrytoon (5022) 

This fantasy in Technicolor opens with the 
cock on the weather vane coming to life as 
night falls, winging his way to the old mill, 
and rousing a scarecrow and a swarm of bugs 
enroute. Soon an improvised auditorium in the 
old mill is rocking to the singing and dancing 
of the “night club” crowd. When dawn breaks, 
festivities cease and the creatures that stir in 
the night become quiet again. 
Re-release date, February, 1950 


WILD GOOSE CHASE (Para.) 
Sportlight (R9-5) 

The Blue Goose Special, a sportsmen’s train, 
takes its passengers up to Hudson Bay, 800 
miles north of U.S., for the hunting of wild 
geese. Here’s a wild goose chase that pays 
off with an entertaining trip into the last 
frontier of Northern Ontario, Canada. 

Release date February 24, 1950 10 minutes 


QUACK-A-DOODLE-DO (Para.} 
Noveltoon (P9-4) 

Mama Duck is the only one who loves her 
overgrown ugly duckling, Huey, whose life is 
made miserable by the other ducks who shun 
him. When a ferocious fox attacks the commu- 
nity, Huey comes to the rescue and emerges a 
hero basking in his sudden popularity. 
Release date, March 3, 1950 


HOW TO RIDE A HORSE (RKO) 
Walt Disney Cartoons (04,703) 

An off-screen narrator tells in all seriousness 
the points required in good equestrian practice, 
while Goofy and a typically humorous Disney 
horse provide the laughs accompanying the nar- 
ration. Goofy and the horse are unable to cope 
with the instructions and proceed to get tangled 
up in a series of blunders. 
Re-release date, February 24, 1950 


EXPECTANT FATHER (RKO) 
This Is America (03106) 

The trials and tribulations of an expectant 
father are used as the theme of the latest two- 
reeler in this series. Using the popular radio 
personality Arnold Stang in the title role, 
“Expectant Father” takes the audience to a 
special school in New York where the impend- 
ing dads learn how to handle the baby. There 
are plenty of laughs in this picture, and it 
should find a happy reaction with audiences. 
Release date, March 3, 1950 16 minutes 


THE BRAVE ENGINEER (RKO) 
Walt Disney Cartoon (04,110) 


Based on the ballad “Casey Jones” and fea- 
turing the off-stage voice of Jerry Colonna 





16 minutes 


7 minutes 


7 minutes 


8 minutes 





with music by the King’s Men, this is the bur- 
lesqued story of a fearless engineer mastering 
all kinds of hazards in order that the mail gets 
through on time. Casey miraculously surmounts 
all obstacles, even a head-on collision, and at 
the end rounds a bend in his wrecked engine 
clutching the mailbag. 

Release date, March 3, 1950 


CRAZY OVER DAISY (RKO) 
Walt Disney Cartoon (04,111) 
Donald Duck goes courting Daisy on an old- 
fashioned bicycle in the gay Nineties manner. 
On his way he meets his two heckling friends, 
Chip and Dale, who give him a rough time. He 
retaliates only to find himself in wrong with 
Daisy, and Donald’s gay time ends on a blue 
note, 
Release date, March 24, 1950 


THE SCARLET PUMPERNICKEL 
(Warner) 
Merrie Melodies Cartoon (6706) 

In this Technicolor cartoon, Daffy Duck 
masquerades as “The Scarlet Pumpernickel,” 
dashing robber and protector of the oppressed, 
in merry old England. He is at his wackiest 
while cutting capers for a fair damsel. 
Release date, March 4, 1950 7 minutes 


THE SHEEPISH WOLF (Warner) 
Blue Ribbon Cartoon (6306) 

A wolf in sheep’s clothing is intent upon get- 
ting a few lamb chops for dinner, He invades a 
flock of sheep, but is routed by the sheep dog 
and a merry chase follows with a surprise end- 
ing. 

Re-release date, March 4, 1950 


HOMELESS HARE (Warner) 
Bugs Bunny Special (6720) 
Bugs Bunny doesn’t mind how many sky- 
scraper buildings are erected so long as they 
don’t interfere with his own little home. When 
a bruiser insists that Bugs has no rights in the 
matter, he finds that dispossessing Bugs is 
easier said than done. 
Release date, March 11, 1950 


DOPEY DICKS (Columbia) 
Stooge Comedy (2406) 

The Three Stooges try to help a girl in dis- 
tress, who leads them to an evil scientist who 
is attempting to create a mechanical man. He 
needs a human brain to complete his experiment. 
A hectic chase between the professor and the 
Stooges ends with the Stooges escaping with 
their alleged brains intact and the professor 
nabbed by the police. 
Release date, March 2, 


DOUBLE CHASER (Warner) 
Blue Ribbon Cartoon (6307) 
Action is the keynote when a mouse, a cat 
and a bulldog take part in a round-robin chase. 
The mouse doublecrosses the dog, and then the 
cat and dog gang up on the mouse with hilarious 
results. 
Re-release date, March 25, 1950 


THIS SPORTING WORLD (Warner) 
Sports Parade (6506) 

Familiar and unusual sports in almost every 
country in the world are featured in this sub- 
ject. Some of those demonstrated are soccer in 
Brazil, rugby in Argentina, lacrosse in Canada, 
polo in India, jai alai in Cuba, field hockey in 
Ireland, gymnastics in Denmark, skiing in Nor- 
way, discus throwing in Chile, and football and 
baseball in the United States. 
Release date, March 25, 1950 


RED INGLE AND HIS GANG (20th-Fox} 
Movietone Melodies (7002) 

Red Ingle and his “gang” provide the enter- 
tainment in this band short written and directed 
by Charles E. Skinner. Karen Tedder is fea- 
tured. Some of the songs played are “I Love 
You for Sentimental Reasons,” ‘Sweet Sue, Just 
You,” and “Hollywood Square Dance.” 
Release date, March, 1950 9 minutes 
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Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 230-231, issue of March 18, 1950. 

Feature product listed 44 Company on page 215, issue of 

e 


March 4, 1950. For comp 


te listing of 1948-49 Features by 


Company, see Product Digest, pages 4732-4733, issue of August 


27, 1949. 


TITLE—Production Number—Company 


ABANDONED (707) Univ. 
Abbott & Costello Meet the Killer, 

Boris Karloff (702) Univ. 
Adam and Evalyn (Brit.) Univ. 
Adam's Rib (7)* MGM 


Adventures of Ichabod & Mr. Toad, The 
(color) (093) RKO 

Against the Wind (Brit.) (965) EL 

Air Hostess (120) Col. 


Alias the Champ (817) Rep. 
All the King's Men (227)* Col. 
Always Leave Them Laughing (908)* WB 


Amazing Mr. Beecham (Brit.) (021) EL 
Ambush (13) MGM 


And Baby Makes Three (229) Col. 
Angels in Disguise (4818) Mono. 
Anna Lucasta (148) Col. 
Any Number Can Play (930)* MGM 
Apache Chief (4824) Lippert 
Arctic Fury (011) RKO 
Astonished Heart, The (Brit.) Univ. 


BACKFIRE (915) WB 
Bagdad (color) (903)* Univ. 
Bandit King of Texas (867) Rep. 
Bandits of El Dorado (268) Col. 
Barbary Pirate (212) Col. 
Baron of Arizona (4902) Lippert 


Barricade (colcr) (918) WB 


Battleground (14)* MGM 
Beau Geste (4920) Para. 
Beauty on Parade Col. 
Bed of Roses RKO 
Belle of Old Mexico (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 
Beyond the Forest (906) WB 
Big Hangover, The MGM 
Big Steal, The (001) RKO 
Big Wheel, The UA 


Black Book, The (926) EL 
(formerly Reign of Terror) 


Black Hand (20) MGM 
Black Magic UA 
Black Midnight (4805) Mono. 
Black Shadows (944) EL 
Blonde Bandit, The (4904) Rep. 
Blonde Dynamite (4913) Mono. 
Blondie Hits the Jackpot (205) Col. 
Blondie's Hero (206) Col. 
Blood on the Moon (909) RKO 
Blossoms in the Dust (color) (17) MGM 
Blue Grass of Kentucky (color) 

(4901) Mono. 
Blue Lagoon (Brit.) (color) (704) Univ. 
Bodyhold (216) Col. 
Bomba on Panther Island (4807) Mono. 
Border Incident (5) MGM 
Borderline (909) Univ. 


Boy from Indiana EL 
Brand of Fear (4864) 
Bride for Sale (068) 
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Stars 
Dennis O'Keefe-Gale Storm 


Abbott-Costello-Karloff 
Stewart Granger-Jean Simmons 
Spencer Tracy-Katharine Hepburn 


Walt Disney Feature 

Robert Beatty-Simone Signoret 
Gloria Henry-Ross Ford 
Robert Rockwell-Barbara Fuller 
Broderick Crawford-Joanne Dru 
Milton Berle-Virginia Mayo 
Cecil Parker-A. E. Matthews 


Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 


Robert Young-Barbara Hale 

Leo Gorcey-Huntz Hall 

Paulette Goddard-Oscar Homolka 
Clark Gable-Alexis Smith 

A. Curtis-R. Hayden-C. Thurston 
Del Cambre-Eve Miller 

Noel Coward-Celia Johnson 


Virginia Mayo-Gordon Mac Rae 
M. O'Hara-P. Christian-V. Price 
Allan "Rocky" Lane-Eddy Waller 
Chas. Starrett-Smiley Burnette 
Donald Woods-Trudy Marshall 
Vincent Price-Ellen Drew 

D. Clark-R. Massey-R. Roman 
Van Johnson-John Hodiak 

G. Cooper-R. Milland 
Robert Hutton-Lola Albright 

J. Fontaine-R. Ryan-Z. Scott 
Estelita Rodriguez-Robert Rockwell 
Roy Rogers-Dale Evans 

Bette Davis-Joseph Cotten 

Van Johnson-Elizabeth Taylor 
Robert Mitchum-Jane Greer 
Mickey Rooney-Thomas Mitchell 
Robert Cummings-Arlene Dahl 


G. Kelly-J. C. Naish-T. Celli 
Orson Welles-Nancy Guild 
Roddy McDowall-Damian O'Flynn 
African Travelogue 

Gerald Mohr-Dorothy Patrick 

Leo Gorcey-Adele Jergens 

Penny Singleton-Arthur Lake 
Penny Singleton-Arthur Lake 
Robert Mitchum-Jane Greer 


Greer Garson-Walter Pidgeon (reissue) Feb. 16,'50 


Bill Williams-Jane Nigh 

Jean Simmons-Donald Houston 
Willard Parker-Lola Albright 
Johnny Sheffield-Allene Roberts 
George Murphy-Ricardo Montalban 
Fred MacMurray-Claire Trevor 

Lon McCallister-Lois Butler 

Jimmy Wakely-Gail Davis 

Robert Young-Claudette Colbert 


(reissue) (east) Mar.,'50 






For exploitation see Managers’ Round Table section. 






* following a title indicates a box office Champion. 






Picture ratings under National Groups are estimates by 
leading women's organizations and national review committeg: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chi 
dren (ages 8 to 12). Legion of Decency Ratings: A-1, Unobje 
tionable; A-2, Unobjectionable for Adults; B, Objectionable 
part; C, Condemned. 


(S) before a page number indicates advance synopsis. 
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Release Running (S) =synopsis Nat'l Herali 
Date Time Issue Page Groups L.ofD. Review 
Oct.,"49 79m Oct. 8 41 A A-2. Good 
Aug.,'49 84m Aug. 6 4706 AY A-| Fair 
Not Set 92m Nov. 26 98 Good 
Nov. 18,49 1 0Ilm Nov. 5 73 AorAY A-2 Excellent 
Oct. 1,49 68m Aug. 27 4730 AYC A-| Excellent 
Sept.,'49 95m May 28 4626 AYC B Good 
Aug. 25,'49 61m Aug. 13 (S)4715 A-| 
Oct. 15,'49 60m Oct. 29 66 A-2 Good 
Jan.,50 109m Nov. 5 73. AorAY B Excellent 
Nov. 26,49 116m Nov. 26 97. AYC B Very Gooi 
Feb.,'50 85m Dec. 31 137. AYC A-2 Good 
89m Dec. 24 129 AYC A-| — Very Goo 
Dec.,'49 84m Dec. 3 105 A B Average 
Sept. 25,'49 63m Nov. 26 98 AYC A-2 Fair 
Aug.,'49 86m July 16 4682 A B Very Goof 
July,'49 = 102m June 4 4633 A A-2. Good 
Nov. 4,'49 60m Oct. 22 59 A-| Fair 
Oct. 1,'49 6Im Oct. | 34 AYC A-| Good 
Mar.,'50 92m ‘Feb. 18 197, A B Very Goad 



























Feb. 11,'50 9im Jan. 21 161 A A-2. Good 
Nov.,'49 82m Nov. 26 97. AYC A-2. Good 
Aug. 29,'49 60m Oct. 8 41 AYC Good 
Oct. 20,'49 56m Nov. 5 (S)75  AYC A-1 
Nov. 10.49 65m Aug. 13 4714 AY A-2 Fair 
Mar. 4,'50 93m Feb. 18 198 Good 
Apr. 1,'50 75m Mar. II 221 B Good 
Jan. 20,50 118m Oct. | 33 AY A-| Superior 
114m Mar. 25 238 
Mar. 18,'50 66m Mar. 25 237 Good 
Sept. 16,'50 Mar. 25 (S)238 
Mar. 1,'50 70m Feb. 11 189 AY A-2 Fair 
Jan. 8,'50 67m Jan. 21 163 AYC Good 
Oct. 22,'49 96m Oct. 22 59 A B Average 
May,'50 82m Mar. 18 229 A-2 Excellent 
July 1,'49 7im June 18 4649 AY A-2 Fair 
Nov. 4,'49 92m Nov. 5 73 =~AY B Very Gow 
Aug.,'49 89m May 21 4617 A-2. Good | 
Mar. 17,'50 93m Jan. 21 161 AYorAYC A-2 — Excellent 
Aug. 19,49 105m Aug. 20 4721 B Very Goo! 
Oct. 2,49 66m  Sept.10 (S)Il AYC A-l 
July 29,'49 62m Oct. | 34 A-2 Average 
Dec. 22,'49 60m Jan. 28 169 AorAY A-2 Good 
Feb. 12,'50 Feb. 4 (S)178 B 
Oct. 6,'49 66m Oct. 8 (S)42  AYC A-1 
Mar. 9,'50 Mar. 11 = ($)223 AYC 
July 1,'49 88m Nov. 13 4382 AY A-2. Good 
100m Jan. 28 170 
Jan. 22,'50 72m Jan. 21 161 AYC A-| Excellent 
Aug.,49 10Im Aug. 6 4706 AY A-2 Good 
Mar. 21,'50 63m Dec. 24 130 A A-2 Fair 
Dec. 18,'49 70m Jan. 14 153 A-| Good 
Oct.28,'49 92m Aug. 27. 4730 «OA 5B Very Ga 
Feb. 9,'50 88m Jan. 14 153 AY A-2. Good 
Mar.,'50 66m Apr | 246 AYC A-2. Good 
July 10,'49 56m July 9 (S)4675 A-| 
Nov. 12,'49 87m Oct. 22 58 AY A-2. Good 
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TITLE—Production Number—Company 





Cheaper by the Dozen (color) (009) 20th-Fox 
Chicago Deadline (4905)* Para. 


Chinatown at Midnight (218) Col. 
Christopher Columbus ( Brit.) , 
(color) (708) Univ. 
Cinderella (color) (094) 
Comanche Territory (color) (916) Univ. 
Come to the Stable (922)* 20th-Fox 
Conspirator (Brit.) (21) MGM 
Cowboy and the Indians, The (184) Col. 


Cowboy and the Prizefighter (color) (956) 


EL 
Cry Murder FC 








DAKOTA Lil (color) (005) 20th-Fox 
Dalton Gang, The (4913) Lippert 
Damned Don't Cry, The WB 
Dancing in the Dark (color) (00!) 20th-Fox 
Dangerous Profession, A (014) RKO 






Daughter of Rosie O'Grady (920) (color) WB 





Davy Crockett, Indian Scout UA 
Daybreak (Brit.) Univ. 
Deadly Is the Female UA 
Dear Wife (4912) Para. 





Dedee (French) EL 
Lippert 





De Marshal (4905) 

Deni Henchmen, The (110) Col. 
D.O.A. UA 
Doctor and the Girl, The (3) MGM 
Doolins of Oklahoma, The (147) Col. 
Down Dakota Way (843) (color) Rep. 
Down Memory Lane (005) EL 
Dynamite Pass RKO 

















EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Easy Living (003) RKO 
Easy Money (Brit.) (962) EL 
Everybody Does It (926) 20th-Fox 
FALLEN Idol, The (Brit.) SRO 
Farewell to Arms (909) WB 
Father Is a Bachelor (232) Col. 
Father Was a Fullback (925) 20th-Fox 
Federal Agent at Large (4911) Rep. 
Fence Riders (4946) Mono. 
Feudin' Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 
Fighting Man of the Plains (930) 

(color) 20th-Fox 
Fighting Redhead, The (955) (color) EL 





File on Thelma Jordon (See Thelma Jordon) 









Flame of Youth (816) Rep. 
Flaming Fury (812) Rep. 
Flying Saucer, The FC 
Follow Me Quietly (006) RKO 
Four Days Leave FC 
Francis (910) Univ. 
Free for All (901) Univ. 
Frontier Outpost (263) Col. 





GAL Who Took the West, The 
(color) (706) 

Gay Lady, The (Brit.) (013 

Girl From Jones Beach, The 

Girl from San Lorenzo, The A 

Sirl in the Painting, The (Brit.) (723) Univ. 

Girls’ School (213) Col. 


Univ. 


) EL 
(828)* WB 
U 





Glass Mountain, The (Brit.) (012) EL 
Golden Stallion, The (color) (844) Rep. 
Golden Twenties, The RKO 
Grand Canyon (4822) Lippert 
Great Dan Patch, The -UA 









Great Gatsby, The (4820)* Para. 
Great Lover, The (4909)* Para. 
Great Plane Robbery, The UA 
Great Rupert, The (019) EL 
Great Sinner, The (923) MGM 
Guilty Bystander FC 
Guilty of Treason (022) EL 


Brimstone (814) (color) Rep. 
Buccaneer's Girl (color) (912) Univ. 
CAPTAIN Carey, U.S.A. (4918) Para. 
Captain China (4911) - Para. 
Capture, The RKO 
Cargo to Capetown Col. 
Chain Lightning (905) WB 
Challenge to Lassie (color) (10) MGM 
Champagne for Caesar UA 
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Stars 


Rod Cameron-Adrian Booth 
Yvonne de Carlo-Philip Friend 


Alan Ladd-Wanda Hendrix 

J. Payne-G. Russell-J. Lynn 
Teresa Wright-Lew Ayres 

B. Crawford-J. lreland-E. Drew 
Humphrey Bogart-Eleanor Parker 
Edmund Gwenn-Donald Crisp 
Ronald Colman-Celeste Holm 


Release 
Date 


Aug. 15,'49 
Mar.,'50 


Apr.,'50 
Feb.,'50 


Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Alan Ladd-Donna Reed 
Hurd Hatfield-Jean Willes 


Fredric March-Florence Eldridge 
Walt Disney Characters 


Maureen O'Hara-Macdonald Carey 


Loretta Young-Celeste Holm 
Robert Taylor-Elizabeth Taylor 
Gene Auitry-Sheila Ryan 

Jim Bannon-Don Kay Reynolds 
Carole Mathews-Jack Lord 


Nov. 11,'49 
Jan. 19,'50 


Oct.,'49 
Mar. 4,'50 
May,'50 
Sept.,'49 
Mar. 24,'50 
Sept.,'49 
Dec.,'49 
Jan.,'50 


G. Montgomery-R. Cameron-M. Windsor Feb.,'50 


Don Barry-Betty Adams 

J. Crawford-D. Brian-K. Smith 
W. Powell-M. Stevens-B. Drake 
Geo. Raft-Pat O'Brien-Ella Raines 
June Haver-Gordon MacRae 
George Montgomery-Ellen Drew 
Eric Portman-Ann Todd 

John Dall-Peggy Cummins 
William Holden-Joan Caulfield 
Bernard Blier-Simone Signoret 
Jon Hall-Frances Langford 
Warner Baxter-Mary Beth Hughes 
Edmond O'Brien-Pamela Britton 
G. Ford-C. Coburn-G. De Haven 
Randolph Scott-George Macready 
Roy Rogers-Dale Evans 

B. Crosby-W. Fields-G. Swanson 
Tim Holt-Lynne Roberts 


John Payne-Rhonda Fleming 
James Mason-Barbara Stanwyck 
Victor Mature-Lucille Ball 

Jack Warner-Greta Gynt 

Paul Douglas-Linda Darnell 


Ralph Richardson-Michele Morgan 
Helen Hayes-Gary Cooper 
William Holden-Coleen Gray 
Fred MacMurray-Maureen O'Hara 
Dorothy Patrick-Robert Rockwell 
Whip Wilson-Andy Clyde 

Eddy Arnold-Gloria Henry 

John Wayne-Vera Ralston 


Randolph Scott-Jane Nigh 
Jim Bannon-Peggy Stewart 


Barbara Fuller-Ray McDonald 
Roy Roberts-George Cooper 
Mikel Conrad-Pat Garrison 
William Lundigan-Dorothy Patrick 
Cornel Wilde-Josette Day 

Donald O'Connor-Patricia Medina 
Robert Cummings-Ann Blyth 
Charles Starrett-Smiley Burnette 


Yvonne De Carlo-Chas. Coburn 
Jean Kent-James Donald 

Ronald Reagan-Virginia Mayo 
Duncan Renaldo-Leo Carrillo 
Mai Zetterling-Robert Beatty 
Joyce Reynolds-Ross Ford 
Valentina Cortesa-Dulcie Gray 
Roy Rogers-Dale Evans 

Al Jolson-R. Valentino, et al. 
Richard Arlen-Mary Beth Hughes 
Dennis O'Keefe-Gail Russell 
Alan Ladd-Betty Field 

Bob Hope-Rhonda Fleming 

Tom Conway-Margaret Hamilton 
Jimmy Durante-Terry Moore 
Gregory Peck-Ava Gardner 
Zachary Scott-Faye Emerson 

C. Bickford-P. Kelly-B. Granville 





Oct. 21,'49 
(T) Apr. 15,'50 
Jan.,'50 
Nov. 26,'49 
Apr. 29,'50 
Jan. 7,'50 
Not Set 
Jan. 21,'50 
Feb.,'50 
Aug.,'49 
Oct. 28,'49 
Sept. 15,'49 
Apr. 21,'50 
Sept. 23,'49 
July,'49 
Sept. 9,'49 
Aug.,'49 
Mar. 23,'50 


May,'50 
Feb. 10,'50 
Sept. 3,'49 

Aug.,'49 

Nov.,'49 


Nov.,'49 


(reissue) Dec. 10,'49 


Feb.,'50 
Oct.,'49 
Mar. 12,'50 


Oct. 5,'49 


Dec.,'49 
Oct.,'49 


Sept. 22,'49 
July 28,'49 
Jan.,'50 
July 14,'49 
Feb. 6,'50 
Feb.,'50 
Nov.,"49 
Dec. 29,'49 


Sept.,'49 
Dec.,'49 
July 16,49 
Feb. 24,'50 
Aug. 20,'49 
Feb. 9,'50 


Feb.,'50 


Running 
Time 


90m 
77m 


83m 
97m 


80m 
94m 
76m 
99m 
85m 
87m 
67m 


104m 
75m 


94m 
87m 
70m 
59m 
63m 


87m 
58m 


92m 
79m 
104m 
7im 
82m 
87m 
88m 
90m 
72m 
69m 
83m 
98m 
90m 
67m 
72m 
éIm 


104m 
108m 
77m 
94m 
98m 


94m 
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TITLE—Production Number—Company 
Gunmen of Abilene (4962) 


HAMLET (Brit.) (Spcl.)* 

Hasty Heart, The (913) 
Hatchet Man, The (910) 
Haunted Trails (4843) 

Heiress, The (4821)* 

Her Man Gilbey (Brit.) 

Hidden Room, The (Brit.) (011) 
Hit the Ice (943) 

Holiday Affair (013) 

Holiday in Havana (217) 
Holiday Inn (4907) 

Hollywood Varieties (4916) 
Horsemen of the Sierras (163) 
House Across the Street, The (902) 
House by the River (4912) 
House of Strangers (919) 


Lippert 
Col. 
WB 


Rep. 
20th-Fox 


ICHABOD and Mr. Toad (See Adventures ot) 
I'll Be Seeing You 

Inspector General, The (color) (912) We 
In the Good Old Summertime* 

(color) (932) MGM 
Intruder in the Dust (9) MGM 
It's a Great Feeling (color) (831)* WB 
| Was a Male War Bride (923)* 20th-Fox 
| Was a Shoplifter (917) Univ. 


JIGGS & Maggie in Jackpot Jitters 
(4812) Mono. 
Jiggs and Maggie Out West (4909) Mono. 
Joan of Are (color) (963)* RKO 
Joe Palooka in Counterpunch (4808) Mono. 
(formerly Return Bout) 
Joe Palooka Meets Humphrey (4911) Mono. 
Johnny Allegro = Col. 
Johnny Eager (15) MGM 
Johnny Holiday UA 
Johnny Stool Pigeon (700 Univ. 
Jolson Sings Again (color)* (221) Col. 


Col. 
MGM 
Rep. 


KAZAN (102) 

Key to the City (18) 

Kid from Cleveland, The (4901) 
Kid from Texas, The (color) (911!) 
Kiss for Corliss, A UA 


LADY Eve, The (4908) Para. 
Lady Takes a Sailor, The (911) WB 
Laramie (183) Col. 
Lawless Code (4866) Mono. 
Law of the Barbary Coast (115) Col. 
Leave It to Henry (4827) Mono. 
Lives of a Bengal Lancer (492!) Para. 
Lone Wolf and His Lady (123) Col. 
Look for the Silver Lining (color) (829)* WB 
Lost Boundaries* FC 
Lost Tribe, The (144) Col. 
Love Happy UA 
Lust for Gold (145) Col. 


MADAME Bovary (931)* MGM 
Ma and Pa Kettle Go to Town (914) Univ. 
Malaya (12) MGM 
Man on the Eiffel Tower (color) (069) RKO 
Mark of the Gorilla (231) Col. 
Mary Ryan, Detective (214) 
Masked Raiders (012) 
Masterminds (4819) 
Mighty Joe Young (061) 
Miss Grant Takes Richmond (222) 
Montana (color) (914) 
Mother Didn't Tell Me (006) 
Mr. Belvedere Goes to College 
(913)* 20th-Fox 
Mr. Perrin and Mr. Traill (Brit.) (924) EL 
Mr. Soft Touch (149) Col. 
Mrs. Mike UA 
Mule Train (248) Col. 
My Brother Jonathan (Brit.) (AAI3) Mono. 
My Brother's Keeper (Brit.) (964) EL 
My Foolish Heart (052)* RKO 
My Friend Irma (4903)* 
Mysterious Desperado, The (007) 


Col. 
RKO 
Mono. 


RKO 
Col. 
WB 


20th-Fox 


Para. 
RKO 


NANCY Goes to Rio (color) (19) MGM 
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Release 
Date 


Feb. 6,'50 


Stars 


Allan "Rocky" Lane-Eddy Waller 
Laurence Olivier-Jean Simmons Not Set 
Ronald Reagan-Patricia Neal Jan. 14,'50 
Edw. G. Robinson-Lor. Young (reissue) Dec. 10,'49 
Whip Wilson-Andy Clyde Aug. 21,'49 
Olivia de Havilland-Montgomery Clift Jan.,'50 
Michael Wilding-Lilli Palmer June,'49 
Robert Newton-Sally Gray Oct.,'49 
Bud Abbott-Lou Costello (reissue) Feb.,'50 
Robert Mitchum-Janet Leigh Dec. 24,'49 
Desi Arnaz-Mary Hatcher Oct. 13,'49 
Bing Crosby-Fred Astaire (reissue) Dec. 2,'49 
Rob't. Alda-Peggy Stewart & others Jan. 14,'50 
Charles Starrett-Smiley Burnette Sept. 22,'49 
Wayne Morris-Janis Paige Sept. 10,'49 
Louis Hayward-Jane Wyatt Mar. 25,'50 
Richard Conte-Susan Hayward July,'49 


Joseph Cotten-Ginger Rogers (reissue) Dec.,'49 
Danny Kaye-W. Slezak-Barbara Bates Dec. 31,'49 


July,'49 
Dec. 2,'49 
Aug. 20,'49 
Sept.,'49 
May,'50 


Judy Garland-Van Johnson 
David Brian-Claude Jarman, Jr. 
Dennis Morgan-Jack Carson 
Cary Grant-Ann Sheridan 
Scott Brady-Andrea King 


Sept. 11,'49 
Apr. 23,'50 
July 29,'50 
Aug. 14,49 


Joe Yule-Renie Riano 

Joe Yule-Renie Riano 
Ingrid Bergman-Jose Ferrer 
Joe Kirkwood-Leon Errol 


Feb. 5,'50 

June,'49 

(reissue) Dec. 22,'49 
Feb. 18,'50 
July,'49 
Feb.,'50 


Joe Kirkwood-Leon Errol 
George Raft-Nina Foch 
Robert Taylor-Lana Turner 
William Bendix-Allen Martin, Jr. 
Howard Duff-Shelley Winters 
Larry Parks-Barbara Hale 


July 14,'49 
Feb. 24,'50 
Sept. 5,'49 
Mar.,'50 
Apr. 8,'50 


Stephen Dunne-Lois Maxwell 
Clark Gable-Loretta Young 
George Brent-Lynn Bari 
Audie Murphy-Gale Storm 
Shirley Temple-David Niven 


Barbara Stanwyck-Henry Fonda (reissue) Dec. 2,'49 
Jane Wyman-Dennis Morgan Dec. 24,'49 
Charles Starrett-Smiley Burnette May 19,'49 
Jimmy Wakely-Cannonball Taylor Dec. 4,'49 
Gloria Henry-Stephen Dunne July 21,'49 
Raymond Walburn-Walter Catlett June 12,'49 
G. Cooper-F. Tone (reissue) (east) Mar.,'50 
Ron Randell-June Vincent Aug. 11,'49 
June Haver-Ray Bolger July 30,'49 
Beatrice Pearson-Mel Ferrer Aug.,"49 
Johnny Weissmuller-Myrna Dell May,'49 
Marx Bros.-llona Massey Mar. 3,'50 
Ida Lupino-Glenn Ford June,'49 


Aug.,'49 
Apr.,'50 
Jan. 6,'50 
Feb. 4,'50 
Feb.,'50 
Jan. 5,'50 
Oct. 15,'49 
Nov. 27,'49 
July 23,'49 
Oct.,'49 
Jan. 28,'50 
Mar.,'50 


Jennifer Jones-Louis Jourdan 
Marjorie Main-Percy Kilbride 
Spencer Tracy-James Stewart 
C. Laughton-F. Tone-B. Meredith 
Johnny Weissmuller-Trudy Marshall 
Marsha Hunt-John Litel 

Tim Holt-Marjorie Lord 

Leo Gorcey-Huntz Hall 

Ben Johnson-Terry Moore 

Lucille Ball-Wm. Holden 

Errol Flynn-Alexis Smith 

Dorothy McGuire-Wm. Lundigan 


Clifton Webb-Shirley Temple 
Marius Goring-David Farrar 

Glenn Ford-Evelyn Keyes 

Dick Powell-Evelyn Keyes 

Gene Autry-Sheila Ryan 

Michael Denison-Dulcie Gray 

Jack Warner-Jane Hylton 

Susan Hayward-Dana Andrews 

John Lund-Diana Lynn-Marie Wilson 
Tim Holt-Richard Martin 


May,'49 
July,'49 
Sept.,'49 
Dec. 23,'49 
Feb. 22,'50 
June 1,'49 
July,'49 
Jan. 21,'50 
Oct. 14,'49 
Sept. 10,'49 


A. Sothern-J. Powell-B. Sullivan Mar. 10,'50 


Running 
Time 


60m 
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TITLE—Production Number—Company 


South Sea Sinner (908) Univ. 

Spring in Park Lane (Brit.) (008) EL 

Square Dance Jubilee (4903) Lippert 

Stage Fright (919) WB 

Stampede (AAI4) 

Stars in My Crown 

Storm Over Wyoming (019) 

Story of Molly X, The (902) 

Story of Seabiscuit (color) (907)* 

Strange Bargain (010) 

Strange Case of Madeleine Smith, The 
{ Brit.) 

Stratton Story, The (929)* MGM 

Stromboli (Ital.) (070) RKO 

Sundowners, The (color) (018) EL 

Sword in the Desert (709) Univ. 


TALE of the Navajos (color) (920) MGM 
Tarnished (4910) R 
Tarzan and the Slave Girl 

Task Force (903) (part color)* 

Tattooed Stranger, The (018) 

Tell It to the Judge (225) 

Tension (8) 

That Forsyte Woman (color) (6)* 

That Midnight Kiss (color) (1) 

Thelma Jordon (4910) 

There's a Girl in My Heart (AA16) Mono. 
They Live By Night (009) RKO 
Thieves’ Highway (924) wh Fox 
Third Man, The (Brit.) Selznick 
Threat, The (015) RKO 
Three Came Home (007) 20th-Fox 
Tight Little Island (Brit.) Univ. 
Tokyo Joe (224) Col. 
Top O' the Morning (4901)* Para. 
Tough Assignment (4915) Lippert 
Trail of the Rustlers Col. 
Trail of the Yukon (4820) 


Mono. 
MGM 
RKO 
Univ. 
WB 
RKO 


Univ. 


Mono. 


Trapped (007) EL 
Col. 
Lippert 
RKO 


Traveling Saleswoman, The (226) 
Treasure of Monte Cristo (4909) 
Trouble in Texas (064) 

Twelve O'Clock High (004) 


UNDER Capricorn (color) (904) 
Under My Skin (008) 

Undertow (904) 

Unmasked (4907) 


VICIOUS Years, The FC 
WABASH Avenue (color) (010) 20th-Fox 
RKO 


Wagonmaster, The 
Wake Island (4914) 
Waterloo Road (Brit.) (940) 
Weaker Sex, The (Brit.) (914) 
Western Pacific Agent (4919) 
Western Renegades (4856) 
West of Wyoming (4951) 
When Willie Comes Marching Home 
(003)* 20th-Fox 
Whipped, The UA 
Whirlpool (002) 20th-Fox 
White Heat (90!)* WB 
Will James’ Sand (color) (918) | 20th-Fox 
Winslow Boy, The (Brit.) EL 
UA 
— 


20th-Fox 


WB 
20th-Fox 
Univ. 
Rep. 


Without Honor 
Wolf Hunters (482!) 
Woman in Hiding (906) Vv. 
Woman in the Hall, The (Brit.) a "EL 
Woman of Distinction, A Col. 
Woman on Pier 13, The (008) RKO 
(formerly | Married a Communist) 


YELLOW Cab Man, The MGM 
Yes Sir, That's My Baby (color) (705) Univ. 
Young Daniel Boone (color) (4902) Mono. 
Young Man With a Horn (916) WB 
You're My Everything (color) 

(920)* 


ZAMBA (004) EL 


20th-Fox 





Release 
Stars Date 
Macdonald Carey-Shelley Winters 
Anna Neagle-Michael Wilding 
Don Barry-Mary Beth Hughes 
J. Wyman-M. Dietrich-M. Wilding 
Rod Cameron-Gale Storm 
Joel McCrea-Ellen Drew 
Tim Holt-Richard Martin 
June Havoc-John Russell 
S. Temple-B. Fitzgerald-L. McCallister 
Martha Scott-Jeffrey Lynn Oct. 22,'49 
Apr.,'50 
July,'49 
Feb. 15,50 
Feb.,'50 
Oct.,'49 


Not Set 
Feb. 28,'50 
Mar. 18,'50 
Sept. 24,'49 
Feb. 9,'50 
Dec.,'49 
Nov. 25,'49 
Nov. 11,'49 
Sept. 2,'49 
Jan.,'50 
Jan. 6,50 
Nov. 5,'49 
Oct.,'49 
Feb.,'50 
Dec. 1,49 
Feb.,'50 
Not Set 
Nov.,'49 
Sept. 5,'49 
Dec. 24,'49 
Feb. 2,'50 
July 31,'49 
Oct.,'49 
Jan. 5,'50 
Oct. 14,'49 
Aug.,'49 

Feb.,'50 


Ann Todd-lvan Desny 

James Stewart-June Allyson 
Ingrid Bergman-Mario Vitale 
Robert Preston-Robert Sterling 
Dana Andrews-Marta Toren 


Native cast 

Dorothy Patrick-Arthur Franz 

Lex Barker-Vanessa Brown 

Gary Cooper-Jane Wyatt 

John Miles-Patricia White 
Rosalind Russell-Robert Cummings 
Audrey Totter-Richard Basehart 
Greer Garson-Errol Flynn 
Kathryn Grayson-Jose Iturbi 
Barbara Stanwyck-Wendell Corey 
Lee Bowman-Elyse Knox 

Cathy O'Donnell-Farley Granger 
Richard Conte-Valentina Cortese 
Jos. Cotten-Valli-Orson Welles 
Virginia Grey-Michael O'Shea 
Claudette Colbert-Patric Knowles 
Basil Radford-Catherine Lacey 
H. Bogart-A. Knox-F. Marly 

Bing Crosby-Ann Blyth 

Don Barry-Marjorie Steele 
Charles Starrett-Smiley Burnette 
Kirby Grant-Suzanne Dalbert 
Lloyd Bridges-Barbara Payton 
Joan Davis-Andy Devine 

Glenn Langan-Adele Jergens 
Tim Holt-Richard Martin 
Gregory Peck-Hugh Marlowe 


Oct. 8,'49 
Mar.,'50 
Dec.,'49 

Jan. 30,'50 


Tommy Cook-Gar Moore Mar.,'50 


Betty Grable-Victor Mature-Phil Harris Apr.,'50 
Ben Johnson-Joanne Dru (T) Apr. 4,'50 
B. Donlevy-R. Preston (reissue) (West) Mar.,'50 
John Mills-Stewart Granger Aug.,'49 
Ursula Jeans-Cecil Parker Sept.,'49 
Kent Taylor-Sheila Ryan Mar. 17,'50 
Johnny Mack Brown-Max Terhune Oct. 9,'49 
Johnny Mack Brown-Milburn Morante Feb. 18,'50 


Dan Dailey-Corinne Calvet Feb.,'50 
Dan Duryea-Gale Storm June 3,'50 
Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 
James Cagney-Virginia Mayo Sept. 3,'49 
Mark Stevens-Coleen Gray July,'49 
Sir Cedric Hardwicke-Robert Donat Not Set 
Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 
Kirby Grant-Jan Clayton Oct. 30,'49 
Ida Lupino-Howard Duff Jan.,'50 
Jean Simmons-Ursula Jeans Aug.,'49 
Rosalind Russell-Ray Milland Apr.,'50 
Laraine Day-Robert Ryan May 6,'50 


Ingrid Bergman-Joseph Cotten 
John Garfield-Micheline Prelle 
Scott Brady-John Russell-Dorothy Hart 
Barbara Fuller-Robert Rockwell 


Red Skelton-Gloria De Haven 
Donald O'Connor-Gloria De Haven 
David Bruce-Kristine Miller 

Kirk Douglas-Lauren Bacall 


Apr. 7,'50 
Sept.,'49 
Feb. 26,'50 
Mar. 11,'50 


Anne Baxter-Dan Dailey Aug.,'49 


Jon Hall-June Vincent Sept.,'49 
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Technicolor Congratulates 


ACADEMY AWARD WINNERS, 1949 


For Supreme Achievement 


@ Cinematography—Color 


“She Wore A Yellow Ribbon,’ Argosy Pictures, 
RKO Radio (Color Ps gemaiccior) Winton Hoch. 


& a + Direction Lolor 


eo by Technicolor ) 
. Set Decoration: 
Hgpre. 


) +-Color 


Edwin B. 


| y) 
i “. \ 
« 
tal 


@ Costume De é ) 


“Adventures of De n Jus a Bros. (Color 
by Technicolor)/, Angers. Travilla and Mar- 


jorie Best. Vy 324 


e Cartoon Ah 
“For Soenh- Teall ut 4 sons.” Warner Bros. 
Cartoons (Color be hi color) Edward Selzer, 
producer. A 

e Best Scoring\ ily Musical Picture 


“On the Town,’ / MGM lor by Technicolor) 
Reger Ede id Le ~ 
oo Ft 


e Best Oagimal: 


“Baby, It’s Cold Outside” from “Neptune’s Daugh- 
ter,” MGM (Color by Technicolor) music and 
lyrics by Frank Loesser. 


@ Documentary Short Subject 


“So Much for So Little,’ Warner Bros. Cartoons 
(Color by Technicolor) Edward Selzer, Producer. 


TECHNICOLOR 


1S THE TRADE MARK OF 


SECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 





The Prize. Baby. 
TIPS HHS HAT 


= 
ee 
ef 


& 


— A nation of Showmen acclaims 20th 
Century-Fox, its Executives and top- 
flight Manpower ... for their great 
contribution to the cause of Show- 
manship ...as evidenced by their 
down-to-bed-rock Chicago Conclave 
...and Regional Showmanship meet- 
ings which followed. 


It was a roll-up-your-sleeves-and-go- 
to-work effort...to which America’s 
Box-Office trumpeters flocked ...to 
join a “Back-To-The-Box-Office” cru- 
sade...that will arouse patrons to the 
BETTER ENTERTAINMENT provided 
by the MOVIES...keep them interested 
...and KEEP ’EM COMING! 


The PRIZE BABY joins the swelling din 
of plaudits for the 20th Century-Fox 
great job... WELL DONE...and adds... 
They've started the BALL ROLLING! 
Let's ALL heey it rolling ilk 


with SHOWMANSHIP! 
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